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Sometimes  Number  Two  is 
better  than  Number  One. 

Particularly  it  you're  trying  to  reach  the  nation's  most  affluent  markets.  Because  Orange 
County  is  the  market  with  the  nation's  8th  highest  median  household  income.  Los  Angeles 
— ranks  84th. 

Total  Full-Run  Advertising  And  unlike  the  Number  One  paper, 

as  compiled  by  Media  Records  advertising  in  the  Register  is  exclusively  for 

Inches  ^  benefit  of  Orange  County  residents. 

1.  Los  Angeles  Times  .  . This  prestigious  national  ranking  says  a 

2.  Orange  County  Register  5, .347,737  ,  ,  ^  ■ 

,  c  ,  K.  M  r  101  -nT  lot  about  Orange  County.  And  a  lot  about 

3.  San  lose  Mercury- News . 5,281,322  ,  "  , 

4.  DallasNevvs . 5,208,075  ’'^^ders.  Its  a  testimony  to  the 

5.  Washington  Post . . 5,135,188  incredible  buying  power  of  our  ever- 

Year-end  1987  growing  pool  of  adult  readers  (now  780, OCX) 

daily  and  844, (X)0  on  Sunday). 

Number  two  in  the  nation.  Number  one  in  the  hearts  of  Orange  County  residents. 

ORANGErfCOUNTY 


Hegister 


The  leading  medium  in  Southern  Californis's  richest  market 
Represented  nationally  by  CWO&O 
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Recently,  the  National  Press 
Photographers  Association 
"  acknowledged  what  our 
readers  have  known  for  some 
time:  Copley  Los  Angeles 
Newspapers  know  now 
to  bring  home  the  big  picture. 

In  the  annual  'T*ictures  of  the 
Year"  competition,  sponsored 
by  the  NPPA,  University  of 
Missouri  and  Canon  USA,  The 
Daily  Breeze,  centerpiece  of 
Copley  Los  Angeles 
Newspapers,  was  given  the 
prestigious  "Best  Use  of 
Photographs"  award  for 
the  25,000  to  150,000 
circulation  category. 

Add  to  that  an  "Award  of 
Excellence"  in  the  Society  of 
'  Newspaper  Design 

competition  for  our  recent 
redesign,  and  a  first  place 
award  for  general  excellence  in 
makeup  in  Copley's  own  "Ring 
of  Truth"  competition. 

Our  dedication  to  first-rate 
photojournalism  and  top-quality 
color  display  is  part 
of  our  overall  commitment  to 
giving  L.  A.'s  coast  three 
great  newspapers: 
Vie  Daily  Breeze  in  Torrance, 
Vie  Outlook  in  Santa  Monica,  and 
Vie  News-Pilot  in  San  Pedro. 
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5215  Torrance  Blvd,  Torrance,  Ca.  90509  (213)540-5511  Represented  by  Sawyer‘Fergeson*Walker  Company,  Inc. 


AMOTHER  mnOVATIOM  FROM  QMA... 
THE  HIC5H  SPEED  5L5-1000  IMSERTER 


Now  you  can  insert  and  label  your  total  market 
coverage  in  one  operation. 

GMA,  the  leader  in  newspaper  inserting 
innovation,  announces  the  SLS-1000  On-Line 
Mail  Labelling  System.  With  the  proven  track 
record  of  the  SLS-1000  as  the  most  modern  and 
productive  newspaper  inserting  system  currently 
available,  GMA  has  combined  the  latest 
technology  of  mail  labelling  systems  to  satisfy 
the  inserting  and  mailing  requirements  of  today’s 
newspaper  distribution  center. 

GMA’s  SLS-1000  inserter,  equipped  with  the 
Package  Monitoring  System,  (PMS)  and  a 
Videojet  printer,  will  insert  and  label  your  product 
in  one  operation.  The  complete  system  will  select 
the  proper  inserts  for  each  package,  insert  them, 
label  and  stack  by  Carrier  Route  or  Zip  Code 
sort.  All  this  at  sp^s  to  25,000  copies  per  hour! 
Automatically! 

The  SLS-IOOO’s  unique  single  gripper  delivery 
system  makes  accurate  label  imprinting  possible 
because  of  its  precise,  perfectly  spaced 
lapstream  laydown. 

GMA— We  respond  to  the  needs  of  the  newspaper 
industry! 


Graphic 
Management 
Associates,  Inc. 

The  Inserter  Company 


Look  at  these  features: 

•  Six-Line  Labels 

•  Precise  Label  Placement 

•  Magnetic  Tape  Input 

•  Variable  Bundle  Size 

•  Microprocessor  Controlled 

•  Spoiled  Copy  Label  Recovery 

Let  the  professionals  at  GMA,  The  Inserter 
Company,  show  you  how  to  automate  your 
mailing  operation  and  improve  your  bottom  line. 
Call  us  today  for  more  information. 


Manufacturing  and  Engineering 
934  Marcon  Blvd. 

Allentown,  PA  18103 
Telephone:  215-264-2460 
Facsimile:  215-264-3325 


Headquarters  and  Sales 
1 1  Main  Street 
South  boro,  MA  01772 
Telephone:  617-481-8562 
Facsimile:  617-485-2060 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


MARCH 

5  M  T  W  T  F  S 

1  2  3  4  5 

6  7  8  91011  12 
13141516171619 
2021  22  23  24  25  26 
27  28  293031 


AFtIL 

S  M  T  W  T  F  S 
1  2 

3  4  5  6  7  8  9 
1011  1213141516 
1718192021  22  23 
24  25  262726  2930 


MAY 

$  M  T  W  T  F  S 
1  2  3  4  5  6  7 
8  91011  121314 
15161718  192021 
22  23  24  25  26  2728 
293031 


The  4th  Estate 

By  Doug  Borgstedt 


APRIL 

6-8— America  East  Conference,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 

6- 9— Sixth  Annual  National  Hispanic  Media  Conference  &  Expo,  Hyatt 

Regency  Hotel,  Dallas. 

7- 8— Louisiana  Press  Association,  Annual  Convention,  New  Orleans. 

7- 9 — Southern  Circulation  Managers'  Association.  Spring  Meeting,  Talla¬ 

hassee. 

8- 9 — Michigan  Press  Association,  Classified  Advertising  Conference,  Cla¬ 

rion  Hotel,  Lansing. 

9— Conference  in  Visual  Communications,  Sponsored  by  photojournal¬ 
ism  students  at  the  William  Allen  White  School  of  Journalism  and 
Mass  Communications,  University  of  Kansas,  Stauffer-Flint  Hall, 
Lawrence,  Kan.  (913-864-4755). 

10-13— Newspaper  Research  Council,  General  Conference,  Doubletree  Inn, 
Monterey,  Calif. 

12- 15 — American  Society  of  Newspaper  Editors,  J.W.  Marriott  Hotel, 

Washington,  D.C. 

13- 15 — Suburban  Newspapers  of  America,  Advertising  Conference,  Shera¬ 

ton  Plaza,  Chicago. 

16 — Missouri  College  Newspaper  Association,  Missouri  Southern  State 
College,  Joplin. 

16-17— Economics  and  the  '88  Elections,  Conference  for  Journalists,  Cos¬ 
ponsored  by  the  Foundation  for  America  Communications  and  the 
Gannett  Foundation,  Vista  International  Hotel,  Washington. 

16- 19— Interstate  Circulation  Managers'  Association,  Harrah's,  Atlantic  City. 
18-20 — The  Canadian  Press,  Hilton  Harbour  Castle  Hotel,  Toronto. 
18-20— Canadian  Daily  Newspaper  Publishers  Association,  Hilton  Harbour 

Castle  Hotel,  Toronto. 

20- 22— Pennsylvania  Newspaper  Publishers  Association/Interstate  Adver¬ 

tising  Managers  Association,  Display  Advertising  Conference.  Tof- 
trees  Resort,  State  College,  Pa. 

22— Maine  Press  Association,  Spring  Conference.  Holiday  Inn,  Augusta. 
25-27— American  Newspaper  Publishers  Association,  Sheraton  Waikiki, 
Hawaii. 

25-28 — American  Association  of  Independent  Newspaper  Distributors. 
Spring  Meeting.  Golden  Nugget  Hotel  &  Resort,  Las  Vegas. 

28- 30— Student  Society  of  Newspaper  Design  and  University  of  Missouri 

School  of  Journalism,  Columbia. 

29- 5/1 — Graphics  88,  Annual  San  Jose  Mercury  News  Graphics  Conference, 

San  Jose. 

Semimirs!  Workshops!  Clinics 

APRIL 

5-6— New  England  Newspaper  Association,  Credit  &  Collections  Work¬ 
shop.  Treadway  Inn.  Newport 

7- 8 — Illinois  Press  Association,  News-Editorial  Regional  Workshop,  Per- 

oria;  April  14-15,  Chicago;  April  21-22,  Mattoon. 

8- 9 — New  York  State  Circulation  Managers  Association,  District  Sales 

Management  Seminar,  Holdiay  Inn,  Downtown  Syracuse. 

9— New  York  State  Society  of  Newspaper  Editors,  Sports  Writing  Work¬ 
shop.  Syracuse  University,  Syracuse. 

10-13— SNPA  Foundation  Seminar,  Illiteracy,  Jackson,  Miss. 

10- 15 — American  Press  Institute  Seminars:  Newspaper  Production  and  New 

Technology:  and  Circulation  Sales  and  Marketing  Strategies: 
Reston,  Va. 

11- 13 — ANPA/ICMA/NPRA — Managing  Peopie  in  the  Circulation  Depart¬ 

ment,  Knickerbocker  Hotel,  Chicago. 

12 — New  York  Newspaper  Publishers  Association.  Library  Seminar, 
Sheraton  University  Inn,  Syracuse. 

1 4- 1 6 — Ohio  Newspaper  Advertising  Executives  Ad  Sales  T raining  Seminar, 

Mariott  East,  Columbus. 

17- 20— SNPA  Foundation  Seminar,  Layout.  Design  and  Graphics  (Under 

30,000  circulation  papers),  Austin,  Texas. 

17-22 — The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  Redesign 
Seminar. 

17-27 — American  Press  Institute,  Sports  Editors,  Reston,  Va, 

21- 22— New  England  Newspaper  Association,  Display  Advertising  Sales 

Training  Seminar,  Omni  Biltmore  Hotel,  Providence. 

24-27 — American  Press  Institute.  Executive  Editors  and  Managing  Editors 
(over  75,000  circulation),  Reston,  Va. 
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About  Awards 


Copeland  Award.  The  Loudon  (Va.)  Times-Mirror  was 
awarded  the  1988  W.S.  Copeland  Award  for  community 
service  for  its  coverage  of  the  Lyndon  LaRouche  organi¬ 
zation  during  1987.  The  award  is  given  by  the  Virginia 
Press  Association  in  recognition  of  journalistic  integrity 
and  community  service. 


Whitney  winner.  Karen  L.  Yengich,  editor  of  the  Laurel 
(Md.)  Leader,  is  the  winner  of  the  1988  John  Hay  Whitney 
Journal  Award,  which  provides  a  10-month  tenure  as  a 
copy  editor  on  the  International  Herald  Tribune  in  Paris. 


Green  Eyeshade.  The  Charlotte  (N.C.)  Observer  won 
the  Green  Eyeshade  Award,  the  top  award  given  by  the 
Atlanta  chapter  of  the  Society  of  Professional  Journalists, 
Sigma  Delta  Chi,  for  its  series  exposing  the  Jim  Bakker/ 
Jessica  Hahn  PTL  scandal. 

Lesher  honored.  Dean  S.  Lesher,  head  of  Lesher  News¬ 
papers  in  California,  received  the  Freedom  Foundation 
National  Service  Medal  for  his  contributions  to  education 
through  his  personal  service  and  funding  of  scholarships. 

Canadian  photographers  honored.  The  Canadian  Press 
announced  the  winners  of  its  1987  Pictures  of  the  Year 
Awards. 

Steve  Simon  of  the  Edmonton  (A\ta.)  Journal  won  in  the 
news  category  for  his  photo  of  a  tornado  bearing  down  on 
the  city.  Ron  Pozzer  of  the  Hamiliton  (Ont.)  Spectator 
won  the  feature  photo  award  for  his  shot  of  a  school¬ 
teacher  refusing  to  kiss  a  pig. 

Calgary  Herald  photographer  Kim  Stallknecht  won  the 
sports  photo  award  for  his  picture  of  an  1 1  -year-old  cowgirl 
hanging  on  while  her  pony  dragged  her  across  the  finish 
line  to  win  a  Little  Britches  rodeo  event. 
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]  Winners  Of  The  Fourth  Annual  Readers’  Poll 


I  March  1988  WASHINGTON  JOURNALISM  REVIEW  $2.95  1 


MIKE  ROYKO 

Best  Newspaper  Columnist 


...  year  after  year  after  year... 


Proudly  represented  by 


Tribune  Media  Services 

Robert  S.  Reed,  President'CEO 
64  East  Concord  Street/Orlando,  Florida  32801/1  -800-322-3068 


IN  BRIEF 


Trial  set  for 
U.S.  free-lance 
photographer 

A  tentative  trial  date  of  March  26 
was  scheduled  for  U.S.  free-lance 
photographer  Conan  D.  Owen,  who 
has  been  held  without  bail  or  trial  in  a 
Spanish  prison  for  over  a  year  after 
cocaine  was  found  in  the  false  bottom 
of  a  bag  he  was  carrying  into  the  coun¬ 
try  for  someone  else. 

Owen,  who  was  traveling  from 
South  America  to  Barcelona  on 
assignment,  was  carrying  the  bag  at 
the  request  of  his  employer,  who  told 
him  only  that  it  contained  travel  bro¬ 
chures.  Owen  said  he  did  not  know 
there  were  drugs  in  the  bag  (E&P, 
July  11,  1987). 

George  Estuardo  Barahona 
recently  pleaded  guilty  in  federal 
court  in  Alexandria,  Va.,  to  using 
Owen  as  an  “unwitting  courier  to 
carry  cocaine  from  South  America 
into  Spain”  (E&P,  Feb.  27). 

Owen’s  parents  reported  that  a 
three-judge  panel  would  hear  evi¬ 
dence  on  March  26  and  return  with  a 
verdict  April  4.  They  said  there  is  a 
small  possibility  of  having  the  charges 
dropped,  but  they  will  not  know  until 
that  day. 

Ernest  and  Raquel  Owen  were 
planning  to  fly  to  Barcelona  on  March 
23,  and  they  said  witnesses  from  the 
Drug  Enforcement  Agency  and  the 
U.S.^attorney’s  office,  as  well  as  the 
woman  who  introduced  Barahona  to 
Owen,  are  expected  to  testify. 

IRB  elects 
new  officers 

The  Industrial  Relations  Bureau 
recently  elected  Fred  E.  Weybret, 
publisher  of  the  Lodi  News-Sentinel, 
as  president  at  the  group’s  annual 
business  meeting  during  the  Califor¬ 
nia  Newspaper  Publishers  Associa¬ 
tion  convention  in  San  Diego. 

Other  officers  elected  were:  vice 
president,  Joseph  F.  Barletta,  senior 
vice  president/newspapers.  Freedom 
Newspapers  Inc.;  secretary/trea¬ 
surer,  James  D.  Boswell,  vice  presi¬ 
dent/employee  and  public  relations, 
the  Los  Angeles  Times. 

In  addition  to  Weybret,  Barletta 
and  Boswell,  those  elected  as  direc¬ 
tors  for  the  coming  year  were:  Wil¬ 
liam  R.  Applebee,  publisher, 
Pasadena  Star-News;  Bob  G.  Bush, 


vice  president,  Donrey  Media  Group; 
John  C.  Clinton,  publisher,  San 
Mateo  Times;  Christopher  Scovell 
Dix,  publisher  and  president,  the 
Stockton  Record;  Keith  R.  Fuller, 
director/employee  relations, 
McClatchy  Newspapers  Inc.;  James 
W.  Gill  III,  president,  Hemet  Valley 
Publishing  Co.  Inc.;  Anthony 
Newhall,  publisher,  Newhall  Signal; 
and  W.  Lawrence  Walker  Jr.,  execu¬ 
tive  vice  president/business  manager, 
San  Francisco  Newspaper  Agency. 

N.Y.  News  adds 
‘Money  Pages’ 

The  New  York  Daily  News  has 
added  “The  Money  Pages”  as  a  daily 
feature  of  its  business  section. 

The  Money  Pages,  which  were  in¬ 
troduced  March  21,  offer  data  and 
advice  on  stocks,  bonds  and  mutual 
funds. 

The  new  feature  includes  a  cross 
section  of  500  stocks  from  the  New 
York,  American  and  OTC  exchanges 
and  300  mutual  funds. 

Coverage  will  include  a  review  of 
the  market  as  a  whole,  as  well  as 
tracking  and  analysis  of  particular 
stocks  and  funds. 

The  Money  Pages  will  also  offer  a 
summary  of  opinion  and  analysis 
culled  by  the  News  from  over  75 
investment  newsletters  and  money 
managers. 

‘Wake’  planned 
for  the  ‘Knick’ 

Former  reporters  and  editors  of  the 
Albany  (N.Y.)  Knickerbocker  News 
from  around  the  country  are  planning 
a  massive  farewell  party  for  the  paper 
on  Saturday,  April  16,  in  Albany. 

Former  and  current  employees  of 
the  Capital  Newspapers  —  the  Knick 
and  the  Times-Union  —  will  attend 
the  “wake”  the  day  after  the  paper 
ceases  publication  (merging  with  the 
morning  Times-Union).  For  further 
information,  contact  Peggy  Stephens 
Barmore  at  Pamela  Sawchuk  Associ¬ 
ates,  (518)  462-0318. 

Boston  Globe  stays 
with  ad  agency 

After  an  agency  review,  the  Boston 
Globe  has  decided  to  stay  with  Hill 
Holliday  Connors  Cosmopulos,  its 
advertising  agency  since  1979. 


Press  council 
adds  three  members 

The  Ontario  Press  Council  has 
added  three  new  members  for  a  total 
membership  of  21  people  represent¬ 
ing  both  the  media  and  the  public. 

The  new  members  are  Carl  Mor¬ 
gan  ,  editor  of  the  Windsor  (Ont .)  Star, 
Naomi  Griffiths,  former  dean  of  arts 
at  Ottawa’s  Carleton  University  and 
Mary  O’Connor  Kaiser,  a  Kingston, 
Ont.,  lawyer. 

Weekly  goes  to  750 
on  newsstands 

The  5,600-weekly  circulation  Has¬ 
tings  (Minn.)  Star  Gazette  recently 
raised  its  newsstand  price  to  750. 

For  the  subscribers,  the  in-county 
mail  subscription  price  remains 
unchanged  at  $19.50  a  year. 

Publisher  Mike  O’Connor  said  the 
price  hike  was  made  to  encourage 
mail  subscriptions  and  guarantee 
advertisers  a  set  number  of  subscrib¬ 
ers  every  week. 

The  weekly  also  added  a  third  sec¬ 
tion,  a  weekly  sports  tab,  and 
expanded  its  news  hole  to  an  almost 
50/50  news  to  advertising  ratio, 
O’Connor  said. 

Orlando  Sentinel’s 
new  section  bows 

The  Orlando  (Fla.)  Sentinel  has 
introduced  a  new  section  called 
“Transportation”  that  features  infor¬ 
mation  on  both  the  utilitarian  and  the 
recreational  aspects  of  transporta¬ 
tion,  including  trucks,  boats,  recrea¬ 
tional  vehicles,  airplanes  and  motor¬ 
cycles.  The  section’s  aim  is  to  act  as  a 
consumer  guide  to  what’s  available  as 
well  as  instruct  on  how  to  care  for  it. 

Transportation  display  advertising 
is  incorporated  into  Part  1  of  the  new 
section,  while  classified  agate  plus 
additional  display  advertising  appears 
in  Part  2. 

The  newspaper  reports  that 
because  this  is  a  relatively  new  con¬ 
cept,  the  biggest  difficulty  in  putting 
the  section  together  has  been  locating 
source  material  and  writers.  For 
example,  while  there  is  plenty  of  auto¬ 
motive  material  available  from  wire 
services  and  syndicates,  consumer 
boating  topics  are  rarely  addressed  by 
newspapers. 
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Goss'  Flexoliner"  press 


ONESfSIEM.ONESOURCL 


The  Goss  Flexoliner  system  for 
flexo  production.  From  one 
source.  Goss  Newspaper  Products. 
Print  up  to  six  colors  on  every 
web  with  stacked- 
unit  configurations. 
Increase  color  place- 
'ment  at  any  time 
without  sacrificing 
paging. 

A  menu-driven, 
keypad-entry  con¬ 
trol  system.  Com¬ 
mand-feedback 


registration  on  all  cylinders  and 
compensators.  Optional  plate 
impositioning  system. 

Ink  handling  systems  from 
simple  tanks  to  automated. 
Folders  from  jaw  to  rotary  to 
combination.  Up  to  50"  con¬ 
stant-tension  running-belt  RTPs. 

The  Goss  Flexoliner  press.  For 
new  installations.  For  letter¬ 
press  to  flexo  plant  conversions. 
And  Goss  Flexoliner  units  can 
add  front-page  process  color 
capability  to  letterpresses. 


The  Goss  commitment.  Ongo¬ 
ing  flexo  process  development 
and  materials  testing.  Training, 
turnkey  and  parts  from  the  Goss 
service  network. 

Goss  Newspaper  Products. 
First  in  offset.  Now  first  in  flexo. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100 
South  Central  Avenue,  Chicago, 
IL  60650. 312/656-8600. 


Rockwell  International 


.where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
Generai  industries /A-B  industrial  Automation 


Editor  &  Publisher 

THE  FOURTH  ESTATE 
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The  press  and  human  rights 

Having  met  many  years  of  frustration  during  deliberations  of 
UNESCO  in  their  efforts  to  promote  worldwide  press  freedom, 
representatives  of  the  free  press  seem  to  be  making  progress  in  their 
campaign  on  the  international  sctne. 

Representatives  of  five  international  press  groups  —  the  Inter 
American  Press  Association,  World  Press  Freedom  Committee,  In¬ 
ternational  Press  Institute,  International  Federation  of  Newspaper 
Publishers  and  the  International  Federation  of  the  Periodical 
Press  —  appeared  before  the  44th  annual  meeting  of  the  United 
Nations  Human  Rights  Commission  in  Geneva,  Switzerland,  Feb.  16 
urging  it  to  consider  cases  of  violation  of  press  freedom  as  violations 
of  human  rights. 

This  was  the  first  time  such  a  concerted  effort  had  been  made  to 
have  media  freedom  violations  placed  on  the  agenda  of  the  43-nation 
U.N.  commission.  The  group  drew  up  a  draft  resolution  proposing 
the  commission  make  violations  of  freedom  of  expression  an  annual 
agenda  item.  Too  late  for  the  current  session,  it  is  hoped  that  spon¬ 
sors  can  be  found  to  present  it  at  the  next  session  of  the  Human 
Rights  Commission. 

President  of  lAPA,  Ignacio  E.  Lozano  Jr. ,  told  the  commission:  “It 
is  our  hope  that  you  would  keep  defense  of  freedom  of  expression  on 
your  permanent  agenda.  While  we  recognize  that  abuse  of  press 
freedom  is  not  as  serious  or  dramatic  a  violation  as  others,  it  is  our 
firm  belief  that  a  free  and  inquisitive  press  can  do  much  to  call  the 
world’s  attention  to  more  violent  abuses  of  individual  human  rights.” 

At  the  same  time,  free  press  organizations  are  making  solid  prog¬ 
ress  in  their  fight  against  obligatory  licensing  of  journalists  which 
was  becoming  popular  with  some  governments  in  Latin  America  and 
was  being  promoted  at  UNESCO  meetings  as  an  integral  part  of  the 
“New  World  Information  Order.”  The  Inter- American  Court  of  Hu¬ 
man  Rights  handed  down  a  landmark  opinion  involving  Costa  Rica 
late  in  1985  declaring  compulsory  licensing  incompatible  with  human 
rights  guaranteed  in  the  American  Convention  of  Human  Rights. 

The  newly  installed  director  general  of  the  United  Nations  Educa¬ 
tional,  Scientific  and  Cultural  Organization  (UNESCO),  Federico 
Mayor  Zaragoza,  in  the  last  few  weeks  said  he  agreed  with  the  court 
and  declared:  “I  am  not  in  favor  of  obligatory  licensing  of  journalists. 
I  am  in  favor  of  unrestricted  freedom  of  expression.”  This  comment, 
completely  contrary  to  the  views  of  his  predecessor  at  UNESCO, 
was  made  in  response  to  an  invitation  to  address  the  next  general 
assembly  of  lAPA  which  has  led  the  battle  against  licensing.  Mr. 
Mayor  accepted  the  invitation. 

When  the  history  of  world  press  freedom  is  written  it  will  give 
credit  most  certainly  to  the  dedication  and  persistence  of  press  orga¬ 
nizations  and  their  members  in  the  free  world.  Representing  all  races 
and  many  nations  worldwide,  these  free  journalists  refused  to  capitu¬ 
late  in  international  forums  to  those  who  promoted  censorship  and 
licensing  as  ways  to  control  the  press. 
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Letters  to  the  Editor 

Says  editorial  missed  the  point 


It  seems  to  me  you’ve  missed  the 
mark  with  your  editorial  {E&P,  Dec. 
12)  on  Maturity  News  Service  and  its 
quest  for  accreditation. 

Contrary  to  your  assertion,  funding 
is  —  and  should  be  —  everything  in 
the  accreditation  question.  The  fact  it 
is  “staffed  by  reputable  newspeople 
who  have  already  earned  their  cre¬ 
dentials  and  reputations”  is  irrele¬ 
vant;  vast  numbers  of  “reputable 
newspeople”  end  up  in  public  rela¬ 
tions  work,  an  honorable  calling,  but 
not  the  same  as  being  an  independent 
reporter. 

Your  story  indicates  MNS  is 
“funded  entirely  by”  the  American 
Association  of  Retired  Persons  to  the 
tune  of  $400,000.  Your  story  also 
quotes  an  AARP  spokesman  as  say¬ 
ing  AARP  is  doing  this  “to  further 
discussion  in  newspapers  of  issues  of 
aging.”  Rather  obviously  to  me,  at 
least,  furthering  discussion  of  issues 
of  aging  is  an  integral  part  of  AARP’s 
political  and  lobbying  agenda. 

The  issue  of  funding  is  absolutely 
critical.  It  is  in  reality  the  only  basis 
upon  which  accreditation  can  be 
made.  How  else  does  one  distinguish 
between  a  trade  association  magazine 
which  promotes  the  objectives  of  that 
group  and  a  normal  magazine  which 
does  not?  Or  between  independent 
subscription  newsletters  which  regu¬ 
larly  break  stories  and  are  cited  as 
such  on  the  front  page  of  major  dailies 
and  newsletters  put  out  to  shill  prod¬ 
ucts  and  political  views  of  various 
companies  and  groups? 

The  issue  is  one  of  independence.  If 
AARP  made  a  “seed  money”  grant 
and  spun  off  MNS  into  an  indepen¬ 
dent,  stand-alone  entity  I’m  sure 
accreditation  would  follow  quickly.  It 
also  would  follow  if  those  50  newspa¬ 
per  subscribers  were  to  pay  its  costs 

Poppycock 

I  taught  with  Betty  Medsger  in  the 
journalism  department  at  San  Fran¬ 
cisco  State  University.  The  idea  that 
she  is  racist,  a  charge  you  reported 
Dec.  26,  is  the  purest  poppycock.  She 
has  made  unusual  efforts  to  hire 
minority  faculty  members. 

Carol  Polsgrove 

(Polsgrove  is  a  lecturer  in  the 
Department  of  Mass  Communications 
at  California  State  University  at  Hay¬ 
ward.) 


so  it  was  financially  independent. 

Until  that  happens,  however,  what 
difference  is  there  between  MNS  and 
all  those  other  letterheads  out  there 
that  say  “news  service”  as  in  “Mobil 
Oil  News  Service”  or  “European 
Community  News  Service”?  All  are 
staffed  by  people  of  integrity,  we  can 
assume,  but  none  are  independent. 


I  read  with  interest  an  article  in  the 
Jan.  9  issue  of  E&P  by  M.L.  Stein. 
My  opinion,  which  I  think  will  be 
entertained  by  many  reading  the  arti¬ 
cle,  is  that  all  the  media  should  view 
shoplifting  and  prostitution  the  same 
way  that  Edwards  of  the  Chula  Vista 
(Calif.)  Star  News  does. 

I  see  no  essential  difference 
between  the  “john”  and  the  prosti¬ 
tute.  It  is  my  opinion  that  someone 
who  buys  sex  is  as  guilty  of  moral 
turpitude  as  one  who  sells  it.  It  is 
highly  unlikely,  despite  the  opinion  of 
the  ACLU  and  the  California  News¬ 
paper  Publishers  Association  attor¬ 
neys,  that  taking  pictures  and  pub¬ 
lishing  these  pictures  of  both  perpe¬ 
trators  would  result  in  lawsuits 
against  either  the  city  or  the  newspa¬ 
per. 

I  feel  that  this  posture  should  be 
supported  completely  by  the  media, 
which  also  might  address  the  prolifer¬ 
ation  of  the  drug  and  AIDS  problem  in 


It’s  the  Golden  Rule  at  work  —  He 
who  has  the  gold  make  the  rules.  In 
the  case  of  MNS,  it  is  AARP  that  has 
the  gold  and  is  making  the  rules. 

Joel  Whitaker 

(Whitaker  is  editor  and  president  of 
Whitaker  Newsletters  Inc.) 


the  country. 

At  this  point,  for  the  most  part,  the 
media  are  just  enjoying  increased  cir¬ 
culation  from  their  reportorial  efforts, 
which  do  not  include  any  remedial 
actions.  1  would  hope  that  we  are  not 
going  to  regress  to  the  “stoning  and 
condoning”  syndrome. 

William  F.  McLaughlin 

Setting  the 
record  straight 

Contrary  to  the  statements  attrib¬ 
uted  to  me  in  your  Feb.  13  article  on 
AIDS  coverage  in  obituaries,  1  never 
said  the  Chronicle  broke  the  story 
that  Liberace  died  of  AIDS. 

Thanks  for  letting  me  set  the  record 
straight. 

Alan  Mutter 

(Mutter  is  assistant  managing  editor 
of  the  San  Francisco  Chronicle.) 


FROM  WASHINGTON 
January,  1988. . . 

“If  you  an  a  candidate  for  president  this  year,  the 
American  economy  likely  will  provide  you  plenty  of 
campaign  ammunition  whether  you  want  to  point  to 
developments  with  pride  or  with  alarm. 

“On  the  pride  side,  the  economic  expansion  is 
expected  to  be  entering  its  seventh  year  around  Election 
Day  next  November,  with  civilian  unemployment 
hovering  around  6  percent,  inflation  close  to  4  percent 
and  the  trade  deficit  finally  falling. 

“But  you  could  sound  alarms,  particularly  in  the 
first  half  of  the  year,  as  the  economy  skirts  a  recession 
with  the  gross  national  product  rising  at  only  a  1 
percent  annual  rate  or  less.  For  the  second  year  in  a 
row,  workers'  real  wages  will  he  falling. 

“. .  .the  nation’s  need  for  foreign  capital  to  finance 
its  total  deficit  will  not.  The  troublesome  federal 
budget  will  be  increasing  again.  ” 

— ^John  M.  Berry  oiThe  Washington  Post 

Outstanding  in  the 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 
1150  15th  St.,  NW,  Washington,  DC  20071  (202)  334-6173 
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IT’S  NO  LONGER  NEW  YORK  CITY’S 
BEST  KEPT  SECRET. 

Everybody  is  discovering  Staten  Island.  In  fact,  it’s  the  only  county  in  New  York 
City  that’s  growing...  in  population,  with  over  400,000  people...  in  joos,  with  3,000 
added  in  1987...  and  in  the  last  three  years  almost  one-third  of  the  city’s  total 
housing  gain  of  37,000  units  came  from  Staten  Island. 

Affluent  people  have  discovered  Staten  Island!  Nearly  50%  have  attended  college. 

The  median  EBI  per  household  is  $35,901,  New  York  City’s  highest.  Almost  70%  are 
homeowners,  and  Staten  Island  is  New  York  City’s  youngest  county  with  a  median  age  of 
32.6  years. 

There’s  one  part  of  Staten  Island  that’s  never  been  a  secret...  the  STATEN  ISLAND 
ADVANCE...  with  a  readership  penetration  of  nine  out  of  ten  adults. 

For  an  in-depth  analysis  of  this  booming  market  ask  for  the  Staten  Island  Market 
Study,  call  (718)  981-1234  ext.  504.  ^ 

_ {^\ _ 

^latpu  Jalanb  KiimnttM  jg  j  Staten  Island’s  Newspaper 
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New  press  pool  activated 

American  reporters  accompany  U.S.  troops  airlifted  to  Honduras 
as  Sandinista-contra  battle  heats  up  along  the  border 


By  George  Garneau 

American  reporters  landed  with  the 
first  planeload  of  U.S.  Army  para¬ 
troopers  dispatched  to  Honduras  in  a 
military  muscle-flexing  in  support  of 
U.S. -backed  Nicaraguan  contra 
rebels  operating  from  Honduras. 

A  10-member  national  press  pool 
activated  from  Washington,  D.C., 
arrived  on  the  emergency  “training” 
exercise  with  the  first  C-141  load  of 
troops  and  trucks  from  Fort  Bragg, 
N.C.,  to  land  at  Palmerolg  Air  Base  in 
Honduras. 

The  pool  arrived  March  17  and 
returned  to  Washington  the  next  day, 
after  filing  a  handful  of  reports  on  the 
initial  stages  of  the  operation. 

The  mission  was  at  least  as  much  a 
show  of  force  in  support  of  the  Hon¬ 
duran  military,  which  the  Reagan 
administration  has  urged  to  defend 
contra  bases  in  Honduras  from  attack 
by  Nicaraguan  military  forces. 

The  movement  of  more  than  3,000 
U.S.  troops  so  close  to  a  war  zone 
was  criticized  in  Congress  and  the 
press  as  a  way  to  bump  from  the 
headlines  the  embarrassing  indict¬ 
ments  of  former  administration  offi¬ 
cials  in  the  Iran-contra  scandal.  With 
the  many  reporters  already  in  the 
area,  at  least  one  pool  reporter  ques¬ 
tioned  whether  the  pool  was  used  to 
publicize  the  administration’s  already 
public  warning  to  Nicaragua’s  leftist 
Sandinista  government. 

In  an  ironic  counterpoint  to  the 
superpower  proxy  wars  in  the  area, 
jets  believed  to  be  from  the  U.S. -sup¬ 
plied  Honduran  military  nearly 
bombed  a  group  of  American  report¬ 
ers  covering  the  conflict  from  Nicara¬ 
guan  soil.  The  Honduran  planes,  on 
U.S.  request,  were  supporting  the 
contras,  who  retreated  to  Honduran 
bases  while  pursued  by  Soviet-sup- 
plied  Nicaraguan  soldiers. 

According  to  reports  from  the 


Associated  Press’s  Bryna  Brennan 
and  the  Washinf^ton  Julia  Pres¬ 
ton,  a  group  of  about  25  journalists 
on  the  day  the  pool  arrived  accom¬ 
panied  Nicaraguan  Lt.  Col.  Javier 
Carrion  to  the  Bocay  region  to  inves¬ 
tigate  U.S.  charges  of  a  Nicaraguan 
incursion  into  Honduras. 

Around  noon  two  jets  dropped 
about  five  bombs  near  the  journalists. 
At  least  one  landed  on  the  Nicaraguan 
side  of  the  Coco  River  within  70  yards 
of  the  journalists,  sending  reporters 
diving  for  cover  with  dirt  flying  over 
them. 

There  were  no  injuries  and  no  dam¬ 
age.  Carrion  called  it  more  harass¬ 
ment  than  an  attempt  to  hit  a  target. 
The  jets  returned  over  Honduras. 

Meanwhile,  the  military  press  pool 
worked  well,  allowing  reporters  to 
land  with  the  U.S.  troops  and  record 
the  “impressive”  parachute  landing 
March  18  of  troops  and  equipment. 

Chuck  Lewis,  AP  Washington 
bureau  chief,  said  the  pool  worked 
well  and  fulfilled  its  mission. 


“The  idea  of  a  pool  is  to  cover  the 
first  arrrival  of  American  forces,” 
Lewis  said,  noting  the  Grenada  inva¬ 
sion  in  which  the  media  were  kept  out 
for  24  hours.  “When  everybody  is 
allowed  in,  the  need  for  a  pool  evapo¬ 
rates.” 

He  noted  that  while  one  AP 
reporter  was  covering  the  U.S.  land¬ 
ing  in  Honduras,  another  was  nearly 
bombed  100  miles  away  across  the 
Coco  River  in  Nicaragua. 


The  10-person  national  military 
press  pool  was  activated  late  March 
16  and  took  off  early  March  17  from 
Andrews  Air  Force  Base  to  meet  82nd 
Airborne  troops  from  Fort  Bragg, 
N.C.  After  a  briefing,  the  pool 
boarded  a  C-141  cargo  plane  with 
trucks  and  troops  and  flew  to  Palme- 
rola,  Honduras,  to  cover  the  initial 
stages  of  the  “brigade  emergency 
deployment  readiness  exercise.” 

The  pool  included  the  Associated 
Press,  United  Press  International 
(radio  reporter  and  photographer), 
Reuters,  ABC-tv,  Copley  News  Ser¬ 
vice,  the  Wall  Street  Journal  and 
Newsweek,  all  of  whom  were  sched¬ 
uled  to  be  available  on  a  rotating 
basis. 

One  of  the  first  pool  reports  said  in 
effect  that  the  troops  did  not  know 
what  to  do  once  they  got  there. 

“They  were  going  down  there  for 
exercises,  but  they  weren’t  sure  what 
the  exercises  would  be,”  noted  Steve 
Komarow,  AP  Capital  Hill  corre¬ 
spondent. 


Komarow,  on  his  third  pool  outing, 
said  the  pool  filed  its  first  reports  soon 
after  arriving  in  Honduras.  He  said 
there  was  no  censorship,  but  officers 
noticed  mistakes  and  allowed  report¬ 
ers  to  correct  them  before  telecopying 
them  to  the  Pentagon  for  distribution. 
The  television  crew  filed  from  Teguci¬ 
galpa  and  still  photographers  worked 
with  local  photographers  to  get  pic¬ 
tures  out. 

(Continued  on  page  10) 
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Press  pool 

(Continued  from  page  9) 

UPI  radio  correspondent  Jay  Sapir 
was  taken  into  custody  and  thrown  off 
the  base  by  Honduran  authorities 
“who  didn’t  like  where  he  was  wan¬ 
dering.  Our  minders  had  to  go  rescue 
him,”  said  one  correspondent. 

Pool  members  were  supposed  to  be 
escorted  while  on  the  base  by  the  two 
military  public  affairs  officers  from 
Washington. 

“This  is  the  first  time  there  was  so 
little  problem  getting  out  film.  This 
was  one  of  the  most  realistic  pools,” 
said  Colleen  Combes,  a  Reuters  pho¬ 
tographer  and  the  only  woman  in  the 
pool.  Film  was  dropped  off  at  Fort 
Bragg  and  was  passed  with  “no 
restrictions”  in  Honduras,  she  stated. 

The  pool  slept  on  military  cots  and 
their  own  sleeping  bags  in  a  corru¬ 
gated  metal-roofed  building  that 
served  as  a  base  movie  hall.  Combes 
slept  in  a  female  officers’  hutch, 
according  to  military  rules  separating 
the  sexes. 


Photos  of  the  operation  were  given 
“extraordinary”  play  on  front  pages 
worldwide  in  the  first  exercise  to  be 
taken  so  seriously  by  the  press. 

Reveille  sounded  at  5  a.m.  March 
18  and  the  pool  hustled  in  vans  to  La 
Paz  to  witness  more  U.S.  troops 
landing  in  a  parachute  drop. 

“It  was  spectacular,”  Komarow 
asserted. 

The  pool  interviewed  the  U.S 
ambassador  to  Honduras  and  the 
commander  of  the  U.S  Southern 
Command  before  returning  to 
Washington. 

“I  thought  the  clear  purpose  of  this 
pool  was  getting  maximum  propa¬ 
ganda  for  Reagan’s  show  of  force.  I 
don’t  see  anything  particularly  gained 
by  this,”  said  Fred  Kempe,  the  Wall 
Street  Journal  pool  reporter.  “Once 
we  got  there,  there  was  no  one  able  to 
brief  us  on  the  border.  I  found  myself 
phoning  my  office  to  find  out  what 
was  going  on  at  the  border.” 

Kempe  said  the  pool,  which  has 
been  tested  on  its  ability  to  keep  mis¬ 
sions  secret,  was  called  up  to  cover  a 
highly  publicized  troop  movement. 


posing  the  serious  question  “How  do 
you  send  a  message  to  Ortega  if  no 
one  is  filming  it?” 

“I  don’t  know  that  this  was  so 
much  a  publicity  stunt  as  a  realistic 
test  of  the  pool,”  Combes  said  of  her 
second  pool  outing,  calling  it  prob¬ 
lem-free. 

Komarow  said  the  pool’s  role  was 
“limited.  We  were  there  to  document 
the  fact  that  the  guys  arrived,  and  we 
flew  back.  I  felt  there  was  no  point  in 
staying  longer  because  we  started  to 
see  the  local  media,  and  they  know 
territory  better  than  we  do,  but  it  was 
good  to  be  in  on  the  first  wave.” 

Komarow  said  his  third  pool  opera¬ 
tion  went  smoothly. 

“It  clearly  wasn’t  regular  exer¬ 
cises,”  he  commented.  “The  admin¬ 
istration  wanted  maximum  publicity 
on  this  one.  It  was  a  show  of  force.” 

“It  was  a  big  story,  no  question,” 
said  Mike  Feedman,  UPI  managing 
editor  for  broadcast.  “Whether  it  was 
an  orchestrated  story,  I  can’t  say,  but 
it’s  always  nice  to  have  your  own 
correspondent  on-scene.  I  would 
have  liked  to  see  the  Pentagon  keep 
them  there  longer.” 


Maryland  papers  battle  bill  to  remove  their  sales  tax  exemption 


Maryland  Newspapers  have  vowed 
to  fight  legislation  that  would  remove 
their  exemption  from  the  state’s  5% 
sales  tax. 

A  pending  state  Senate  bill  would 
force  newspapers  to  collect  sales  tax 
on  paid-in-advance  subscriptions  and 
on  vending-machine  receipts.  Car¬ 
riers  and  newsstands  also  would  have 
to  collect  the  tax. 

Free-distribution  newspapers 


would  have  to  pay  5%  of  their  printing 
bills,  which  could  cost  up  to  $200,000 
a  year,  according  to  the  president  of 
the  Maryland-Delaware-D.C.  Press 
Association,  Edward  Beeler. 

The  bill’s  sponsor,  state  Sen.  Lau¬ 
rence  Levitan,  said  the  change  was 
prompted  by  a  U.S.  Supreme  Court 
ruling,  in  an  Arkansas  case,  that 
required  newspapers  to  be  treated  as 
other  publications  are,  based  on  the 


First  and  14th  amendments. 

The  tax  would  drive  the  price  of  a 
250  newspaper  up  to  270.  Tax  on 
1,000  newspapers  would  total  $12.50. 
It  would  be  paid  by  consumers  but 
collected,  computed  and  passed  to 
the  state  by  whoever  makes  the  final 
sale. 

The  press  association  urged  mem¬ 
bers  to  call  their  legislators. 


House  committee  releases  bill  to  allow  lottery  ads 


The  House  Judiciary  Committee 
has  approved  a  bill  that  would  allow 
bingo  and  raffle  ads  in  newspapers. 

The  committee’s  approval  March 
15  marks  the  furthest  progress  in  12 
years  of  efforts  to  end  the  19th-cen¬ 
tury  federal  ban  on  lottery  advertising 
and  sends  the  bill  to  the  full  House. 

The  bill  is  supported  by  the  Ameri¬ 
can  Newspaper  Publishers  Associa¬ 
tion,  National  Newspaper  Associa¬ 
tion  and  National  Association  of 
Broadcasters  and  is  sponsored  by 
Rep.  Barney  Frank  (D-Mass.). 

The  bill  would  remove  the  federal 
prohibition  against  advertising  legal 
lotteries  that  has  affected  mailed  and 
broadcast  interstate  ads  since  the  late 
1800s.  It  was  amended  in  1976  to 
allow  state  lotteries  to  promote  them¬ 
selves  in  ads. 

NNA  counsel  Robert  Brinkmann 


said  the  prohibition  is  enforced 
against  mailed  newspapers,  but  the 
Justice  Department  doesn’t  enforce  it 
against  large  dailies,  some  of  which 
carry  lottery  ads  delivered  by  carrier. 

While  lottery  advertising  does  not 
represent  major  new  ad  revenue, 
Brinkmann  said,  potentially  it 
amounts  to  “a  tidy  piece  of  change” 
for  newspapers  in  the  35  states  with 
legalized  lotteries. 

He  said  money  was  only  part  of  the 
argument,  which  holds  that  the  fed¬ 
eral  ban  should  be  unconstitutional 
because  if  a  product  is  legal,  you 
should  be  able  to  advertise  it. 

“It’s  a  money  issue,  but  it’s  a  First 
Amendment  principle  issue;  it’s  also 
an  annoyance  issue,”  Brinkmann 
said.  “For  little  weeklies  and  some 
big  dailies  this  a  is  a  major  pain  — 
when  the  Catholic  Church  wants  to 
place  a  display  ad  for  bingo  night 


every  Wednesday  at  8  o’clock  and  the 
newspaper  can’t  accept  it.  Newspa¬ 
pers  really  get  lot  a  grief  when  they 
can’t  allow  charities  to  advertise.” 


Simmons  ups 
stock  holdings 

Richard  D.  Simmons,  president  of 
the  Washington  Post  Co.,  has  taken 
$325,000  worth  of  Post  stock  as  part 
of  an  option  granted  when  he  joined 
the  company  in  1981  from  Dun  & 
Bradstreet  Inc. 

The  transaction  in  January  added 
11,500  shares,  then  valued  at  $28.25 
each,  of  class  B  common  stock  to 
Simmons’  portfolio.  It  boosted  his 
Post  holdings  to  16,252  class  B  com¬ 
mon  shares. 
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Big  ideas  for  the  big  rock 

San  Francisco  Examiner  coiumnist  Warren  Hinckie  wants  casino 
gambiing  on  Aicatraz  isiand  to  heip  ease  city  budget  crisis 


By  M.L. Stein 

San  Francisco  Examiner  columnist 
Warren  Hinckie  lost  a  race  to  become 
the  city’s  mayor  but  so  far  he’s  win¬ 
ning  the  Battle  of  Alcatraz. 

The  colorful  journalist,  who  wears 
a  black  eye  patch  and  never  goes  any¬ 
where  without  Bentley,  his  basset 
hound,  has  won  official  support  for 
his  idea  to  convert  the  once-dreaded 
prison  in  San  Francisco  Bay  to  a  legal 
gambling  casino  to  help  bail  the  city 
out  of  a  financial  crisis.  The  proposal 
also  has  been  getting  major  news  play 
in  the  Bay  area,  provoking  several 
stories,  editorials,  column  items  and  a 
“yes”  and  “no”  reader  poll  con¬ 
ducted  by  the  Examiner.  It  has 
absorbed  almost  as  much  space  and 
air  time  as  the  feared  move  of  the 
Giants  out  of  San  Francisco. 

Reveling  in  it  all  is  Hinckie,  who 
persuaded  a  majority  of  San  Francis¬ 
co’s  Board  of  Supervisors  to  place  the 
casino  matter  on  the  June  7  ballot  for 
local  voters.  To  beat  a  ballot  entry 
deadline,  he  hurried  over  to  City  Hall 
and  collected  the  signatures  himself. 

When  Hinckie  sent  up  the  idea  dur¬ 
ing  his  mayoral  campaign  last  year, 
it  fell  with  a  heavy  thud,  along  with  his 
candidacy.  But  that  was  before  the 
recent  discovery  that  San  Francisco 
faces  a  projected  $  172-million  budget 
deficit  for  next  year. 

Hinckie  claims  that  turning  the  for¬ 
mer  federal  penitentiary  into  a  Las 
Vegas  and  Reno  rival  could  bring  the 
city  as  much  as  $150  million  yearly  in 
leasehold  fees,  to  say  nothing  of 
pumping  more  millions  into  the 
town’s  tourist  industry. 

Among  his  most  enthusiastic  sup¬ 
porters  are  the  business  people  who 
operate  the  shops  and  restaurants  on 
Fisherman’s  Wharf,  which  overlooks 
Alcatraz  Island.  In  the  Examiner’s 
three-day  telephone  poll,  callers 
favored  gaming  on  the  “Rock”  by  a  2- 
1  margin,  3,015  to  1,530,  according  to 
the  newspaper. 

Supervisor  Wendy  Nelder,  one  of 
the  six  board  members  who  voted  to 
place  the  issue  on  the  ballot,  com¬ 
mented,  “The  vote  shows  you  how 
practical  people  are.  People  are  say 
ing,  ‘Sure,  why  don’t  we  have  it  and 
get  some  benefits  for  the  city  and  we 


Warren  Hinckie  and  his  ever-present 
dog  Bentley. 


won’t  have  to  take  a  three-and-half- 
hour  ride  to  Reno.’” 

After  the  board  majority  backed  the 
proposal,  a  gleeful  Hinckie  began  his 
March  10  column:  “Something 
unusual  happened  at  City  Hall  Wed¬ 
nesday:  San  Francisco  dared  to 
dream  again  .  .  .  The  quick  action  of 
the  supervisors  .  .  .  reflects  a  long¬ 
standing  belief  that  the  ugly  duckling 
of  Alcatraz  .  .  .  may  be  a  pot  of  gold 
for  San  Francisco  desperately  in 
search  of  a  rainbow.” 


However,  the  gold  would  be  a  long 
way  off  for  San  Francisco,  even  if 
voters  approve  the  casino  measure  in 
June. 

The  state  constitution  would  then 
have  to  be  changed  to  permit  gam¬ 
bling  on  the  12-acre  island,  a  move 
that  even  Hinckie  admits  will  be  a 
“real  dogfight”  because  of  lobbying 
by  the  state’s  horse-racing  interests 
and  Reno  and  Las  Vegas  casino  own¬ 
ers. 

If  that  hurdle  is  jumped,  there 
also  is  the  little  matter  of  Alcatraz 
already  being  a  tourist  attraction 
under  federal  supervision.  The 
National  Park  Service  administers  the 
island  as  part  of  the  Golden  Gate 
Recreation  Area. 


San  Francisco’s  congressional  del¬ 
egation  would  have  to  convince  Con¬ 
gress  to  pass  a  law  removing  Alcatraz 
from  the  Recreation  Area  and  hand 
over  title  to  the  city  and  county  of  San 
Francisco. 

Interviewed  by  the  Examiner,  Wil¬ 
liam  Mott  Jr.,  director  of  the  National 
Park  Service,  summed  up  his  reaction 
to  this  idea  in  one  word:  “Ludi¬ 
crous.” 

He  termed  Alcatraz  a  “national 
treasure.  It  belongs  to  the  people,  not 
to  San  Francisco  ...  If  a  lease  were 
proposed,  we  would  answer  with  a 
very  positive  and  very  forceful 
‘No!’” 

Although  Hinckle’s  campaign 
has  gotten  lavish  media  attention,  it 
also  has  come  under  close,  and  some¬ 
times  critical,  scrutiny. 

“I  think  it’s  a  fine  idea  for  Hinckie 
on  a  slow  news  day,”  San  Francisco 
Chronicle  columnist  Herb  Caen  told 
E&P. 

Nor  was  Examiner  fellow  colum¬ 
nist  Rob  Morse  any  kinder  in  print. 
He  credited  Hinckie  with  “inge¬ 
niously  creating  the  greatest  Roach 
Motel  in  the  history  of  The  City,” 


adding,  “It’s  really  amazing  how 
many  suckers  the  casino  has 
attracted,  and  it  hasn’t  even  opened 
yet.” 

Another  dampener  came  in  a 
March  18  Chronicle  business  sec¬ 
tion  story  by  Kenneth  Howe,  who 
wrote  that  a  bevy  of  experts  con¬ 
cluded  that  Hinckle’s  projection  of 
$150  million  in  city  revenue  from 
Alcatraz  gambling  is  impossible. 

According  to  Howe,  gaming  con¬ 
sultants,  accountants  and  others 
asserted  that  the  operation  would 
have  to  be  three  times  larger  than  the 
world’s  biggest  casino  and,  even 
then,  it  would  not  draw  enough 
gamblers  to  produce  the  kind  of 
money  the  columnist  envisions. 


Hinckie  claims  that  turning  the  former  federal 
penitentiary  into  a  Las  Vegas  and  Reno  rival  could 
bring  the  city  as  much  as  $150  million  yearly  in 
leasehold  fees .... 
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UPl,  Wire  Service  Guiid  bicker 

Board  approves  ESOP  plan  without  union  input;  management 
wants  major  concessions,  but  no  one’s  commenting  publicly 


By  George  Garneau 

United  Press  International  has 
approved  an  employee  stock  owner¬ 
ship  plan  and  asked  the  Wire  Service 
Guild  for  major  concessions,  the 
union  said. 

In  a  telephone-conference  meeting 
March  18,  UPl’s  board  approved  an 
employee  stock  ownership  plan 
(ESOP)  and  voted  to  continue  bridge 
financing  from  Intertechnology  Inc., 
sources  said. 

No  amount  or  time  was  specified  on 
the  financing,  but  Intertech,  which 
took  over  UPI  management  in  Febru¬ 
ary  through  its  subsidiary,  WNW 
Group  Inc.,  has  loaned  UPl  $1  million 
to  cover  mounting  debts  and  losses. 


Guild's  approval  of  UPI’s  sale  from 
bankruptcy  to  Mexican  publisher 
Mario  Vazquez  Raha,  who  has  relin¬ 
quished  his  management  rights  but 
owns  the  majority  of  UPI  stock. 

According  to  the  agreement,  ESOP 
fiduciaries  are  named  by  the  president 
of  the  Guild,  currently  Kevin  Keane, 
with  other  details  to  be  negotiated. 

According  to  the  Guild,  UPI  nego¬ 
tiators  have  proposed  eliminating  key 
provisions  of  the  definitive  agree¬ 
ment.  They  include  the  union’s  right 
of  first  refusal  to  sale  of  the  news 
service,  the  goal  of  pay  parity  with  the 
Associated  Press  by  1990,  the  Guild’s 
two  seats  on  UPl’s  board  of  directors, 
the  ban  on  moving  or  dismantling 


UPI  president  Paul  Steinie  said  a  business  plan  for 
UPI  is  expected  to  be  announced  by  April  5.  The  plan 
will  be  used  to  seek  recapitalization  from  investors. 


The  ESOP  approval  came,  accord¬ 
ing  to  a  source,  without  the  help  of 
Guild  board  members  David  Ander¬ 
son  and  James  Anderson. 

Guild  spokesman  Dan  Carmichael 
declined  to  comment  on  the  board 
meeting. 

He  said,  however,  that  the  Guild 
received  a  letter  from  UPl  saying  the 
board  approved  an  ESOP  by  a  vote  of 
5  to  1,  with  one  abstention.  UPl  asked 
the  union  to  appoint  ESOP  represen¬ 
tation. 

Carmichael  said  the  Guild  has 
informed  UPI  that  it  "has  some  prob¬ 
lems  with  this  very  pro-management 
version  of  an  ESOP  that  the  company 
saw  fit  to  ram  through  the  board." 

Also  discussed  at  the  meeting, 
according  to  sources,  were  options 
open  to  UPI,  including  filing  under 
Chapter  7  or  1 1  of  federal  bankruptcy 
law,  or  ways  to  dismantle  the  com¬ 
pany. 

UPl  spokesman  Christopher  Smith 
said  the  company  was  not  comment¬ 
ing  on  the  board  meeting  or  union 
negotiations. 

The  ESOP  was  supposed  to  have 
been  set  up  "promptly”  after  the  1986 
definitive  agreement  giving  the 


New  York  City  or  Washington 
bureaus,  and  employees’  rights  to  buy 
Class  B  UPl  stock  at  fair  market 
value. 

UPI  management  also  asked  the 
Guild  to  withdraw  charges  of  unfair 
labor  practices  arising  from  work 
rules  imposed  by  Vazquez  last 
November  and  arbitration  efforts 
seeking  to  continue  its  last  contract. 

In  return,  the  Guild  said,  UPl  pro¬ 
posed  a  closed-end  contract  to  run 
until  Dec.  15  that  would  "soften  some 
of  the  more  onerous  provisions  of  the 
illegally  imposed  work  rules.”  The 
union  was  preparing  a  counterpro¬ 
posal  and  has  hired  an  ESOP  attor¬ 
ney. 

Meanwhile,  UPl  president  Paul 
Steinie  said  a  business  plan  for  UPl  is 
expected  to  be  announced  by  April  5. 
The  plan  will  be  used  to  seek  recapi¬ 
talization  from  investors. 

He  told  the  Ohio  UPl  Broadcasters 
Association  that  UPI  has  been 
plagued  by  poor  organization  and  lack 
of  a  marketing  plan.  Past  strategy  of 
defending  against  losses  was  being 
replaced  by  efforts  to  stabilize  and 
grow  into  new  markets.  He  said 
WNW  has  $100  million  in  assets. 


The  UPI  board  consists  of  Earl 
Brian,  Infotech  and  WNW  chairman; 
UPI  and  WNW  president  Steinie;  Joe 
Russo,  the  financially  troubled  Texas 
investor  and  minority  shareholder  in 
UPI;  Jim  Arnold,  a  WNW  attorney; 
Dwight  Geduldig,  an  Infotech  spokes¬ 
man;  UPl  State  Department  corre¬ 
spondent  James  Anderson  and  relig¬ 
ion  editor  David  Anderson  repre¬ 
senting  the  Guild;  and  Dominic  Laiti, 
president  of  Infotech  affiliate  Hadron 
Inc. 

Phone  tapes 
made  public 

Transcripts  of  a  phone  conversa¬ 
tion  surreptitiously  recorded  by  a 
government  employee  who  was 
granted  a  promise  of  confidentiality 
by  a  Washiiifiton  Times  reporter 
(E&P,  March  19)  have  been  made 
public. 

Tapes  of  the  conversation  between 
Times  Reporter  Leslie  Cauley  and 
General  Services  Administration 
employee  Thomas  McQuown,  for¬ 
merly  a  “confidential  source,”  were 
turned  over  by  him  to  a  GSA  appeal 
proceeding  in  a  telecommunications 
contract  dispute, which  is  also  the 
subject  of  several  investigations. 

McQuown  has  testified  the  taping 
was  prompted  by  the  GSA’s  inspector 
general’s  office. 


South  African 
weekly  ordered 
closed  by  govt. 

The  South  African  government 
closed  the  weekly  tabloid  New 
Nation  for  three  months  after  accus¬ 
ing  the  publication  of  fomenting  rev¬ 
olution  with  its  anti-apartheid  stance. 

The  newspaper,  which  is  funded  by 
the  Catholic  Church  and  serves  a 
predominantly  black  audience,  was 
the  first  newspaper  shut  down  under  a 
six-month-old  emergency  censorship 
decree  which  allows  the  government 
to  close  a  publication  without  court 
action. 
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Getting  a  break 

Many  mail-distributed  newspapers  get  lower  rate  hikes  than  expected 


By  George  Garneau 

Many  mail-distributed  newspapers 
got  an  extra  break  when  the  Postal 
Service  board  of  governors  approved 
final  rate  hikes  for  April  3. 

Due  to  a  refiguring  of  congressional 
postal  subsidies,  final  rates  for  in¬ 
county,  presorted  second-class  mail 
were  lower  than  had  been  approved 
by  the  Postal  Rate  Commission. 
Instead  of  going  up  8%  to  9%,  they 
were  raised  3.2%,  far  below  the  aver¬ 
age  17.5%  increase. 

Otherwise,  the  governors  generally 
approved  the  Postal  Rate  Commis¬ 
sion’s  recommendations  and  set  the 
April  3  date. 

To  the  glee  of  newspapers,  third- 

UPI  signs  new 
contract  with  CBS 

United  Press  International  has 
signed  contracts  to  supply  news  to 
CBS  News  for  a  year  and  to  six 
wholly  owned  CBS  radio  stations  for 
three  years. 

The  agreements,  announced  March 
17,  involve  CBS  network  news  and 
stations  WCBS-AM  and  FM  in  New 
York,  KNX-AM  in  Los  Angeles, 
WBBM-AM  in  Chicago,  KCBS-AM 
in  San  Francisco,  KMOX-AM  and 
KHTR-FM  in  St.  Louis  and  WCAU- 
AM  in  Philadelphia. 

The  value  of  the  contracts,  which 
call  for  a  UPI  receiver  in  sportscaster 
Brent  Musburger’s  home  in  West- 
port,  Conn.,  was  not  disclosed. 

The  two  contracts  complete  a 
three-part  deal  with  CBS  that  was 
formerly  covered  by  an  umbrella 
agreement,  including  18  radio  sta¬ 
tions,  that  expired  Dec.  31. 

The  old  CBS  contract,  valued  at 
“well  over  a  million”  by  a  source 
familiar  with  the  negotiations,  has 
been  cut  by  more  than  half  with  the 
separate  new  agreements. 

The  source  said  rate  increases  by 
the  Associated  Press  and  broadcast 
budget  tightening  have  forced  UPI  to 
reduce  its  rates. 

“I’m  not  gonna  comment  on  that,” 
said  UPI  spokesman  Christopher 
Smith.  “It  is  a  very  substantial  sum  of 
money,  I  can  say  that.” 


class  rates,  affecting  “junk”  mail 
advertising,  were  socked  hardest, 
facing  average  rates  25%  higher,  with 
a  spread  of  increase  ranging  from  21% 
to  33%.  Second-class  rates,  including 
magazines,  will  rise  an  average  of 
18%.  The  price  of  a  first-class  letter 
will  rise  13.6%  —  from  220  to  a  quar¬ 
ter,  with  postcards  going  up  a  penny 
to  150. 

The  last  postal  price  increase  took 
effect  in  February  1985. 

The  Postal  Service,  spending  $38 
billion  a  year,  was  expecting  a  deficit 
of  $5  billion  next  year,  up  from  $223 
million  last  year,  as  a  result  of  higher 
costs. 

Postal  governors  basically 
accepted  the  rate  commission’s 
premise  that  the  growing  volume  of 
third-class  mail  must  pay  a  greater 
share  of  the  cost  of  postal  service. 

The  Third  Class  Mail  Association 
immediately  challenged  on  March  23 
in  U.S.  District  Court  in  Washington 
the  April  3  price  increase  date,  con¬ 
tending  that  the  Postal  Service  testi¬ 
fied  it  planned  to  increase  rates  on 
June  4. 

The  TCMA  joined  the  Mail  Order 
Association  of  America,  Direct  Mar¬ 
keting  Association  and  others  in 
seeking  an  injunction  to  delay  the 
increase. 

“Our  contention  is  that  by  imple¬ 
menting  the  increase  on  April  3,  the 
rates  are  unlawful,”  and  will  yield  the 
Postal  Service  a  “tremendous  wind¬ 
fall,”  said  TCMA  director  Gene  Del 
Polito.  “All  we’re  trying  to  do  is  delay 
a  bad  thing.” 

National  Newspaper  Association 
president  Webster  Hawkins, 
publisher  of  the  Osawatomie  (Kan.) 
Graphic,  said  NNA  was  “extremely 
pleased”  that  second-class,  in¬ 
county,  carrier-sorted  mail  would 
only  cost  3.2%  more. 

Saying  NNA  urged  the  board  to  use 
additional  congressional  appropria¬ 
tions  to  minimize  in-county 
increases,  Hawkins  called  the  rate 
decision  “a  major  boon  to  community 
newspapers  which  make  up  the  bulk 
of  users  of  second-class,  in-county 
rates.” 

Non-profit  rates  also  came  in  below 
the  rate  commission’s  recommenda¬ 
tion. 


The  board  did  not  approve  recom¬ 
mendations  creating  separate  classifi¬ 
cations  for  palletized  mail. 

The  American  Newspaper 
Publishers  Association  has  praised 
the  new  rates  as  “equitable.” 

The  Postal  Service  expects  a  6% 
drop  in  the  volume  of  third-class  mail 
as  a  result  of  price  increases  and 
slower  third-class  growth. 

John  Griesemer,  postal  board 
chairman,  noted  that  the  Postal  Ser¬ 
vice  always  gets  sued  over  rate 
increases  and  said  he  would  oppose 
another  rate  increase  before  two 
years. 

Public  buys  more 
than  two  million 
McClatchy  shares 

A  total  of  2.76  million  shares  of  a 
new  offering  of  McClatchy  Newspa¬ 
pers  stock  was  snapped  up  immedi¬ 
ately,  Irwin  Potts,  McClatchy  presi¬ 
dent,  reported  last  week. 

The  Class  A  shares,  which  are 
traded  on  the  American  Stock 
Exchange  under  the  symbol  MNI, 
have  fluctuated  between  $16.50  and 
$17.25  a  share.  Class  B  shares  are 
privately  held  by  the  McClatchy  fam¬ 
ily. 

McClatchy  Newspapers  publishes 
the  Sacramento  (Calif.)  Bee,  six  other 
daily  newspapers  and  several  week¬ 
lies. 

When  the  announcement  of  the 
offering  was  made  last  fall,  the  pro¬ 
posed  price  was  about  $23  a  share. 

Potts  said  the  actual  initial  offering 
Feb.  5  of  $16.50  per  share  reflected 
the  current  state  of  the  market.  He 
recalled  that  the  offering  was  first  cir¬ 
culated  among  brokers  on  Oct.  19, the 
day  of  the  Wall  Street  crash. 

“After  that,  we  thought  we  would 
hold  things  up  for  a  while  to  see  what 
happened,”  Potts  explained. 

Since  the  first  offering,  the  stock 
has  been  traded  in  various  volumes, 
according  to  McClatchy  general 
counsel  Gary  Pruitt. 
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Money-making  ideas 

At  the  Inland  Daily  Press  Association’s  ‘Key  Executive  Conference,’ 
newspaper  execs  offer  ideas  aimed  at  buiiding  circulation  and  revenue 


By  Mark  Fitzgerald 

Everyone  who  attended  the  recent 
Inland  Daily  Press  Association  “Key 
Executive  Conference”  in  San  Diego 
was  asked  to  submit  at  least  one  idea 
that  builds  revenues  or  circulation. 

More  than  a  hundred  did  —  and  the 
suggestions  ranged  from  the  sweeping 
to  the  minute. 

One  of  the  most  sweeping  came 
from  John  H.  Stauffer,  senior  vice 
president  of  Topeka,  Kan. -based 
Stauffer  Communications. 

“A  formal  review  of  the  purchase 
of  all  news  features  and  services  and 
advertising  promotions  and  features 
will  usually  result  in  the  elimination  of 
one  or  more  items  or  the  substitution 
of  a  less  expensive  one  for  another,” 
he  wrote. 

A  more  minute  suggestion  can  also 
generate  big  revenues,  said  David  A. 
Beliles,  publisher  of  the  Grand  Island 
(Neb.)  Independent. 

That  newspaper  discovered  that  its 
carrier  billing  software  averaged  the 
number  of  copies  per  month  and 
rounded  off  any  fractions  up  to  the 
next  whole  number.  Like  many 
papers,  the  Independent  bills  carriers 
monthly  by  dividing  a  carrier’s  total 
draw  by  the  number  of  publishing 
days. 

The  new  software  averages  that 
number  out  to  the  nearest  tenth. 

“We  will  now  capture  90%  of  the 
revenue  lost  to  the  rounding  error  — 
without  overbilling  the  carrier,” 
Beliles  said. 

Based  on  its  420  carriers  billed  at  a 
monthly  wholesale  rate  of  $4.20,  the 
Independent  expects  to  get  about 
$9,000  revenue  it  had  been  losing 
because  of  the  round  number  soft¬ 
ware,  he  said. 

Several  ideas  concentrated  on 
boosting  home  delivery. 

The  Watertown  (Wis.)  Daily  Times 
recently  introduced  a  progressive 
promotion  to  encourage  home-deliv¬ 
ery  starts. 

“For  example,  the  first  new  cus¬ 
tomer  [a  carrier  gets]  is  worth  $2.50, 
the  second  is  worth  $3;  the  third, 
$3.50;  the  fourth,  $4.50,  up  to  $7  for 
the  tenth  new  order  and  above,”  pro- 


David  Beliles 


motion  manager  Mark  D.  Kuehl  said. 

The  Bloomington  (Ind.)  Herald- 
Telephone  devised  a  system  that 
encouraged  single-copy  vendors  to 
promote  home  delivery  —  something 
they  have  been  loath  to  do. 

During  promotion  periods  one  ven¬ 
dor  is  selected  to  put  color-coded 
order  forms  in  papers. 

“To  obtain  their  cooperation  we 
pay  them  $5  for  each  start,”  vice 
president  Michael  J.  Hefron  said. 

Order  forms  are  inserted  into  about 
700  to  800  a  week,  Hefron  said,  and 
noted  that  results  have  been  encour¬ 
aging. 

“We’re  averaging  32  mail-back 
starts  a  month.  We  had  a  retention 
survey  of  the  mail-back  starts  we 


received  in  September  and  October, 
and  we  are  still  retaining  90%  of 
those,”  Hefron  stated. 

Nixon  Newspapers  in  Indiana  has 
gotten  good  results  from  a  home- 
delivery  promotion  that  takes  a  little 
imagination  and  some  carrier  work  — 
but  not  much  money. 

The  Frankfort  (Ind.)  Times  targets 
a  neighborhood  for  two  weeks  of  sam¬ 
pling  it  calls  a  “Free  Paid  Trial 
Offer.” 

“To  add  spice  to  the  idea,  helium 
balloons  are  tied  with  bright  pink  rib¬ 
bon  to  the  first  sample.  We’ve  silk- 
screened  the  balloons  to  say,  ‘We 
have  news  for  you!  The  Frankfort 
Times,’  ”  vice  president  and 
publisher  John  E.  Mitchell  reported. 
“Carriers  put  it  on  the  doorstep,  ring 
the  bell  —  then  walk  away.  The  per¬ 
son  comes  to  the  door,  and  there  is 
this  bright  newspaper  and  balloon. 
Our  carrier  waves  from  the  car  and 
drives  away.” 

Among  ad  revenue-enhancing 
ideas,  some  of  the  most  popular  were 
innovative  suggestions  for  special 
sections. 

The  Fort  Wayne  (Ind.)  Newspa¬ 
pers  generated  $8,0()0  in  plus-busi¬ 
ness  by  launching  a  special  section 
about  credit  unions. 

“It  was  the  easiest  sale  we  ever 
made,”  said  president  and  chief 
executive  officer  Peter  B.  Bidder.  “It 
was  amazing  how  many  credit  unions 
wanted  to  get  in.” 

The  Auburn  (Calif.)  Journal  got 
good  ad  participation  in  its  first 
annual  year-in-review  tabloid  section 
called  “Chronology  ’87.” 

Advertisers  bought  two-inch-by- 
two-inch  institutional  ads  that  were 
arranged  chronologically  according 
to  the  establishment  of  the  business. 

The  ads  sold  for  $25  apiece.  The 
newspaper  sold  268. 

“What  was  especially  good  is  that 
three-quarters  of  the  business  was 
from  the  kind  of  firms  that  don’t  nor¬ 
mally  advertise  in  the  newspaper, 
such  as  architectural  firms  and  day¬ 
care  centers,”  publisher  David  Lewis 
declared. 

The  Holland  (Mich.)  Sentinel 
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developed  a  kind  of  “frequent  adver¬ 
tiser  program”  with  its  “Mass  Impact 
Rates”  promotion. 

“When  an  advertiser  runs  four  ads 
in  a  seven-day  period,  the  following 
discount  schedule  applies:  First  inser¬ 
tion,  regular  rate;  second  insertion, 
25%  discount;  third  insertion,  50% 
discount;  fourth  insertion,  75%  dis¬ 
count,”  publisher  Clay  W.  Stauffer 
observed. 

Only  minimal  copy  changes  are 
allowed  because  of  the  deep  discount, 
Stauffer  said. 

In  Cheyenne,  Wyo.,  the  Saratoga 


Sun  increased  its  ad  revenue  by 
targeting  football  and  hunting 
“widows.” 

“Lots  of  women  don’t  like  football 
and  don’t  care  to  spend  an  entire 
afternoon  watching  the  game  on  tv,” 
publisher  Michael  D.  Lindsey  pointed 
out. 

“So  our  ad  department  got  a  bunch 
of  merchants  together  for  a  Sunday 
afternoon  sale  just  for  Super  Bowl 
widows.  Promo  ads  were  run  several 
issues  prior  to  the  game,  and  on  Satur¬ 
day  and  Sunday  the  paper  ran  the 
special  ads  for  the  Sunday  afternoon 


sale.  The  ad  deparment  generated  a 
lot  of  new  revenue,”  he  said. 

Similarly,  the  paper  organized  a 
‘‘''Deer  Lonely  Lady’s  Sale”  during 
deer-hunting  season. 

The  promotion,  Lindsey  said, 
played  on  the  “little  bit  of  resent¬ 
ment”  by  women  to  the  amounts  of 
money  their  husbands  spend  on  guns, 
shells,  clothes  and  other  hunting 
items. 

“Merchants  were  surprised  how 
much  money  the  women  spent  [at  the 
sale],”  he  remarked. 


Press  facilities  shaping  up  for  Summer  Olympics 

Applications  for  media  accreditation  must  be  made  by  April  30 


By  William  E.  Francois 

When  the  5,100  writers  and  photo- 
journalists,  including  about  260  from 
the  United  States,  arrive  for  the  24th 
Olympiad  in  Seoul,  they  will  find  a 
newly  built  Press  Village  and  a  press 
center  that  anticipates  virtually  every 
need. 

The  Village,  scheduled  for  comple¬ 
tion  by  May  30,  consists  of  36 
buildings  —  eight  to  24  stories 
high  —  containing  5,620  rooms  that 
will  accommodate  6,000  media  per¬ 
sonnel.  It  will  be  open  to  them  from 
Sept.  2  through  Oct.  5. 

The  charge  for  three  types  of  single¬ 
bed  rooms,  including  breakfast,  will 
be  $45,  $55  and  $65  daily,  and  for  a 
twin-bed  room,  $80.  Each  room  will 
have  a  telephone,  wardrobe  or  closet, 
desk,  and  chair.  A  refrigerator,  tv  set, 
and  table  and  chairs  will  be  provided 
in  each  living  room.  Mineral  water 
and  soft  drinks  will  be  provided  free 
of  charge. 

In  the  Village  will  be  a  cafeteria  to 
seat  1 ,300  persons  and  offer  an  inter¬ 
national  menu  prepared  by  catering 
teams  from  Korea’s  finest  hotels.  In 
addition,  there  will  be  a  grill  that  seats 
100  and  two  snack  bars. 

Deadline  for  making  application  to 
the  Seoul  Olympic  Organizing  Com¬ 
mittee  (SLOOC)  for  both  accredita¬ 
tion  and  accommodations,  along  with 
an  advance  deposit  of  $275  per  per¬ 
son,  is  April  30. 

Free  shuttle  bus  service  will  be  pro- 


(William  E.  Francois  is  a  Fulbright 
Distinguished  Lecturer  at  Seoul 
National  University  journalism 
department.) 


vided  for  the  seven-kilometer  trip 
from  the  Press  Village  to  the  Main 
Press  Center  (MPC),  located  in  the 
Korea  Exhibition  Center,  and  to  the 
various  competitions. 

MPC  is  one  kilometer  from  the 
70,000-seat  Olympic  Main  Stadium. 
Consisting  of  7,300  square  yards  of 
floor  space,  the  center  includes  a 
press  working  room,  closed  circuit  tv 
for  monitoring  Olympic  events,  elec¬ 
tronic  services  that  give  results  from 
each  of  the  competitions,  along  with 
printouts  of  the  results,  and  such  tele¬ 
communication  facilities  as  facsimile, 
telex,  telephone  and  photo  transmis¬ 
sion.  Interview  rooms  also  are  avail¬ 
able  and  personal  computers  can  be 
rented. 


Accredited  photojournalists  will 
have  film  development  ser\'ices,  cam¬ 
era  repair,  and  equipment  loans  free 
of  charge,  courtesy  of  Eastman 
Kodak  and  Nikon,  official  sponsors 
of  the  Seoul  Olympics.  Motorbike 
messengers  will  carry  film  from  the 
competition  sites  to  the  MPC  pro¬ 
cessing  laboratories  with  two-hour 
processing  time  for  color  film.  Dupli¬ 
cate  copies  can  be  made  in  three  or 
five  hours.  There  will  be  a  charge  for 
printmaking. 

In  addition,  rolls  of  film  will  be 
replaced  free  of  charge,  according  to 
Hyoung  Dong  Kim,  coordinator, 
SLOOC  Press  Center. 

Thirty-nine  press  and  broadcast 
subcenters  will  be  established  at  the 


Deadline  for  making  application  to  the  Seoul 
Olympic  Organizing  Committee  (SLOOC)  for  both 
accreditation  and  accommodations,  along  with  an 
advance  deposit  of  $275  per  person,  is  April  30. 


In  addition,  press  organizations  can 
request  offices  in  the  MPC  by  con¬ 
tacting  Youn-Soo  Kim,  SLOOC 
space  allocation  manager,  Olympic 
Center,  88  Bangyi-dong,  Kangdong- 
Ku,  Seoul,  Korea.  A  charge  is  made 
for  office  rental. 

Also  located  in  MPC  is  a  restau¬ 
rant;  a  catering  service  for  journalists 
who  want  to  eat  at  their  work  stations; 
snack  bars;  International  Olympic 
Committee  Office;  the  administrative 
office  of  SLOOC;  a  post  office,  and  a 
bank. 


competition  sites  to  help  media  peo¬ 
ple  covering  those  competitions. 
Computer-processed  information  — 
start-lists,  profiles  of  competitors, 
and  results  —  will  be  available  at 
these  sites  and  at  MPC.  Special  areas 
have  been  arranged  at  the  competi¬ 
tion  sites  for  photographers  and  tv 
crews. 

Radio  and  television  broadcasters 
will  be  aided  by  the  Korean  Broad¬ 
casting  System  (KBS)  by  means  of  a 
newly  constructed  11 -floor  Interna- 
(Continued  on  page  33) 
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Debating  your  constitutional  rights 

First  Amendment  escapes  rewording  during  annuai  peopie's  congress 


By  Mark  Fitzgerald 

Two  hundred  years  after  debate 
opened  on  the  U.S.  Constitution’s 
Bill  of  Rights,  the  First  Amendment 
sailed  through  a  modern-day  commit¬ 
tee  without  a  single  proposed  addition 
or  deletion  of  its  45  words. 

In  three  days  of  speeches,  discus¬ 
sions  and  debates,  a  group  of  170  peo¬ 
ple  from  varying  walks  of  American 
life  assembled  in  Denver  March  13-15 
to  re-examine  those  guarantees  of  lib¬ 
erty  at  the  national  First  Amendment 
Congress. 

“We  gained  a  renewed  respect  for 
the  people  who  drafted  the  First 
Amendment  with  such  elegance  and 
genius,”  Chicago  Tribune  editorial 
page  editor  Jack  Fuller  said  at  the 
final  session. 

If  the  delegates  to  the  First  Amend¬ 
ment  Congress  found  no  reason  to 
rewrite  the  amendment,  they,  never¬ 
theless,  proposed  sweeping  changes 
in  many  areas  of  freedom  of  religion, 
speech,  press,  peaceable  assembly 
and  petition. 

For  one  thing,  delegates  over¬ 
whelmingly  proposed  essentially 
eliminating  the  doctrine  of  sovereign 
immunity  — the  idea  that  govern¬ 
ments  can  declare  themselves 
immune  from  some  legal  claims.  The 
doctrine,  one  First  Amendment  Con¬ 
gress  resolution  declared,  is  “a  hall¬ 
mark  of  totalitarian  government.” 

Similarly,  the  congress  declared 
that  “truthful  commercial  speech  that 
proposes  a  legal  transaction  should  be 
fully  protected  speech  under  the  First 
Amendment.” 

Several  resolutions  condemned  the 
recent  Hazelwood  decision  on  high 
school  newspaper  censorship  of  the 
U.S.  Supreme  Court.  Students  have 
the  same  First  Amendment  rights  as 
other  citizens  and  journalists,  the 
congress  declared. 

On  one  or  two  occasions,  the  dele¬ 
gates  professed  to  see  rights  under  the 
First  Amendment  that  have  not  previ¬ 
ously  been  widely  articulated. 

For  example,  one  delegate  pro¬ 
posed  recognition  of  a  First  Amend¬ 
ment  “freedom  of  silence”  —  a 
motion  that  carried  overwhelmingly. 

The  First  Amendment  Congress 
was  created  in  1979,  primarily  as  a 
result  of  efforts  by  Jean  Otto,  editorial 


William  Burleigh 


page  editor  of  the  Rocky  Mountain 
News. 

Then,  as  now,  the  idea  was  to 
emphasize  that  the  First  Amendment 
belonged  to  all  Americans,  not  simply 
Journalists. 

“We  all  began  to  say,  hey,  this  isn't 
the  press’s  First  Amendment,  it’s 
everybody’s,”  said  Herbert  W. 
Hobler,  a  former  broadcast  execu¬ 
tive. 


“Freedoms  that  are  assumed 
blindly,  without  examination  or 
thought,  can  crumble  in  the  wear  and 
tear  of  tensions  and  fear.  We  urge 
each  of  you  to  exercise  your  freedom 
of  expressions  about  your  free¬ 
doms,”  Otto  told  delegates  in  a  key¬ 
note  speech. 

Of  the  170  speakers  and  partici¬ 
pants,  less  than  a  third  could  be  iden¬ 
tified  with  the  media,  said  First 
Amendment  Congress  executive 
director  Sam  Archibald.  Leaders  of 
the  workshop  were  split  more  evenly 
with  about  44%  being  in  print  or 


broadcast  media,  he  reported. 

During  the  two  days  of  delibera¬ 
tions  on  resolutions,  it  sometimes 
seemed  that  the  non-journalists  were 
more  radical  in  their  proposals. 

Journalists,  especially  in  the  ses¬ 
sions  about  freedom  of  the  press, 
emphasized  responsibility  in  tandem 
with  liberty. 

Dallas  Times  Herald  columnist 
Molly  Ivins,  for  example,  argued  vig¬ 
orously  that  press  freedoms  can  be 
threatened  if  the  public  decides  news 
organizations  are  irresponsible. 

“We  might  make  some  efforts  to 
clean  up  our  own  act,  lest  someone 
step  in  and  do  it  for  us,  which  is  not 
unthinkable,”  she  said  at  one  session. 

Presenting  the  freedom  of  press 
resolution  at  the  final  session,  Ivins 
acknowledged  that  attitude  may  not 
be  popular. 

“Hostility  to  the  press,  growing 
hostility  and  opposition,  is  itself  a 
growing  threat  to  the  First  Amend¬ 
ment,”  she  stated.  “What  we’re 
really  talking  about  here  is  public  rela¬ 
tions.  This  may  be  embarrassing  to 
journalists  —  being  involved  in 
PR  —  but  fundamentally  that’s  what 
we’re  doing.” 

A  big  problem  was  what  Ivins 
called,  with  her  usual  blunt-spoken- 
ness,  “gang-banging”  —  that  is,  the 


rude,  herdlike  behavior  in  some  jour¬ 
nalistic  situations. 

An  “appalling”  example,  she  said, 
was  “all  of  these  hoards  of  people 
screaming  at  Oliver  North’s  little 
girls”  during  the  Iran-contra  scandal. 

Her  comments  echoed  earlier 
remarks  by  William  Burleigh,  senior 
vice  president/newspapers  and  pub¬ 
lishing  for  Scripps  Howard. 

“These  sessions  bring  out  the 
absolutist  in  all  of  us  and  [avoid]  the 
gray  areas,  but  it  seems  to  me  when 
you’re  manning  the  First  Amend¬ 
ment,  you  are  automatically  defend- 


“We  gained  a  renewed  respect  for  the  people  who 
drafted  the  First  Amendment  with  such  elegance  and 
genius,”  Chicago  Tribune  editorial  page  editor  Jack 
Fuller  said  at  the  final  session. 
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ing  conduct  that  is  not  [good].  We 
only  have  to  look  at  our  own  shops 
and  colleagues  to  know  there  are  cri¬ 
tics  out  there  who  don't  like  us,  and 
don’t  like  us  for  a  reason,”  Burleigh 
said. 

Los  Angeles  Times  media  critic 
David  Shaw  acknowledged  that  criti¬ 
cism  in  a  similar  remark;  “The  press 
seems  more  interested  in  its  freedom 
than  its  responsibilities.” 

If  the  public  is  more  skeptical  about 
the  press,  Shaw  added,  “one  of  the 
reasons  ...  is  that  they  are  reading 
more  skeptical  things  [in  the  press].” 

Some  non-media  delegates  also 
pushed  for  an  end  to  “irresponsi¬ 
bility.” 

“There’s  a  lot  of  irresponsibility 
out  there  and  I’m  really  fearful  about 
what  irresponsible  media  can  do  to 
First  Amendment  freedoms,”  said 
Jane  Schindler  of  Phyllis  Shlafly’s 
Eagle  Forum. 


Still,  no  one  proposed  anything  but 
voluntary  measures  to  deal  with  the 
supposed  problem. 

The  final  freedom  of  press  resolu¬ 
tion,  for  example,  urged  “voluntary 
procedures  to  encourage  response 
and  reaction  from  the  public.” 

Yet  it  also  declared;  “Access  by 
the  public  to  the  columns  and  broad¬ 
casts  of  the  press  is  not  a  right.  It  must 
not  be  forced  by  government  edict  or 
otherwise.” 

Government  regulation  of  any  kind 
was  not  held  in  high  odor  by  the  con¬ 
gress. 

A  proposal  to  maintain  regulations 
against  cross-ownership  of  newspa¬ 
per  and  broadcast  properties  — which 
passed  only  narrowly  in  a  work 
session  —  was  overwhelmingly 
rejected  in  a  vote  of  all  delegates. 

Some  delegates  called  for  more 
aggressive  news  media. 

“The  press  always  believes 


authority  —  the  district  attorney,  the 
police  —  over  the  people  who  pay 
their  salaries,”  said  John  Dentinger,  a 
Los  Angeles-based  free-lance  writer 
who  was  representing  the  Free  Press 
Association. 

UPl  reports  neglect 
of  sanitation  rules 

A  three-part  United  Press  Interna¬ 
tional  Special  Report,  “Harvest  of 
Neglect,”  revealing  the  govern¬ 
ment’s  disregard  of  its  own  lifesaving 
field  sanitation  rules,  moved  on  the 
UPI  wire  on  March  7  for  release 
March  13  and  thereafter. 

Nearly  a  year  after  the  publication 
of  new  field  sanitation  rules  published 
by  OSHA,  information  gathered  by 
UPI  national  reporter  William  H. 
Inman  revealed  the  regulations  are 
not  being  enforced. 


Right  to  silence  acknowledged  at  First  Amendment  Congress 


By  Mark  Fitzgerald 

A  Denver  Post  editorial  was 
responsible  for  perhaps  the  most 
unusual  proposal  passed  by  the  First 
Amendment  Congress;  A  recognition 
of  a  First  Amendment  “freedom  of 
silence.” 

The  motion,  which  was  passed 
overwhelmingly  by  170  delegates 
meeting  in  Denver  March  13-15,  was 
proposed  by  Clarke  Watson,  a  former 
occasional  Post  columnist  and  a  for¬ 
mer  candidate  for  Denver  mayor. 

“I  call  this  the  Denver  Post 
motion,”  Watson  said  as  it  was 
passed. 


The  background  of  the  issue  is  the 
hard-fought  campaign  last  year  that 
ended  in  the  re-election  of  Denver 
Mayor  Federico  Pena  —  a  re-elec¬ 
tion  opposed  by  the  Post. 

In  Denver’s  run-off  system,  Pena 
beat  the  Post-endorsed  candidate, 
Donald  Bain.  Watson  was  eliminated 
in  the  first  round. 

In  recent  weeks,  some  forces  have 
mounted  a  recall  campaign.  The  Post 
opposed  the  recall  and  editorialized 
that  Bain  should  also  oppose  it  and 
tell  his  supporters  to  oppose  it. 

“Bain  has  been  repeatedly  asked  if 
he  would  run  in  a  recall  election,  and 
he’s  been  very  coy.  He’s  also  not 


specifically  repudiated  the  recall,” 
said  Bob  Ewegen,  who  wrote  the  edi¬ 
torial. 

The  editorial  said  Bain’s  refusal  to 
speak  directly  on  the  issue  would  be  a 
“failure  of  moral  leadership.” 

However,  Watson  said  it  was  a 
“vexacious  and  peevish”  editorial 
that  attempted  to  badger  Bain  into 
saying  more  than  he  wanted  to. 

Ewegen  laughed  at  the  characteri¬ 
zation. 

“We  attempt  to  write  some  editori¬ 
als  with  good  muzzle  velocity,”  he 
said.  “That  was  one  of  the  milder 


Times  Mirror’s  drug  test  policy  challenged  in  court 


By  M.L.  Stein 

The  Times  Mirror  Co.  and  a  book 
publishing  subsidiary  have  been  sued 
for  alleged  privacy  violation  by  two 
women  who  refused  to  take  pre¬ 
employment  drug  tests  required  by 
the  company. 

It  was  the  first  California  lawsuit 
challenging  drug  and  alcohol  testing 
for  private  employment  and  may  be 
the  first  in  the  country.  The  plaintiffs, 
both  from  the  San  Francisco  Bay 
area,  balked  at  taking  a  urine  test  as 
part  of  a  medical  examination,  which 
is  the  final  step  in  the  Times  Mirror 
hiring  process. 

They  had  applied  for  positions  at 
Mathew  Bender  &  Co.,  a  publisher  of 
legal  books  headquartered  in  New 


York  City,  with  an  office  in  Oakland. 

In  the  class-action  suit  filed  in 
Alameda  County  Superior  Court,  the 
women  petitioned  the  court  to  declare 
that  mandatory  drug  testing  of  Job 
applicants  violates  their  rights  of  pri¬ 
vacy.  They  are  seeking  unspecified 
damages  for  lost  wages  as  well  as 
punitive  damages. 

One  plaintiff,  Kathleen  Wilkinson, 
claimed  she  was  turned  down  for  a  job 
as  copy  editor  trainee  at  Bender’s 
Oakland  location  after  she  refused  to 
submit  to  a  urine  test. 

Kenneth  Levy,  Mathew  Bender’s 
Oakland  director  of  human  resources, 
told  the  Los  Angeles  Daily  Journal 
that  the  company  was  complying  with 
a  Times  Mirror  requirement. 


Wilkinson  had  applied  for  the  posi¬ 
tion  in  January  1987,  before  the  test 
requirement  was  initiated. 

The  other  plaintiff,  Rina  Hirai,  an 
attorney,  sought  a  job  at  Mathew 
Bender  as  a  legal  writer  in  January 
1988.  Her  application  was  withdrawn 
when  she  objected  to  the  drug  test, 
she  stated. 

San  Francisco  attorney  Christina 
Hall,  who  filed  the  suit  on  behalf  of 
the  American  Civil  Liberties  Union, 
told  E&P:  “Neither  of  these  women 
believe  that  the  drug  test  was  reason¬ 
ably  related  to  their  qualifications  for 
the  jobs.  They  were  offended  by  the 
test,  which,  they  said,  invaded  their 
privacy.  Both  refused  to  sign  an 
agreement  to  take  the  test.” 
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Covering  foreign  news 

IVs  been  27  years  since  the  Los  Angeles  Times  assigned  its  first  foreign 
correspondent  and  the  overseas  staff’s  reputation  has  been  growing  since 


By  M.L.  Stein 

One  wall  of  foreign  editor  Alvin 
Shuster’s  office  is  covered  with 
award  plaques,  including  two  Pulit¬ 
zers,  won  by  overseas  correspon¬ 
dents  for  the  Los  Angeles  Times. 

“This  isn’t  bad  for  a  paper  that  had 
only  one  foreign  correspondent  in 
1961,”  Shuster  told  a  visitor. 

Since  Walter  Drake  covered 
Europe  from  Paris  27  years  ago,  no 
part  of  the  Times’  growth  has  been 
more  dramatic  than  its  foreign  staff, 
which  is  rated  as  one  of  the  finest  in 
the  world. 

According  to  Shuster,  a  former 
New  York  Times  foreign  correspon¬ 
dent,  the  L.A.  Times  has  25  staff  cor¬ 
respondents  posted  worldwide  in  24 
bureaus.  Two  of  them,  William 
Tuohy,  now  in  Bonn,  and  Michael 
Parks  in  South  Africa,  are  Pulitzer 
Prize-winners. 

Shuster  acknowledged  the  New 
York  Times  is  larger  in  numbers,  but 
noted  that  the  latter  staffs  Madrid, 
Budapest  and  Athens,  “places  we 
frankly  have  no  interest  in  establish¬ 
ing  bureaus.” 

A  New  York  Times  spokesman 
said  the  paper  has  40  correspondents 
in  30  bureaus  around  the  world.  The 
Washington  Post  fields  22  correspon¬ 
dents  in  18  foreign  bureaus,  said  Jim 
Rupert,  an  assistant  foreign  editor 
there. 

Besides  its  overseas  reporters,  the 
L.A. Times  foreign  staff  includes  a 
Los  Angeles  desk  with  16  editors, 
three  of  them  assistants  to  Shuster. 
Another  assistant  editor  is  being 
sought,  Shuster  said. 

Shuster  handed  out  high  marks  to 
the  overseas  coverage  of  the  New 
York  Times  and  Washington  Post, 
which  he  considers  his  main  competi¬ 
tion  among  newspapers. 

“I  think  we  have  a  wonderful  staff, 
but  it’s  marvelous  to  see  all  this  talent 
from  all  three  papers  out  there  com¬ 
peting  in  the  world  and  trying  to  make 
some  sense  out  of  it,”  Shuster  com¬ 
mented. 

What  do  Times  reporters  cover? 

“If  it’s  a  front-page  story,  we  want 
it  from  our  own  people,”  the  editor 


declared.  “If  it’s  an  inside-the-paper, 
marginal  piece,  we  are  perfectly 
delighted  to  use  the  wires  on  it.” 

Unlike  other  newspapers  and  wire 
services,  the  Times  uses  no  stringers 
abroad. 

“We  don’t  feel  we  need  them,” 
Shuster  explained.  “AP  is  strong  and 
reliable  and  we’re  glad  we  have  them. 
UPl  is  weaker  because  their  numbers 
are  weaker,  but  we  use  them,  also.” 

The  Times  also  subscribes  to  Reu¬ 
ters  and  Agence  France  Presse  and 
shares  a  news  service  with  the 
Washington  Post. 

When  Times  correspondents  are 
not  chasing  hard  news  they  dig  out 
news  features  that  have  given  the 
paper  a  particular  distinction  in  for¬ 
eign  reporting. 

A  number  of  these  stories  appear  as 
front-page,  off-lead  pieces,  account¬ 
ing  for  about  a  third  of  the  total  in  that 
spot  during  a  year. 

Recently,  William  R.  Long  wrote 
from  Chile  about  Robinson  Crusoe 
Island,  site  of  the  legendary  cast¬ 
away,  where  television  and  a  big  dish 
antenna  are  changes  that  do  not 
please  all  islanders. 


Shuster  said  the  Times 
spends  $250,000  to 
$300,000  a  year  to 
maintain  one 
correspondent  overseas. 


From  Paris,  Stanley  Meisler 
reported  on  a  revival  of  interest  in 
French  novelist  Marcel  Proust  and  his 
monumental  work.  Remembrance  of 
Things  Past. 

Keith  Bradsher,  Richard  Bou¬ 
dreaux  and  Marjorie  Miller  combined 
their  efforts  to  produce  a  5,781 -word 
story  on  how  the  war  in  N  icaragua  has 
affected  one  village  and  its  people. 

Charles  P.  Wallace,  who  covers  the 
Middle  East  from  Cyprus,  told  of  the 
power  of  radio  as  the  chief  means  of 
communication  in  that  region. 

From  Gabon,  Scott  Kraft  brought 
readers  up  to  date  on  what  has  hap¬ 


pened  at  Dr.  Albert  Schweitzer’s 
Jungle  hospital. 

In  1987,  a  team  of  Times  correspon¬ 
dents  received  permission  for  a 
month’s  travel  through  the  Soviet 
Union  for  a  series  keyed  to  the  70th 
anniversary  of  the  Bolshevik  Revolu¬ 
tion. 

According  to  Shuster  who,  with 
assistant  foreign  editor  Linda 
Mathews,  directed  the  project,  it  was 
the  first  time  the  Russians  had 
allowed  a  large  group  of  reporters  to 
wander  around  their  nation. 

The  correspondents  included  Wil¬ 
liam  J.  Eaton,  Moscow  bureau  chief, 
former  Moscow  bureau  heads  Robert 
Gillete  and  Dan  Fisher,  and  Stanley 
Meisler,  the  Times’  Paris  bureau 
chief. 

Their  efforts  produced  an  in-depth, 
18-part  series  but,  to  Shuster,  the 
Soviets’  permission  also  was  further 
indication  of  the  growing  world 
respect  for  the  Times  and  its  foreign 
service. 

Shuster  also  recalled  that,  prior  to 
Egyptian  President  Mubarak’s  recent 
visit  to  the  U.S.,  he  granted  inter¬ 
views  only  to  the  L.A.  Times  and  the 
Washington  Post. 

“They’re  starting  to  pay  attention 
to  us,”  he  stated.  “There  is  a  recogni¬ 
tion  that  the  Los  Angeles  Times  is  an 
important  newspaper  with  a  large  cir¬ 
culation,  but  some  media  magazines 
on  the  East  Coast  seem  to  read  news¬ 
papers  only  on  that  coast.  They  have 
a  great  interest  in  what  the  Washing¬ 
ton  Post  did  or  did  not  do  and  tend  to 
ignore  other  papers  in  the  country.” 

Another  kind  of  recognition  has 
been  coming  in  the  form  of  scores  of 
applications  from  experienced  jour¬ 
nalists  who  want  to  join  the  Times’ 
foreign  staff. 

Murray  Fromson,  who  spent  many 
years  abroad  for  AP  and  CBS  News 
and  who’s  now  director  of  the  Center 
for  International  Journalism  at  the 
University  of  Southern  California, 
said,  “On  a  given  day  they  can  mar¬ 
shal  as  good  coverage  as  the  New 
York  Times  or  the  Washington  Post. 
The  Los  Angeles  Times  has  its 
strengths  and  weaknesses.  It  depends 
(Continued  on  page  37) 
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8  newspapers  and  185  conples 


FLEXOMAN  press 
technology 
leads  the  way. 


And  the  reasons  are  clear. . . 


In  1988  MAN  Roland  will  have  delivered  185  Flexo 
couples  to  eight  newspapers,  some  slip-in,  some 
complete  presses,  making  us  the  leading  supplier  of 
Flexo  technology  to  the  newspaper  market.  'I^e 
reasons  for  our  lead  are  clear... 

The  Company:  MAN  Roland,  a  $7  billion  global 
press  manufacturer,  with  nearly  500  employees  at 
U.S.  headquarters  in  N.J.  and  over  6,000  employees 
worldwide  ~  is  reaffirming  its  commitment  to  the 
U.S.  newspaper  market  with  a  multimillion  dollar 
facilities  e:q)ansion  and  upgrade  of  its  U.S.  operations. 

Technology  &  Eisqperience:  MAN  Roland 
FLEXOMAN  press  technology  currently  has  more 
running  experience  than  any  competitor.  In  1988  we 
will  make  quantum  leaps,  as  eight  FLEXOMAN  sites 
will  be  operational.  Ei^t  complete  MAN  Roland  Ink 
Handling  Systems,  with  87  Split  Fountain  Inkers,  and 
a  new  Flexo  Press  Management  System  --  the  first 
complete  presetting  system  to  maximize  Flexo’s 
simplicity. 


Add  to  this,  our  proven  3:2  and  2:1  folder  designs  - 
the  workhorses  of  the  U.S.  newspaper  market  with 
over  200  in  operation.  The  MAN  Roland  pioneered 
Running  Belt  Tension  Reels,  with  our  new  state  of  the 
art  50"  RTP  is  an  accumulation  of  30  years  of 
experience  in  this  area. 

After-Sale  Siq^port*  An  installation  and  service 
support  organization  staffed  by  people  who  under¬ 
stand  newspapers  -  many  are  former  pressmen. 

And  Press  Parts  International,  our  parts  support 
group,  maintains  a  multimillion  dollar  inventory  of 
parts  for  installed  presses.  They  respond  to  80%  of 
current  parts  orders  in  24  hours. 

Consider  the  reasons  that  made  MAN  Roland  the 
Flexo  leader  when  you  consider  your  next  press. 
MAN  Roland  USA,  INC. 

333  Cedar  Avenue,  Middlesex,  NJ  08846 
Telex-  833-330  (201)  469-6600 


■MAN  on  the  move 


i  MAN  1 
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American  editor  becomes  Soviet  reporter 

Trenton  Times  managing  editor  spends  a  month  as  a  reporter  on 
the  Moscow  News  in  part  of  a  journaiist  exchange  program 


By  M.L.  Stein 

Edward  Baumeister  recently  went 
from  managing  editor  of  the  Trenton 
(N.J.)  Times  to  reporter  —  on  the 
Moscow  News. 

“They  already  had  an  editor  — sev¬ 
eral  in  fact,”  he  related  jokingly. 

Baumeister’s  one-month  stint  on 
the  Soviet  weekly  was  half  of  an 
exchange  program  initiated  by  Times 
publisher  Richard  Bilotti. 

Later  this  spring,  a  Moscow  News 
staffer  wilt  spend  a  month  on  the 
Times. 

Trenton  is  a  sister  “city”  to  the 
Lenin  District  of  Moscow,  thus  the 
idea  for  the  trade. 

Baumeister,  who  returned  in  early 
March  from  the  Russian  capital,  said 
he  found  the  experience  exhilarating. 

“It’s  useful  to  report  in  a  new  envi¬ 
ronment,”  he  commented.  “I  grew 
up  during  the  Cold  War  and  I  was 
surprised  to  find  life  there  more 
relaxed  than  I  had  thought.” 

Instead  of  being  housed  in  a  foreign 
compound,  where  American  corre¬ 
spondents  usually  live,  Baumeister 
was  given  quarters  in  an  apartment 
house  with  ordinary  Russians. 

The  Moscow  News,  he  said,  has  a 
circulation  of  two  million  and  is 


printed  in  Russian,  English,  French, 
Spanish  and  Arabic. 

Baumeister  had  taken  a  crash 
course  in  Russian  before  going 
abroad,  but  he  was  usually  accom¬ 
panied  by  an  interpreter  when  he 
went  on  assignment,  he  recalled. 

He  said  the  assignments  were 
worked  out  mutually  with  the  News’ 
chief  editor,  Yegor  Yakovlev. 


he  was  particularly  struck  by  one  dis¬ 
covery  in  Moscow. 

“Muscovites  were  more  interested 
in  just  getting  along  in  life  rather  than 
with  global  concerns,”  he  stated. 

Baumeister  also  learned  something 
about  Russian  journalism. 

“They  have  tough  editors,  too,”  he 
reported.  “My  immediate  editor  was 
a  tough  SOB,”  Baumeister  disclosed. 


“There  were  no  restrictions  on  taiking  to  peopie  or 
where  i  couid  go  in  the  city,”  Baumeister  recounted, 
“i  roamed  at  wiii.” 


One  of  Baumeister’s  stories  con¬ 
sisted  of  street  interviews  with  Soviet 
citizens  on  their  opinions  of  pere¬ 
stroika,  Mikhail  Gorbachev's  new 
policy  of  restructuring  society. 

Another  assignment  involved  vet¬ 
erans  of  the  war  in  Afghanistan. 

“There  were  no  restrictions  on 
talking  to  people  or  where  I  could  go 
in  the  city,”  Baumeister  recounted. 
“I  roamed  at  will.” 

The  American,  who  will  do  a  series 
for  the  Times  on  his  experience,  said 


“and  I  say  that  with  admiration.  He 
could  read  English  and  he  gave  me 
word-for-word  editing.  He  wanted  to 
make  sure  the  stories  were  interest¬ 
ing.” 

Baumeister  said  his  pieces  were 
translated  into  Russian  for  final  edit¬ 
ing  and  then  returned  to  him  in 
English. 

He  noted  that  he  saw  the  final  ver¬ 
sion  of  only  one  of  his  stories  before 
he  left,  but  it  came  out  in  a  “faithful 
rendering”  after  the  Russian  transla¬ 
tion,  he  said. 


LEGAL 


Sugarman  firms  countersue  Media  Generai  in  takeover  battie 


Two  companies  controlled  by  Hol¬ 
lywood  producer  Burt  Sugarman  filed 
a  countersuit  against  Media  General 
Inc.  charging  the  Richmond,  Va.- 
based  company  has  been  using  “pri¬ 
vate  investigator  types”  to  spy  on 
them  and  thwart  their  $1. 57-billion 
takeover  bid. 

In  a  related  development,  two 
shareholders  of  Media  General’s 
publicly  traded  Class  A  Common 
shares,  which  have  limited  voting 
rights,  have  filed  a  class  action  suit  in 
federal  court  in  New  York  challeng¬ 
ing  the  company’s  two-tier  stock 
structure  giving  superior  voting  pow- 
ner  to  the  Class  B  Common  shares. 


The  shareholders,  Harvey  M.  Jas¬ 
per  of  New  York  and  Sarah  Shields  of 
Florida,  contend  that  amendments 
made  in  1987  to  the  company’s  char¬ 
ter  are  unfair  to  Class  A  holders.  They 
allege  the  company’s  directors  vio¬ 
lated  their  fiduciary  responsibilities 
by  approving  the  amendments  which, 
they  charge,  “solely  benefit”  the  con¬ 
trolling  Bryan  family,  and  by  recom¬ 
mending  against  Sugarman’s  $61.50- 
a-share  offer. 

The  shareholders  want  Media  Gen¬ 
eral  to  appoint  a  special  committee  of 
independent  shareholders  to  consider 
the  offer. 

The  Bryan  family,  which  controls 


Media  General  through  its  ownership 
of  70%  of  the  Class  B  shares  that  elect 
six  board  members,  has  flatly  rejected 
Sugarman’s  offer.  The  Bryans  stated 
Media  General  “is  not  for  sale  at  any 
price.” 

Media  General  declined  to  com¬ 
ment  on  the  shareholders’  lawsuit. 

The  company  said  Sugarman’s 
countersuit  was  without  merit  and 
also  charged  the  suit  was  a  “reac¬ 
tion”  to  its  own  lawsuit  alleging  that 
Sugarman’s  companies,  Barris  Indus¬ 
tries  Inc.  and  Giant  Group  Ltd.,  vio¬ 
lated  Securities  and  Exchange  Com¬ 
mission  regulations  in  seeking  to 
(Continued  on  page  33) 


EDITOR  &  PUBLISHER  for  March  26,  1988 


It  s  Time  to  Replace  the 
Computer! 


Does  this  scene  look  familiar? 


Is  your  system  down  more  often  than  it  s  available? 


Is  It  time  to  replace  your  obsolete  publishing  system? 


PCS  introduces  Tribune,  a  proven  integrated  publishing  system  using  the  latest  NonStop 
technology  from  Tandem  Computers.  Tribune  is  the  cost-effective  solution  for  your 
publishing  needs  in  all  departments:  editorial;  advertising;  production,  and  business. 


Now  that  space  is  at  a  premium  and  maintenance  costs  are  rising,  you  need  a  system 
that  is  an  asset  and  not  a  liability.  Tribune  offers  more  flexibility  and  growth  than  any 
other  system  in  its  price  range. 


Tribune  is  available  now.  For  more  information  or  to  schedule  a  demonstration,  call  us  at 

301-662-7331. 


FROM  PRESS  COMPUTER  SYSTEMS 

244  W.  Patrick  St.,  Frederick,  Md.,  21701 

Tribune  is  a  registered  trademark  of  Press  Computer  Systems.  NonStop  is  a  registered  trademark  of  Tandem  Computers  Inc. 


Emphasis  on  service 

Connecticut  newspaper  puts  together  guide  to  heip  empioyees 
understand  the  importance  of  satisfying  customer  needs 


By  Debra  Gersh 

Making  customer  service  its  num¬ 
ber  one  priority  was  easy  enough  for 
the  News-Times  in  Danbury,  Conn., 
the  trick  was  to  make  it  important  to 
its  employees  as  well. 

“Basically,  we  had  to  get  a  commit- 
ment  from  our  own  people,” 
explained  assistant  general  manager 
Wayne  J.  Shepperd.  “We  were  too 
internally  conscious.” 

One  representative  from  each 
department  was  selected  to  join  the 
employee  involvement  group,  which 
met  last  year  and  developed  a  custom¬ 
er  service  handbook  for  employees 
throughout  the  paper  and  adapted  a 
generic  service  videotape  for  the 
News-Times. 

Starting  the  second  week  in  Janu¬ 
ary,  each  full-time  employee  and 
some  part-timers  attended  a  manda¬ 
tory  one-hour  session  with  the  group, 
discussing  topics  such  as  why  cus¬ 
tomer  service  had  been  a  problem  and 
what  could  be  done  about  it. 

Additional  suggestions  also  came 
out  of  the  1 1  different  sessions,  and 
Shepperd  said  the  employee  involve¬ 
ment  group  is  going  to  see  if  it  can  take 
action  on  them. 

A  monthly  award  was  established 
to  honor  an  employee  for  the  best 
customer  service. 

The  first  award,  for  January,  was  a 
split  decision,  with  police  reporter 
Valerie  Roth  and  advertising  depart¬ 
ment  proofreader  Imogene  Hei- 
reth  —  chosen  from  among  15  nomi¬ 
nees  —  each  receiving  $25. 

According  to  an  interoffice  memo 
from  Shepperd,  Roth  was  nominated 
by  a  fellow  reporter  who  was  told  by  a 
fire  victim  she  was  interviewing  how 
wonderful  Roth  was  when  she  spoke 
to  her  earlier.  The  victim  told  the 
reporter  that  Roth  “really  turned  me 
around”  from  her  belief  that  all 
reporters  were  insensitive  and  incon¬ 
siderate. 

Heireth  received  the  award  for  tak¬ 
ing  it  upon  herself  on  two  occasions  to 
go  through  rolled-up  copy  in  the  com¬ 
posing  room  and  correct  mistakes  on 
Saturday  for  Sunday’s  paper.  One  of 
the  advertisers  called  the  paper  to 


thank  Heireth,  and  the  woman  who 
took  the  call  nominated  her  for  the 
award. 

At  the  end  of  the  year,  the  person 
with  the  most  monthly  awards  or  the 
best  customer  service  will  win  a  trip 
to  somewhere  like  Bermuda,  Shep¬ 
perd  explained. 

“We  want  to  instill  this  in  every¬ 
body  that  this  is  important  to  us,”  he 
said.  “I  think  the  sessions  went  over 
pretty  well.  They  agreed  with  our 
philosophies  and  procedures,  now 
let’s  see  if  they  follow  through.” 


how  some  other  areas  of  the  newspa¬ 
per  operate.  For  example,  he  said, 
one  reporter  who  has  been  with  the 
News-Times  for  10  years  asked  for  a 
tour  of  the  building  so  she  could  see 
how  each  department  functions.  He 
described  her  as  “someone  you 
thought  would  know  everything,” 
and  added,  “but  what  would  a  police 
reporter  know  about  circulation?” 

The  News-Times  has  also  begun 
running  in-house  ads  asking  readers 
what  their  experiences  with  customer 
service  —  good  and  bad  —  have 


“We  just  want  to  make  sure  the  customer  comes 
first,”  Shepperd  said,  “i  know  that’s  kind  of 
hokey . . . 


“Person  to  Person,”  the  News- 
Times’  handbook,  outlines  the 
paper’s  customer  service  policies  — 
developed  by  the  employee  involve¬ 
ment  group  —  including,  identifying 
oneself  when  answering  the  tele¬ 
phone,  taking  down  information  on  a 
customer  complaint,  and  forwarding 
it  to  the  proper  department  if  neces¬ 
sary,  and  presuming  the  customer  is 
right. 

The  handbook  also  contains  basic 
information  such  as  telephone  exten¬ 
sions  of  various  departments  and 
bureau  phone  numbers,  business 
hours  for  each  department,  an  expla¬ 
nation  of  what  each  department  does, 
how  to  use  the  new  phone  system  and 
a  glossary  of  terms  used  by  each 
department. 

The  group  —  which  was  originally 
spearheaded  by  former  general  man¬ 
ager  John  Wilcox  before  he  left  the 
paper  to  take  a  job  as  a  publisher  of 
the  News-Times’  sister  paper  in 
Joplin,  Mo.  —  wrote  every  word  in 
the  manual  and  took  all  the  photos. 
Each  department  representative  in 
the  group  asked  his  staffers  to  com¬ 
pile  a  list  of  terms  for  the  glossary  and 
wrote  the  description  of  what  his 
department  does. 

Shepperd  noted  that  many  long¬ 
time  staffers  really  had  no  idea  about 


been.  Each  ad  contains  a  form  the 
reader  can  fill  out  and  send  to  the 
paper.  Realizing  that  more  com¬ 
plaints  than  compliments  are  to  be 
expected,  Shepperd  noted  that  prob¬ 
lems  will  be  brought  to  the  attention 
of  department  heads  and  resolved, 
and  compliments  will  be  nominated 
for  the  monthly  employee  service 
award. 

In  three  weeks,  during  which  time 
seven  ads  ran,  Shepperd  said  the 
paper  received  39  responses  —  35 
were  negative  and  four  were  positive. 

“We  just  want  to  make  sure  the 
customer  comes  first,”  Shepperd 
said.  “I  know  that’s  kind  of  hokey, 
but  right  now  everyone  in  Connecti¬ 
cut  [is  having  problems  with  customer 
service  because  of  staff  shortages]. 
This  is  the  time  [to  address  it].” 


Kay  Wall  is  named 
to  head  Simmons 
Syndicated  Studies 

Kay  Wall  has  been  named  presi¬ 
dent  of  Simmons  Syndicated  Studies. 
She  will  be  responsible  for  sales,  mar¬ 
keting,  technical  management  and 
new  service  development. 
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New  Englanders  have  always  liked  to  “build  their 
own”  and  are  famous  for  it  —  from  inventions  like  the 
steamboat  and  sewing  machine  to  the  triumphant 
success  of  a  current  economy  based  on  high  tech  and 
services.  New  England  is  known  as  the  electronics 
hub  of  the  U.S.,  and  Route  128  (known  as  Arnerica’s 
Technology  Highway)  bristles  with  space/missle 
firms  and  high-tech  industries.  Between  1947  and 
1985  the  number  of  New  Englanders  employed  in 
services  such  as  health  care,  insurance,  banking  and 
data  processing  rose  from  370,000  to  1.5  million.  New 
England  also  profits  from  the  beauty  of  its  land.  In¬ 
creased  tourism  has  brought  new  revenues  into  the 
backcountry  of  mountains,  forests  and  lakes. 

In  New  England  unemployment  is  lowest  in  the  na¬ 
tion,  and  purchasing  power  per  household  is  highest, 
exceeding  per  household  estimates  of  even  the 
affluent  Sunbelt  and  Pacific  regions. 


NEW  ENGLAND  ’88  PER-HOUSEHOLD  INCOME 

OOA  4  it  $1,752  MORE  PHH.  EST. 

I  THAN  U.S.  AVERAGE 

NEW  ENGLAND  1988  PHH.  RETAIL  SALES 

^4  Q  4  7%  OVER  $16,860 

I  Wj  I  WW  U.S.  PHH.  AVERAGE 

NEW  ENGLAND  1988  PHH.  FOOD  SALES 

4  70^  EXCEEDS  $3,690  U.S. 

I  #  ^  PHH.  FIGURE  BY  12% 

*  1 988  Editor  &  Publisher  Market  Guide  estimates 

Newspaper  readership  is  also  tops,  with  daily 
newspaper  coverage  close  to  saturation  in  many  mar¬ 
kets.  No  wonder,  then,  that  the  local  New  England 
daily  newspaper  produces  outstanding  results  for 
advertisers. 


Economic  Development 


It’s 

New  England  .  . . 


There’s  no  place 
like  it! 


for  building  incomes 
and  housing 
winners. 


Aerial  view  of  Boston  Harbor 
during  celebration  of  Boston's 
350th  birthday. 

UPliBETTMAN  NEWSPHOTOS 


Brookline.  Mass:  David  Hoffman 
works  on  music  to  premiere  in 
space  shuttle  trip. 

UPliBETTMAN  NEWSPHOTOS 


Smart  marketing  starts  with  New  Engiand  daiiy  newspapers 


MAINE 


MASSACHUSETTS 


CONNECTICUT 


RHODE  ISLAND 


Bangor  Daily  News  (M) 

Maine  Weekend 

The  Lewiston  Daily  Sun  (M) 

Lewiston  Journal  (E) 

Sunday  Sun-Joumal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Lowell  Sun  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Union-News  (Springfield)  (AD) 
Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


The  Advocate  (Stamford)  (AD&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

The  Day  (New  Loridon)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (MC.S) 

Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Register  (M&S) 
Waterbury  American  (E) 

Waterbury  Republican  (M&S) 

VERMONT 

The  Times-Argus  (Barre-Montpelier) 
Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
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Regional  youth  tab  wants  national  distribution 


By  M.L.  Stein 

Young  American,  a  successful 
Portland,  Ore.,  tabloid  that  aims  to 
get  kids  5  to  15  hooked  on  becoming 
lifetime  newspaper  readers,  is  going 
national. 

Publisher  and  president  Michael  D. 
Forziey,  a  former  street-gang  worker, 
who  founded  the  publication  in  1983, 
said  Young  American  is  preparing  for 
an  expansion  into  21  additional  mar¬ 
kets  with  a  target  circulation  of  six 
million  readers. 

The  color-filled  biweekly  already  is 
a  supplement  in  37  newspapers  and 
schools  with  a  total  circulation  of 
about  I .  I  million  in  Oregon,  Washing¬ 
ton  and  northern  California,  accord¬ 
ing  to  the  publisher. 

Among  the  papers  carrying  it  are 
the  Sacramento  (Calif.)  Union', 
Eugene  Register-Guard  and  Medford 
Mail  Tribune  in  Oregon;  Contra 
Costa  Times,  Vallejo  Times  Herald 
and  San  Mateo  Times  in  California, 
and  the  Bellevue  Journal-American 
and  Renton  Record-Chronicle  in 
Washington. 

Several  carrier  newspapers  are 
using  Young  American  in  their  News¬ 
paper  in  Education  program,  accord¬ 
ing  to  Forziey. 

He  said  the  Orange  County  (Calif.) 
Register  will  begin  buying  Young 
American  in  the  fall  and  that  other 
large  dailies  have  expressed  interest. 

He  also  claimed  that  the  tabloid  is 
available  in  over  400  schools  in  the 
Northwest  region. 

“Our  primary  goal  is  to  get  kidj 
excited  about  reading,”  Forziey  told 
E&P.  “The  ability  to  read  and  under¬ 
stand  the  printed  word  is  the  single 
most  important  skill  we  can  provide 
for  our  children.” 

NFPW  joins  fight 
against  iiiiteracy 

The  National  Federation  of  Press 
Women  has  entered  the  fight  against 
illiteracy  with  the  creation  of  Project 
CHANGE  (Communicators  Helping 
Another  Neighbor  to  Get  Education). 

NFPW  members  are  in  the  process 
of  organizing  volunteers  in  all  50 
states.  The  group  plans  to  organize  a 
‘Literacy  in  the  Workplace  Day’ 
which  will  stage  workshops  showing 
managers  and  business  owners  how 
to  combat  illiteracy  among  employ¬ 
ees. 


Young  American 

Young  American,  subtitled 
“America’s  Newspaper  for  Kids,”  is 
a  melange  of  background  stories  on 
world  events  and  economic  issues, 
sports,  profiles  of  young  achievers, 
entertainment,  columns,  puzzles,  and 
features  highlighting  various  obser¬ 
vances.  Graphics  and  photos  are  used 
generously. 

Forziey  said  the  newspaper  accepts 
“carefully  screened,  creative  adver¬ 
tising,  which  also  allows  children  to 
sharpen  their  consumer  awareness 
through  a  safe  and  reliable  source.” 

Promotion  director  Tony  Bash  said 
YA  will  not  accept  ads  for  R-rated 
movies,  gun  or  weapon  toys,  or  public 
health  campaigns. 

The  43-year-old  Forziey  had  spent 
most  of  his  adult  life  working  with 
youngsters  before  launching  Young 
America. 

After  graduating  with  an  M.  A.  from 

Newspaper  publishes 

The  Journal  of  Commerce  has 
begun  publishing  daily  trade  leads 
that  are  important  for  U.S.  companies 
seeking  to  expand  their  markets 
through  exporting. 

This  information  was  previously 
published  weekly  by  the  U.S.  Depart¬ 
ment  of  Commerce  in  its  Trade 
Opportunities  {TOP}  Bulletin.  Under 
the  arrangement,  the  Department  of 
Commerce  has  ceased  publication  of 
the  bulletin,  and  the  Journal  of  Com¬ 
merce  has  become  the  source  for  this 
information. 

Entitled  “Export  Opportunities,” 


Loyola  University  in  Chicago,  he 
took  a  job  as  a  street-gang  worker  for 
the  Chicago  Urban  Teachers  Corps, 
an  experience  he  credits  with  commit¬ 
ting  him  to  helping  children  develop. 

Forziey  also  has  served  as  a  youth 
counselor  for  the  Multnomah  County 
Juvenile  Court  in  Portland  and  as  a 
social  science  teacher  and  child 
development  specialist  in  the  Port¬ 
land  school  system. 

He  runs  Young  American  with  a 
staff  of  17,  which  includes  three  full¬ 
time  editorial  employees.  The  news¬ 
paper  also  relies  on  a  network  of 
stringers  and  columnists  around  the 
country. 

Young  American  and  the  Portland 
Trailblazers  basketball  team  have  co¬ 
sponsored  an  essay  contest  in  Oregon 
schools  and  launched  reading  proj¬ 
ects  in  Portland  schools. 

Herald  offers 
scholarship  for 
children  of  cops 

The  Boston  Herald  has  established 
an  annual  scholarship  for  the  son  or 
daughter  of  a  law  enforcement  official 
in  the  six-state  New  England  region 
who  did  the  most  in  the  previous  year 
in  the  ongoing  battle  against  drugs. 

Patrick  J.  Purcell,  Herald 
publisher,  made  the  announcement 
during  a  meeting  with  Dr.  Donald  Ian 
Macdonald,  President  Reagan’s  chief 
adviser  on  national  policy  concerning 
drugs.  Later,  Purcell  outlined  the 
newspaper’s  anti-drug  campaign 
before  the  president  and  cabinet-level 
officials  at  a  White  House  briefing. 

export  trade  leads 

the  leads  appear  every  day  on  their 
own  page  in  the  first  section  of  the 
newspaper.  Each  lead  is  grouped 
under  its  appropriate  SIC  code  and 
includes  a  brief  description  of  the 
overseas  company  and  types  of  prod¬ 
ucts  it  wishes  to  import.  Also  given  is 
the  name  of  the  contact  at  each  com¬ 
pany,  as  well  as  the  address,  tele¬ 
phone  and  telex  numbers.  The  news¬ 
paper  also  publishes  import  trade 
leads  on  a  regular  basis. 

The  Journal  of  Commerce  is  a 
Knight-Ridder  Business  Information 
Service. 
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The 

best-seKng 

Madnlosh 

sofh/vare 

iust^ot 

the  ultimcile 
upgrade. 


MacDraw’  II.  The  profes¬ 
sional  standard  for  graphics 
made  more  professional  with 
spectacular  color,  zooming, 
layering,  plus  more  flexibility, 
precision  and  speed. 


^blacWrite'  5.0.  The  most 
popular,  easy-to-use  Macintosh 
:ord  processor,  now  with  a  KXl.OOO 
word  dictionary  and  built-in 
spelling  checker. 


Double 
r.  Sided 


rm 

-Sfl 

Presenting  Claris™  1.0.  We  used  to  be  a 
part  of  Apple"  Computer. 

Now  we’re  on  our  own.  New  stationery. 
New  phones.  New  offices.  The  whole  bit. 

And  here  we  are,  while  the  halls  are 
still  filled  with  the  scent  of  new  carpet,  intro¬ 
ducing  more  powerful  versions  of  the  most 
popular  Macintosh*  software  of  all  time. 

MacDraw,  the  desktop  publishing 
standard  for  graphics,  has  been  completely 
overhauled  as  MacDraw  II.  It’s  faster,  more 


flexible  and  precise.  With  new  features  like 
zooming  and  layering.  And  now  on  the 
Macintosh  II,  your  basic  breathtaking  color. 

MacWrite,  the  most  popular  Macintosh 
word  processor  of  all  time,  now  includes 
a  built-in  spelling  checker,  a  100,000  word 
dictionary  and  an  abundance  of  new  option¬ 
al  keyboard  commands. 

MacPaint,  the  illustration  program 
that’s  inspired  nearly  as  many  imitators  as 
the  Mona  Lisa,  now  exhibits  a  larger  work 


©  Claris  Corporation.  440  Clyde  Ave..  Mountain  View.  California  94043.  Claris,  the  Claris  logo  and  SmartForms  are  trademarks  of  Claris  Corp.  MacDraw.  MacPaint.  MacProJect 
and  .Mac  Write  are  registered  trademarks  of  Claris  Corp.  Apple  and  Macintosh  are  registered  trademarks  of  Apple  Computer.  Inc. 
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MacPaint' 2.0.  A  bigger  work 
area,  tear  off  menits.  templates, 
snapshot  windows  and  the  "magic 
eraser  "  make  your  artwork  more 
art  and  less  work. 


MacProiect 
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MacProject'  //.  This 
cartographer  of  success 
precisely  allocates  time,  links 
sub  projects,  then  tracks  the 
most  complex  projects  from 
start  to  finish. 


area.  Tear-off  menus.  Zoom.  Templates. 
Auto-scrolling.  And  nine  snapshot  windows. 

All  designed  to  make  artwork  more  art 
and  less  work. 

Finally,  MacProject  II,  a  full-power, 
profession^- level  project  manager  that 
generates  tables,  PERT  charts,  Gantt  charts, 
histograms  and  applause  in  presentations. 

If  you  thought  it  was  good  in  black  &  white, 
wait  until  you  see  it  in  color. 

For  the  whole  scoop,  dial  our  upgrade 


hotline:  (800)544-8554.  But  here's  where  it 
gets  really  exciting. 

Coming  soon  to  a  Macintosh  near  you: 
new  and  innovative  Claris  applications 
that  make  the  most  of  the  Mac's  graphic, 
intuitive  approach  to  computing. 

Case-in-point:  SmartFormsr The  quick 
and  inexpensive  way  to  design  and  manage 
professional-looking  business 
forms.  So  there  you  have  it. 

Claris  has  arrived.  Stay  tuned. 


For  more  information  or  the  location  of  the  nearest  Claris  dealer,  call  toll-free  (800)  534-3535.  For  more  information  in  Canada  call  toll-free  (800)  668-8948. 
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NEWSPEOPLE  IN  THE  NEWS 


Lionel  Linder  ,  editor  of  the 
Detroit  News  since  1983,  has  been 
named  editor  of  Scripps  Howard's 
Memphis  Commercial  Appeal. 

Linder  joined  the  Detroit  paper  as 
assistant  managing  editor  in  1977  and 
was  named  managing  editor  the  fol¬ 
lowing  year. 

He  began  his  career  with  Scripps 
Howard’s  Albuquerque  Tribune,  left 
in  1954  to  serve  in  the  Army  during 
the  Korean  conflict  and  returned  to 
the  Tribune  for  two  years  before 
earning  his  master's  degree  in  jour¬ 
nalism  from  Northwestern  University 
in  1960.  Linder  next  was  with  the 
Chicago  Daily  News  for  a  year  before 
joining  Dow  Jones  &  Co.  as  one  of  the 
founding  editors  of  the  National 
Observer. 

*  *  * 

Thomas  G.  Iaquinta,  circulation 
manager  of  the  New  York  Daily  News 
since  1986,  is  the  newly  appointed 
vice  president  and  director  of  circula¬ 
tion/delivery.  Also,  Thomas  F.  Ward 
is  newly  named  manager  of  circula¬ 
tion/delivery. 

Iaquinta,  with  the  News  since  1961 , 
held  a  succession  of  positions  in  the 
finance  department  and  was  named 
controller  in  1982  and  three  years 
later  joined  the  circulation/delivery 
department  as  manager  of  administra¬ 
tion  and  information  systems. 

Ward  joined  the  paper  in  1966  and 
has  held  a  series  of  positions  in  the 
delivery  operation  and  served  as 
transportaton  manager,  and  since  last 
April,  as  distribution  manager. 

*  *  * 

Arvid  Huisman  is  the  new 
publisher  of  the  Creston  (Iowa) 
News-Advertiser.  He  succeeded 
Lores  Steward,  who  retired. 

Huisman  was  advertising  manager 
for  the  Sioux  City  Journal  and  prior  to 
that  sports  editor  of  the  Webster  City 
(Iowa)  Daily  Freeman-Journal. 


Joseph  M.  Law.son,  former  adver¬ 
tising  director  of  the  Los  Angeles 
Herald  Examiner,  has  returned  to  the 
(iwinnett  Daily  News,  Lawrence- 
ville.  Ga..  as  vice  president  of  adver¬ 
tising. 

Prior  to  l.os  Angeles,  Lawson  was 
advertising  director  for  the 
Lawrenceville  paper  in  1982-85.  He 
also  has  served  as  retail  advertising 
manager  of  the  Philadelphia  Bidletin 
and  retail  sales  manager  of  the  Phila¬ 
delphia  Inquirer  and  Philadelphia 
Daily  News. 

*  *  * 

David  Heme,  veteran  Washington 
and  foreign  correspondent,  has  been 
appointed  associate  director  of  the 
Center  for  Foreign  Journalists  in 
Reston.  Va. 

Since  1981.  Hume  has  been  the 
Reuters  correspondent  for  Latin 
America,  based  in  Washington.  He 
has  reported  from  nearly  every  coun¬ 
try  in  Latin  America  and  also  has 
worked  as  a  reporter,  copy  editor  and 
correspondent  for  several  newspa¬ 
pers,  including  La  Prensa  and  the 
Buenos  Aires  Herald,  the  Brazil  Her¬ 
ald  and  O  Estado  de  Sao  Paulo,  and 


the  Star  &  Herald  and  La  Estrella  de 
Panama  in  Panama  City. 

Following  a  fellowship  at  the  World 
Press  Institute  in  St.  Paul  in  1978, 
Hume  worked  at  the  Key  West  Citizen 
and  Miami  Herald  as  a  reporter 
before  being  appointed  associate 
manager  of  the  Inter  America  Press 
Association  in  Miami. 

*  *  * 

Chris  Landaler,  director/head¬ 
quarters  personnel  for  Gannett  Co. 

since  1986,  is  the  newly  appointed 

director/training  and  development. 
She  replaces  Ed  Baron,  who  resigned 
to  become  vice  president  at  the  Ster¬ 
ling  Institute,  McLean,  Va. 

*  *  * 

James  F.  Kleinklaus  has  suc¬ 
ceeded  Robert  Hennessey  as  adver¬ 
tising  director  of  the  Syracuse  (N.Y.) 
Newspapers.  Hennessey,  who  retired 
after  21  years  in  the  position, will  con¬ 
tinue  his  association  with  the  newspa¬ 
pers  as  a  consultant  in  circulation 
sales. 

Kleinklaus  worked  for  the  Syra¬ 
cuse  Newspapers  earlier  in  his  career 
and  since  1986  has  been  at  the  Hart¬ 
ford  Courant  as  East  Region  advertis¬ 
ing  manager. 

iK  %  4: 

Rowland  K.  Rebele,  co-owner  of 
the  Paradise  (Calif.)  Post  and  news¬ 
papers  in  Colorado,  Minnesota  and 
Illinois,  was  installed  as  1988  presi¬ 
dent  of  the  California  Newspaper 
Publishers  Association  at  the  centen¬ 
nial  convention  in  San  Diego. 

Other  1988  officers  are:  Phelps 
Dewey,  assistant  to  the  publisher  of 
the  San  Francisco  Chronicle,  presi¬ 
dent  elect;  Dick  Blankenburg,  co¬ 
publisher,  Five  Cities  Times-Press- 
Recorder,  Arroyo  Grande,  vice  presi¬ 
dent;  James  Gill  HI,  publisher, 
Hemet  News,  secretary-treasurer. 


John  A.  Park,  Jr.  &  Son 

Expertise  and  reliability 
for  owners  selling 
daily  newspapers* 


*15,000  circulation 
and  above. 


(919)  782-3131 
Box  17127 
Raleigh,  N.C.  27619 


40  Years  Nation-Wide,  Personal  Service 


28 


EDITOR  &  PUBLISHER  for  March  26,  1988 


Robert  B.  Semple  Jr.,  editor  of  the 
op-ed  page  of  the  New  York  Times  for 
the  past  six  years,  has  been  appointed 
associate  editorial  page  editor  effec¬ 
tive  June  I. 

Semple,  in  his  new  managerial  posi¬ 
tion  will  edit  and  write,  as  do  other 
editors,  according  to  Jack  Rosen¬ 
thal,  editorial  page  editor  who 
announced  the  appointment. 

Semple  began  his  career  with  the 
Times  in  Washington  as  a  reporter  in 
1963,  became  London  bureau  chief  in 
1975,  and  served  as  foreign  editor  in 
1977-82. 

The  new  editor  of  the  op-ed  page 
will  be  Leslie  H.  Gelb,  who  will  con¬ 
tinue  as  deputy  editorial  page  editor. 

David  C.  Anderson  will  continue 
as  the  assistant  editorial  page  editor 
and  head  a  new  editorial  page  desk. 
He  will  be  assisted  by  David  Unger 
as  day  editor  and  Steve  Pickering  as 
night  editor. 

*  *  * 

Adrian  Lee,  veteran  editorial  col¬ 
umnist  for  the  Philadelphia  Daily 
News  and  earlier  with  the  Philadel¬ 
phia  Balletin,  joined  the  Department 
of  Justice  in  Washington  as  an  assis¬ 
tant  to  Terry  Eastland,  director  of 
public  affairs. 

Lee  will  return  to  the  Daily  News  at 
the  end  of  the  Reagan  administration. 
His  column  on  the  editorial  page  of 
the  News  is  being  replaced  with  one 
by  associate  editor  Don  Williamson. 

*  *  * 

The  Tampa  Tribune  has  named  two 
new  assistant  metro  editors  in  reorga¬ 
nization  of  regional  news  coverage. 

Donna  Reed  and  Tom  Scherber- 
GER  will  supervise  a  number  of 
bureaus,  including  Tallahassee  and 
Washington,  D.C.,  and  help  coordi¬ 
nate  regional  coverage,  especially 
politics  and  law  enforcement  stories, 
with  the  state  desk. 

Reed  has  been  with  the  Tribune  14 
years,  most  recently  as  county  editor. 
Prior  to  his  promotion,  Scherberger 
was  assistant  county  editor. 

*  *  * 

Beverly  Ke:es  has  assumed  her 
new  duties  as  executive  editor  of  the 
Fresno  (Calif.)  Bee,  succeeding 
George  Gruner,  who  retired  after  33 
years  in  the  newsroom.  Top  news 
executive  since  1971,  Gruner  had 
joined  the  Bee  in  1955  from  the  Oak¬ 
land  Tribune. 

Kees  has  been  vice  president  and 
editor  of  the  Gary  (\nd.)  Post-Tribune 
since  1984.  She  began  her  career  at 
the  Minneapolis  Star  and  served  in 
various  posts  at  the  Star  and  the  Min¬ 
neapolis  Tribune  before  becoming 
assistant  managing  editor  of  the  latter 
in  1974. 


Jane  Tolson,  circulation  director 
of  the  Wall  Street  Journal/Europe, 
has  been  named  publisher  of  the 
Asian  Wall  Street  Journal  effective 
this  summer. 

Fre:d  Zimmerman,  publisher  and 
editor  since  1984,  will  return  to  the 
United  States  in  a  new  position  to  be 
announced. 

Barry  Wain  will  become  editor  of 
the  Asian  Journal.  He  has  been  man¬ 
aging  editor  of  the  Hong  Kong-based 
daily  since  April  1984,  having  worked 
for  the  newspaper  since  it  started  in 
1976. 

In  their  new  positions,  Tolson  will 
supervise  the  business  operations, 
while  Wain  will  direct  the  news  side. 
They  report  to  Jame:s  H.  Ottaway 
Jr.,  a  senior  vice  president  of  Dow 
Jones  &  Company  Inc.,  and  president 
of  its  International  Group. 

*  *  * 

John  Muncie,  lifestyle  editor  for 
the  San  Diego  Union's  Currents  sec¬ 
tion,  was  appointed  assistant  manag¬ 
ing  editors/features. 

Muncie  Joined  the  paper  in  Novem¬ 
ber  1979  as  a  copy  editor  and  shortly 
after  became  news  editor  of  Currents. 
Earlier  in  his  career,  he  was  with  the 
Riverside  (Calif.)  Press-Enterprise 
and  the  Rochester  Democrat  and 
Chronicle. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

Mary  Ellen  Shearer  has  Joined 
the  editing  staff  of  New  York  New.s- 
day  as  administrative  editor  and 
De:idre  Murphy  as  an  assistant  city 
editor. 

Shearer  has  been  the  East  Coast 
sales  representative  for  Reuters  the 
past  two  years  and  formerly  worked 
for  United  Press  International  as  a 
reporter,  editor,  statehouse  and 
regional  bureau  chief,  and  Northeast 
general  executive  and  sales  manager. 

Murphy,  former  managing  editor  of 
the  Middletown  (N.Y.)  Herald-Rec¬ 
ord,  also  has  been  city  editor  of  the 
Rochester  Democrat  and  Chronicle. 
*  *  * 

At  the  Centre  Daily  Times,  State 
College,  Pa.,  Scott  M.  Yales  has 
moved  to  controller  from  advertising 
accounting  supervisor  at  the  Miami 
Herald.  He  replaces  Amy  Heil,  who 
was  promoted  to  controller  of  Knight- 
Ridder  Newspaper  Sales  in  New 
York. 

Also,  Mark  D,  Herring  was 
named  personnel  director  of  the 
Knight-Ridder  newspaper,  succeed¬ 
ing  Ella  Bashore,  who  resigned. 
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OBITUARIES 


Cecil  Alexander  Brownlow  111, 
61,  a  longtime  newspaperman  and 
magazine  writer  and  a  senior  editorial 
adviser  of  the  Flight  Safety  Founda¬ 
tion,  died  Feb.  23  at  his  home  in  Poto¬ 
mac,  Md.,  of  lung  cancer. 

He  began  his  career  at  the  old  Inter¬ 
national  News  Service  covering  the 
Korean  War  and  in  1953-55  was  a 
rewrite  man  for  the  New  York  Herald 
Tribune  and  then  became  an  editor  of 
Aviation  Week  and  Space  Technol¬ 
ogy  magazine. 

He  left  the  magazine  in  1977  to  head 
the  Hudson  Valley,  N.Y.,  newspa¬ 
pers  he  had  purchased  and  in  1981 
returned  to  the  Washington  area  to 
join  the  Flight  Safety  Foundation. 
The  foundation  recently  named  its 
aviation  safety  writing  award  for  him. 
*  *  * 

Scott  B.  Chambers,  80,  member 
of  a  three-generation  newspaper  fam¬ 
ily  and  editor  of  the  New  Castle  (Ind.) 
Courier-Times,  died  March  7  in 
Henry  County  Memorial  Hospital. 

Chambers,  a  past  president  of  the 
Hoosier  State  Press  Association,  had 
owned  and  edited  the  newspaper  for 
50  years  until  the  family  sold  it  to 
Nixon  Newspapers  Inc.  in  1986. 
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He  became  managing  editor  when 
the  Chambers  family  bought  the 
Courier  and  consolidated  it  with  the 
family-owned  Times.  After  his  father, 
Walter  S.  Chambers  Sr.,  became  ill  in 
the  late  1940s,  Scott  Chambers  served 
as  editor  and  publisher. 

*  *  * 

Ernest  L.  Cuneo,  82,  a  lawyer  in 
Washington  and  New  York  for  more 
than  50  years,  author,  and  in  the  mid- 
1950s  to  1963,  owner  and  president  of 
the  North  American  Newspaper 
Alliance,  died  March  2  after  a  heart 
attack  suffered  at  his  home  in  Arling¬ 
ton,  Va.  He  had  retired  in  1981. 

In  1963-80,  Cuneo  was  a  syndicated 
columnist  and  military  analyst  with 
the  news  service.  He  had  served  in 
the  Office  for  Strategic  Services,  the 
predecessor  of  the  CIA,  during  World 
War  II  and  one  of  his  wartime  intelli¬ 
gence  contacts  was  Ian  Fleming, 
creator  of  “James  Bond.” 

*  4c 

Edward  Donnellan,  52,  a  New 
York  Daily  News  advertising  sales 
representative  for  26  years,  died 
March  6  of  a  heart  attack  at  his  Mil¬ 
ford,  Pa.,  home.  He  started  at  the 
News  in  1960  and  resigned  to  join 
North  Jersey  Newspapers  Inc. 

*  *  * 

Edwin  B.  Green,  81,  a  longime 
Iowa  city  journalist  who  retired  in 
1966,  died  March  7. 

He  began  as  a  news  reporter  for  his 
hometown  paper,  the  Waterloo  Daily 
Courier  and  then  spent  38  years  at  the 
Iowa  City  Press-Citizen,  first  as  city 
editor  and  then  as  managing  editor. 
He  was  a  former  chairman  of  the  Iowa 
Associated  Press  Managing  Editors 
Association. 

lie  S|E  :|C 

Richard  MacDonald,  45,  a 
reporter  and  editor  with  several  Cana¬ 
dian  newspapers,  died  Feb.  25  after  a 
sudden  illness. 

He  worked  at  the  Moncton  (N.B.) 
Times-Transcript  during  the  early 
1960s  as  provincial  editor  and  leisure 
living  editor.  He  also  worked  as  a 
reporter  with  the  Richmond  (B.C.) 
News,  the  now-defunct  Montreal 
Star,  and  as  a  columnist  with  the 
Montreal  Gazette.  He  published  a 
number  of  books  and  articles  and  was 
a  director  of  editorial  services  for  the 
Canadian  Daily  Newspaper 
Publishers  Associaton  and  founder  of 
Content  Magazine  for  journalists. 

*  *  * 

Alvin  S.  McCoy,  84,  a  Pulitzer 
Prize-winningjournalist  whose  career 
began  in  1929  at  the  Wichita  Eagle 
and  continued  for  38  years  with  the 


Kansas  City  Star,  died  March  8  in 
Montrose  Hospital. 

McCoy  won  the  1954  Pulitzer  Prize 
for  his  stories  on  illegal  lobbying  by 
Republican  national  chairman 
Wesley  Roberts,  who  subsequently 
resigned. 

if 

John  Reilly,  58,  a  former  news¬ 
paperman  and  in  the  past  25  years  an 
Emmy  Award-winning  producer, 
writer  and  correspondent  for  WCBS- 
tv  News ,  died  in  his  Manhattan  apart¬ 
ment  Feb.  25  of  an  apparent  heart 
attack. 

He  began  his  career  in  1955  as  a 
reporter  for  the  Passaic  (N .  J . )  Herald 
News,  then  worked  for  the  Newark 
Evening  News  and  was  a  reporter  for 
the  New  York  World-Telegram  &  Sun 
in  1960-63. 

*  *  * 

Daisy  M.  Seright,  102,  publisher 
emeritus  of  the  Harrisburg  (Ill.)  Daily 
Register  and  for  56  years  chairman 
and  president  of  the  Register  Publish¬ 
ing  Co.,  died  Feb.  28  in  the  Harris¬ 
burg  Medical  Center. 

She  had  not  missed  a  board  or 
shareholders’  meeting  in  the  65  years 
between  the  time  she  and  her  hus¬ 
band,  Roy  L.,  bought  the  paper  in 
1922  and  her  retirement  last  March. 
After  his  death  from  leukemia  in  1931, 
she  became  publisher. 

A  grandson,  Roy  M.  Seright, 
became  publisher  when  “Miss 
Daisy,”  as  she  was  known,  retired. 

it  Hf  if 

Floyd  Lee  Sparks,  87,  a  longtime 
California  publisher  and  former 
owner  of  Sparks  Newspapers  in  the 
San  Francisco  East  Bay  area,  died  at 
his  home  March  15  after  a  long  battle 
with  cancer. 

Sparks  started  his  newspaper  chain 
with  an  initial  investment  of  $250  and 
was  known  for  his  staunch  conser¬ 
vatism  and  anti-communism.  The 
three  newspapers  remaining  in  the 
chain,  the  Hayward  Daily  Review, 
Freemont  Argus  and  Livermore  Her¬ 
ald,  were  bought  in  1985  by  Garden 
State  Newspapers. 

*  *  * 

Carl  Daniel  Weimer,  94,  whose 
career  with  Greenville,  S.C.,  newspa¬ 
pers  spanned  five  decades,  died 
March  9. 

He  began  with  the  Charleston 
News  and  Courier  after  returning 
from  World  War  I  service  and  joined 
the  Greenville  Piedmont  in  1927.  Two 
years  later  he  became  sports  editor  of 
the  Greenville  News  and  subse¬ 
quently  its  telegraph  editor,  managing 
editor  and  executive  news  editor. 
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ADVERTISING 


Department  stores’  return  to  private-label 
goods  may  increase  newspaper  ad  linage 


By  Mark  Fitzgerald 

At  least  in  the  short  run,  newspa¬ 
pers  should  benefit  from  the  return  of 
private-label  goods  at  department 
stores,  a  marketing  academic 
believes. 

Steve  Star,  director  of  the  Market¬ 
ing  Center,  the  Sloan  School  of  Man¬ 
agement  at  the  Massachusetts  Insti¬ 
tute  of  Technology,  says  the  shift  of 
department  stores  from  brand-name 
goods  like  Calvin  Klein  blue  jeans  to 
private  brands  will  probably  increase 
newspaper  retail  ad  linage. 

“My  own  bottom  line  on  this  brand 
name  versus  private-label  argument  is 
that  over  the  short  and  medium  term 
this  is  good  for  us.  My  guess  is  there 
should  be  some  increased  advertising 
due  to  the  competition  for  market 
share,”  he  predicted. 

Star  made  his  comments  at  the 
recent  Inland  Daily  Press  Association 
Key  Executive  Conference  in  San 
Diego. 

Department  stores  have  come  to 
realize  they  made  a  big  mistake  over 
the  past  15  years  or  so  by  switching 
from  their  traditional  emphasis  on  pri¬ 
vate  labels  to  brand-name  goods.  Star 
argued. 

What  happened  was  that  the 
department  stores  spent  heavily  to 
promote  the  brand  names  —  but  lost 
sales  to  off-price  and  specialty  shops 
offering  the  same  goods  at  a  lower 
price.  These  stores  did  little  newspa¬ 
per  advertising. 

The  return  to  private  labels  “will 
make  it  hard  for  the  specialty  stores  to 
ride  on  the  advertising  of  the  depart¬ 
ment  store,”  Star  asserted. 

Ironically,  newspaper  advertising 
may  also  begin  to  pick  up  as  the  econ¬ 
omy  slows  down  —  and  specialty 
stores  become  less  economical. 

“The  extreme  segmentation  — 
becoming  almost  customization  — 
is  the  enemy  of  our  business,  and  is 
the  creation  of  a  very  successful  econ¬ 
omy,”  Star  told  the  Inland  execu¬ 
tives.  “When,  as  is  inevitable  ...  we 
get  a  recession,  then  the  pendulum 
will  swing  the  other  way.  So  eco¬ 
nomic  bad  news  will  be  good  for 
newspapers.” 

This  kind  of  mixed  outlook  also 
characterizes  supermarket  advertis¬ 
ing,  a  segment  that  has  been  tough  to 
retain  for  some  dailies. 

On  the  one  hand,  the  advent  of  big 
“hypermarkets”  may  cut  down 


advertising  because  the  store  itself 
projects  an  image  of  lower  cost,  and 
does  not  believe  it  needs  to  advertise 
prices  on  specific  products. 

On  the  other  hand,  as  Bloomington 
(Ind.)  Herald-Telephone  publisher 
Scott  Schurz  pointed  out,  the 
increased  services  could  lead  to 
increased  advertising. 

“[Supermarkets]  have  grown  so 
big,  they  have  added  specialty  items, 
international  foods,  delicatessens  — 
you  can  walk  out  with  a  whole 
meal  —  and  the  upshot  is,  they 
have  three  or  four  times  the  number  of 
products  to  advertise,”  he  observed. 


IN  BRIEF 

Texas  FOI  fund 
gets  over  $190,000 

The  Freedom  of  Information 
Foundation  of  Texas  has  received 
funding  in  excess  of  $190,000  from 
several  sources,  which  include:  the 
A.H.  Belo  Corporation;  Jackson, 
Walker,  Winstead,  Cantwell  and 
Miller;  the  Houston  Chronicle;  the 
Associated  Press;  Southern  Newspa¬ 
pers  Inc.;  the  Society  of  Professional 
Journalists,  Austin  Chapter;  KDFM- 
TV  in  Beaumont;  the  Hearst  Corpora¬ 
tion;  the  Communities  Foundation  of 
Texas  Inc.;  and  the  Fort  Worth  Star- 
Telegram. 

Fund  to  honor 
late  journalist 

Former  President  Jimmy  Carter 
will  salute  the  newsman  who  saved 
his  political  career  from  early  oblivion 
during  an  April  19  ceremony  propos¬ 
ing  a  John  Remington  Memorial 
Scholarship. 

In  1962,  when  a  reporter  for  the 
Atlanta  Journal,  Pennington  wrote 
stories  exposing  vote  fraud  in  Quit- 
man  County.  If  undetected,  the  fraud 
would  have  cost  Carter  his  first  politi¬ 
cal  race  and  the  former  president  said 
he  would  never  have  run  for  office  a 
second  time  if  he  had  lost  that  race  for 
the  Georgia  senate. 

Carter  is  one  of  among  200  guests 
scheduled  to  attend  the  ceremonies  at 
the  Carter  Presidential  Center  in 
Atlanta. 


WHO  ARE 
THE 
5  MOST 
HATED 
AND 
FEARED 
PERSONS  IN 
HISTORY? 

Find  out  this  and  much 
more  in  THE  COLUMN 
OF  USTS"*  by  best-selling 
authors  Irving  Wallace, 
David  Wallechinsky  and 
Amy  Wallace. 

Never  repetitious, 
always  interesting,  this 
weeldy  column  is  great 
for  lifestyle,  people 
or  entertainment  pages. 
It  launches  March  27. 

For  more  information 
call  Brad  Bushell  at 
1-800-221-4816 
(in  New  York, 
212-692-3700). 

United  Media  Canada, 
1-800-668-4649. 
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Join  us  in  Waikiki! 


awaii  is  the  setting  for  this  year’s  ANPA  Convention,  the  biggest  and  most 
Ji  *  important  convention  for  the  newspaper  industry!  The  ANPA  Convention, 
^  for  over  100  years  (101  to  be  exact),  has  been  bringing  together  the  largest 
number  of  powerful  newspaper  executives  than  any  other  convention  in  the  industry! 

E&P’s  April  23rd  ANPA  Convention  issue  will  be  at  the  convention  to  greet  the 
attendees  —  and,  E&P’s  April  30th  Post  Convention  issue  will  be  waiting  for  the  attend¬ 
ees  when  they  return. 

Plus-E&P’s  two  convention  issues  will  be  reaching  all  those  industry  professionals 
who  couldn’t  make  it  to  the  convention.  We’re  sure  you’ll  agree  that  your  ad  in  these 
two  issues  will  provide  maximum  exposure  for  your  advertising  message  at  the  best 
possible  time. 

To  find  out  how  you  can  reach  the  “top  brass”  in  the  newspaper  business,  call  your 
E&P  sales  representative  today  or  call  Don  Parvin  at  (212)  675-4380. 

ANPA  Convention  Issue  Closings:  Space:  April  11;  Material:  April  13. 

ANPA  Post  Convention  Issue  Closings:  Space:  April  19;  Material:  April  22. 

SALES  OFFICES 

New  York:  1 1  West  19th  St..  New  York,  N.Y.  10011.  212-675-4380 
Chicago:  303  East  Ohio  St.,  Chicago,  IL  60611.  312-645-0123 
Los  Angeles:  Ste.  500,  3700  Wilshire  Blvd.,  Los  Angeles,  CA  90010.  213-382-6346 
San  Francisco:  Ste.  1420,  450  Sansome  St.,  San  Francisco,  CA  941 1 1.  415-421-7950 
Toronto:  148  King  Road  E.,  King,  Ontario,  LOG  IKO.  416-833-6200. 


ANPA  CONVENTION:  April  25-27 


ABP 

ANn\ 


1 1  West  19th  Street  •  New  York.  N  Y  1001 1  •  212  675  4380 
PAX#  212  929  1259 


Countersue 

(Continued  from  page  20) 


launch  a  proxy  battle  to  elect  three  of 
the  company’s  nine  directors. 

Media  General  wants  the  court  to 
order  a  halt  to  the  proxy  campaign 
until  Sugarman’s  companies  are  in 
compliance  with  the  SEC  rules.  Such 
a  court  order  would  effectively  pre¬ 
vent  Sugarman  from  waging  his  proxy 
battle  at  the  May  20  annual  meeting. 

Both  Sugarman’s  and  Media  Gen¬ 
eral’s  lawsuits  were  filed  in  federal 
court  in  Richmond. 

Through  Barris  and  Giant  Sugar- 
man  controls  10. 1%  of  Media  Gener¬ 
al’s  publicly  traded  Class  A  stock, 
which  elects  three  board  members. 
Sugarman  has  said  he  would  wage  a 
proxy  battle  to  elect  the  three  Class  A 
directors  if  his  takeover  failed. 

The  family  has  maintained  that  Vir¬ 
ginia  law,  which  requires  a  two-thirds 
vote  of  both  stock  classes  in  order  for 
merger  to  be  approved,  in  effect  gives 
them  a  veto  over  any  merger  offer. 

Sugarman  contends  he  has  found  a 
loophole  in  the  company’s  charter 
which  states  that  when  a  merger 


involves  a  stockholder  with  10%  or 
more  of  any  stock  class  and  Media 
General  will  be  the  surviving  com¬ 
pany,  then  only  a  majority  vote  of  all 
the  shares  is  needed  for  approval. 

Media  General  disputed  his  inter¬ 
pretation  and  maintained  that  Vir¬ 
ginia  law  takes  precedence  over  the 
charter. 

Sugarman’s  lawsuit  charges  that 
Media  General  is  spending  “substan¬ 
tial  corporate  funds”  on  private 
investigators  “in  an  effort  to  harass 
the  plaintiffs  and  their  employees.” 

The  lawsuit  also  charges  that  the 
alleged  private  investigators  con¬ 
ducted  “intrusive  surveillance”  of 
Sugarman. 

Media  General’s  suit  charged 
Sugarman  of  “a  blatant  attempt  to 
prey  on  stockholders”  and  alleged  his 
real  goal  is  to  extract  “greenmail” 
payments  from  the  company  or  force 
the  company  to  accept  a  bid  from  a 
white  knight. 

Media  General  also  charged  that 
Sugarman  has  not  given  any  details  of 
how  he  would  finance  his  proposed 
$1. 57-billion  takeover. 

Another  Media  General  allegation 
is  that  Sugarman  is  seeking  to  inflate 


Media  General’s  stock  price  artifi¬ 
cially  after  he  incurred  “dramatic 
paper  losses”  in  the  Oct.  19  crash. 

The  price  of  Media  General’s  Class 
A  shares,  traded  on  the  American 
Exchange,  has  remained  in  the  mid- 
to-high  40s  since  Sugarman  disclosed 
his  bid. 

Analysts  have  estimated  the 
breakup  value  of  Media  General  to  be 
in  the  $80-a-share  range,  leading  to 
speculation  that  Sugarman’s  inten¬ 
tion  is  to  sell  off  assets,  particularly 
the  newspaper  and  newsprint  hold¬ 
ings,  should  he  gain  control. 

Media  General  publishes  the 
Tampa  (Fla.)  Tribune,  Richmond 
(Va.)  Times-Dispatch  and  News 
Leader,  Winston-Salem  (N.C.)  Jour¬ 
nal  and  a  group  of  32  Southern  Cali¬ 
fornia  weeklies.  The  company  also 
owns  a  40%  interest  in  Garden  State 
Newspapers  and  is  an  investor  in  the 
Denver  Post. 

Other  holdings  include  television 
stations  in  Jacksonville,  Fla.,  and 
Charleston,  S.C.,  the  cable  television 
system  in  Fairfax,  Va.,  and  Garden 
State  Paper  Co.,  which  recycles 
newsprint  and  interests  in  other  news¬ 
print  mills. 


Olympics 

(Continued  from  page  15) 


tional  Broadcast  Center  (IBC).  Adja¬ 
cent  to  KBS,  IBC  is  equipped  with 
state-of-the-art  broadcasting  equip¬ 
ment  and  such  service  facilities  as  an 
accreditation  center,  conference 
rooms,  information  desk,  booking 
office,  bank,  post  office,  cafeteria, 
and  lounge. 

Augmenting  IBC  will  be  30  mobile 
units,  three  broadcast  subcenters, 
and  12  control  rooms  that  will  handle 
production  of  international  signals  at 
various  competition  sites.  Of  the  292 
cameras  available  for  IBC  tv  cover¬ 
age,  22  will  be  in  the  Olympic  Main 
Stadium.  There  also  will  be  two 
panoramic  cameras,  three  helicopters 
that  will  help  in  coverage  of  marathon 
races,  five  tv  mobile  systems,  five 
radio  mobile  units,  and  20  ENG  sys¬ 
tems. 

Gannett  Foundation 
awards  more  grants 

The  Gannett  Foundation  has 
approved  194  grants  totaling 
$1,145,447  in  43  communities  served 
by  Gannett  Co.  Inc.  interests.  To  date 
in  1988,  the  foundation  has  approved 
nearly  $5  million  in  grants. 
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CROSFIELD  ELECTRONICS  INC.,  Glen  Rock,  N.J., 
has  introduced  several  enhancements  to  Magnascan  600 
series  scanners,  available  in  on-site  upgrade  kits  through 
the  use  of  the  series’  modular  design. 

Enhancements  are  said  to  improve  color  and  tone  com¬ 
putations  and  yield  higher  input  and  output  scanning  reso¬ 
lutions.  Among  several  functions  possible  with  new  soft¬ 
ware  are  the  step-and-repeat  operation  and  vignette  gen¬ 
eration. 

The  626  can  be  ordered  with  an  integral  floppy  disk  drive 
unit;  the  636,  also  available  with  an  integral  floppy  disk, 
exposes  four  color  separations  at  once;  the  646  has  a  scan 
data  terminal  for  multiple-transparency  set-up  and  Magna- 
plan  page  planning. 

Another  recent  introduction,  the  Scanview  Mark  II 
offline  workstation  provides  an  immediate  view  of 
scanned  work  on  a  high-resolution  color  monitor,  for  set¬ 
up,  editorial  changes  and  retouching  using  a  multiple-point 
masking  function.  Operators  can  also  mix  and  store  as 
many  as  40  custom  colors.  Functioning  offline,  it  permits 
set-up  and  retouching  while  the  scanner  exposes  edited 
work,  improving  system  productivity. 


DS  AMERICA,  Rolling  Meadows,  Ill.,  has  brought  out  a 
color  retoucher  capable  of  expanding  into  a  full-page 
makeup  system.  The  CR-3000,  designed  for  economical 
entry  into  electronic  retouching,  adds  to  color  scanner 
capabilities  without  investment  in  a  page-assembly  sys¬ 
tem. 

The  retoucher  consists  of  an  input-output  station  (the 
scanner  can  output  onto  film  while  transferring  to  the 
retoucher),  image  workstation  with  19"  monitor,  data  stor¬ 
age  unit  and  processor.  It  allows  tone  and  color  changes, 
pixel  copying,  airbrushing  and  background  tinting. 
Optional  expansion  functions  include  image  combination, 
line-art  tinting,  mosaic  patterning,  vignetting,  image  rota¬ 
tion,  distortion  and  resizing. 

By  adding  page  makeup  capability,  the  modular  CR- 
3000  expands  into  the  Sigmagraph  3()00  system.  The  CR- 
3000  has  a  430MB  image  disk  (completed  work  is  stored  on 
magnetic  tape),  and  is  expandable  to  three  disks. 


MULLER-MARTINI  CORP.,  Hauppauge,  N.Y.,  has  a 
new,  semiautomatic  bundler  machine,  the  Model  327,  for 
newspaper  inserts,  tv  listings  and  signatures  for  magazines 
and  catalogs.  The  simpler  and  more  economical  counter¬ 
part  to  the  fully  automatic  Model  244  bundling  machine 
has  casters,  electronic  counter  and  plug-in  connections  for 
use  with  different  press  deliveries. 

Pieces  are  aligned,  pressed  and  conveyed  for  stacking 
on  their  spines  under  the  control  of  top  and  bottom  belts. 
Compression  of  finished  stacks  for  strapping  is  accom¬ 
plished  with  a  two-hand  safety  switch.  Optional  automatic 
palletizing  is  also  available. 

ADOBE  SYSTEMS  INC.,  has  announced  two  new  prod¬ 
ucts  for  computer  graphics  use.  PostScript-based  Adobe 
Illustrator  88  adds  on-screen  color,  blending,  resolution- 
independent  pattern  fills  and  masking  to  existing  capabili¬ 
ties  of  Adobe  Illustrator.  It  includes  a  freehand  drawing 
tool  to  simplify  drawing.  Pantone  Matching  Systems  col¬ 
ors  are  part  of  the  package.  List  price  is  $495  (with  free 


upgrades  for  purchases  of  Adobe  Illustrator.) 

Adobe  Illustrator  Collector’s  Edition,  hundreds  of 
ready-to-use  basic  graphic  shapes,  including  100  borders 
and  more  than  300  dingbats,  is  designed  for  easy  use, 
including  editing  and  manipulation.  Medium-weight  serif 
and  sans  serif  typefaces  are  included  for  modification  and 
use  as  logotypes.  Shapes  or  images  frequently  used  can  be 
accessed  without  being  drawn  from  scratch,  then  changed 
in  the  manner  required  by  an  artist.  Retail  price  is  given  as 
$125.  Further  editions  in  the  collection  are  expected. 

APPLE  COMPUTER  INC.,  Cupertino,  Calif.,  replaced 
its  LaserWriter  and  LaserWriter  Plus  line  of  printers  with 
lighter,  modular  LaserWriter  II  printers  based  on  a  second- 
generation  Canon  printing  engine  and  designed  for  easy 
upgrade. 

Model  NTX,  a  Motorola  68020-based,  300-dpi  expand¬ 
able  printer  with  network  capabilities  and  PostScript  inter¬ 
preter,  has  improved  throughput  (up  to  four  times  faster 
than  LaserWriter  Plus)  and  memory  (1  MB  ROM,  2  MB 
RAM,  expandable  to  12  MB),  35  standard  typefaces  with 
font  expansion  card  and  a  small  computer  systems  inter¬ 
face  hard-disk  drive  expansion  option. 

Model  NT’s  print  quality  and  memory  are  also  improve¬ 
ments  to  LaserWriter  Plus.  It  also  offers  networking  and 
PostScript.  The  single-user  model  SC  can  be  upgraded  to 
LaserWriter  NT  or  NTX.  Suggested  prices  range  from 
$2,799  (SC)  to  $6,599  (NTX). 

The  company  is  now  shipping  AppleShare  PC,  which 
allows  transparent  sharing  of  information  from  Macintosh 
and  MS-DOS  environments.  Users  of  IBM  PCs  or  com¬ 
patibles  can  access  the  AppleShare  File  Server.  MS-DOS 
(version  3.1  or  greater)  users  can  also  directly  access 
LaserWriters  or  LocalTalk  Imagewriters,  printing  via 
PostScript  or  Epson  LQ  2500  emulation.  Suggested  price 
is  $149.  AppleShare  PC  requires  a  LocalTalk  PC  Card 
($249)  and  a  LocalTalk  Connector  kit. 

>!<*!(! 

PROFESSIONAL  PRESS,  Spring  House,  Pa.,  has  re¬ 
leased  a  revised  and  expanded  edition  of  Introduction  to 
VAXIVMS  (rewritten  by  David  W.  Bynon)  for  users  of 
Digital  Equipment  Corp.  VAX  computers  and  VMS  oper¬ 
ating  system. 

^  ♦ 

BELL  &  HOWELL  CO.,  Chicago,  111.,  has  developed  a 
postal  manifesting  system  to  permit  commingling  same- 
class  mail  of  different  weights  and  rates  and  still  qualify  it 
for  the  best  possible  presort  discount.  The  system,  being 
field-tested  by  the  Post  Office  and  awaiting  final  regula¬ 
tions,  will  enable  large-volume  mailers  to  qualify  a  much 
higher  percentage  of  mail  for  discounts. 

A  microcomputer  tracks  weights  of  letters,  weight 
categories  and  total  mailing,  counts  pieces  in  presort 
categories  for  each  ounce  increment,  checks  zip  codes  for 
presort  discounts,  reports  when  discount-qualified  pieces 
change  to  nonqualified  and  reports  counts,  postage  and 
weights. 

An  ink-jetted  keyline  near  the  address  block  replaces 
stamps  or  meter  marks  and  notes  weight,  rate  category 
and  postage,  and  offers  a  customized  field  for  each  mailer. 
Manifesting  is  designed  to  do  away  with  the  need  for  large 
advance  deposits. 
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A.M.  International 
reports  income  loss 

A.M.  International  reported  a  sec¬ 
ond-quarter  loss  of  $3.1  million  on 
revenues  of  $300.7  million,  compared 
to  net  income  of  $2.7  million  on  $291 .8 
million  in  revenue  for  the  same  quar¬ 
ter  last  year.  For  the  six  months 
ended  Jan.  30,  the  company  showed 
$3.5  million  in  net  income,  resulting 
“in  a  breakeven  per  share  after  pre¬ 
ferred  dividends,”  according  to  a 
company  statement. 

A.M.  International  chairman  and 
CEO  Merle  Banta  attributed  the 
“weak  performance”  to  “insufficient 
availability  of  Web  Press  parts”  and 
the  late  availability  of  Varityper  divi¬ 
sion’s  two  new  products,  which  also 
showed  “lower  margins  and  higher 
expenses  than  planned.”  Banta 
looked  to  strong  orders  and  backlogs, 
as  well  as  favorable  currency 
exchange  rates  for  international  busi¬ 
ness  as  positive  aspects  for  the  first 
half  of  1988. 


Scitex  reports 
profit  hike 

Fourth-quarter  net  profits  for  1987 
at  Scitex  rose  above  $1.8  million, 
compared  with  a  net  loss  of  almost  $5 
million  in  the  same  quarter  a  year 
earlier. 

Though  profits  were  just  short  of  $1 
million  in  the  preceding  quarter,  the 
company  showed  a  net  loss  of  over 
$4.5  million  for  1987,  compared  with 
$33.75  million  in  losses  the  year 
before. 

Revenues  for  the  fourth  quarter 
($48  million)  and  for  the  year  ($159.3 
million)  were  records  for  the  com¬ 
pany.  Annual  revenues  for  1987 
exceeded  those  for  1986  by  20%. 
Fourth-quarter  revenues  included  the 
first  shipments  of  Scitex’s  Smartscan- 


Iris,  Eikonix 
in  joint  pact 

Iris  Graphics  Inc.  and  Eastman 
Kodak’s  Eikonix  Corp.  have  agreed 
to  incorporate  Iris  Series  3000  digital 
color  proofing  systems  in  Eikonix 
Designmaster  color  electronic  imag¬ 
ing  systems. 

The  OEM  contract  provides  for 
integration  and  sale  of  the  Iris  color 
ink  jet  printing  system  with  the 


Designmaster  9000  CAD  system.  The 
Series  3000  can  reproduce  up  5 1 2  gray 
levels  per  color,  offers  resolutions  of 
200,  240  and  300  dpi  and  can  print 
images  as  large  as  2'  x  2'  on  various 
papers,  transparencies  and  fabric. 

Previously,  ajoint  marketing  agree¬ 
ment  offered  Eikonix  customers  an 
Iris  Series  2000  color  proofing  option. 
Deliveries  are  expected  by  midyear. 

Affiliated  buys 
40%  equity  interest 
in  XyQuest  Inc. 

Affiliated  Publications  Inc.,  owner 
of  Boston  Globe,  publisher  Globe 
Newspaper  Co.  and  Billboard  Publi¬ 
cations  Inc.,  announced  the  purchase 
of  a  40%  equity  interest  in  XyQuest 
Inc. 

The  publisher  of  the  popular 
XyWrite  word  programs  recently 
moved  its  headquarters  to  44  Man- 
ning  Rd.,  Billerica,  Mass. 

Xyquest  president  John  Hild  said 
the  financing  will  be  used  for  expan¬ 
sion,  including  new  product  develop¬ 
ment,  as  well  as  planned  increases  to 
sales  and  marketing  operations.  He 
added  that  near-future  plans  include 
products  for  other  hardware  plat¬ 
forms. 

FormScan  acquires 
10%  of  CompuScan 

In  a  stock,  cash  and  warrants  trans¬ 
action,  FormScan  Inc.  acquired  10% 
of  the  common  shares  of  CompuScan 
Inc.  and  CompuScan  “completed  its 
acquisition  of  certain  assets  and 
assumption  of  certain  liabilities  of 
FormScan  Inc.,”  according  to  Com¬ 
puScan. 

Most  FormScan  business  will  con- 
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tinue  under  its  president,  Allan  Harle, 
who  will  report  to  CompuScan  chair¬ 
man  and  president  Robert  S.  Bern¬ 
stein  and  join  him  on  the  CompuScan 
board.  CompuScan  markets  Page- 
Readers,  laser  printers,  code  conver¬ 
sion  products  and  software  to  the 
office  automation  industry. 

DEC  signs  deal 
with  Excelan 

Under  a  service  agreement  with 
Excelan  Inc.,  Digital  Equipment 
Corp.  will  provide  hardware  product 
installation  service  and  maintenance 
for  Excelan  local  area  networking 
products  for  DEC  VAX  and  Micro- 
VAX  systems  as  a  part  of  Digital’s 
Vendor  Partnership  Program,  in 
which  it  serves  as  a  participating  ven¬ 
dor’s  service  agent. 

The  agreement  covers  Excelan’s 
EXOS  family  of  intelligent  TCP/IP- 
based  Ethernet  controller  boards  for 
Q-bus  and  UNIBUS  systems.  Exce¬ 
lan  customer  software  support, 
including  periodic  updates,  will  con¬ 
tinue. 

Digital  has  also  announced  a  grants 
program  under  which  nonprofit  edu¬ 
cational  institutions  will  be  able  to 
reduce  the  price  of  DEC  software  and 
hardware  by  as  much  as  30%.  The 
grants  are  “intended  to  encourage 
schools  to  build  campuswide  and 
departmental  networks  for  informa¬ 
tion  sharing,  electronic  mail,  videotex 
and  electronic  conferencing,” 
according  to  Digital. 

-  FOR  SALE  - 

LIKE  NEW 

WINDMOELLER  &  HOELSCHER 

FLEXO  PRESS 

FOUR  UNITS  AND 
THREE  COLOR  HALF 
DECKS.  GOSS  3:2 
FOLDER  AND  GOSS  RTF’S 
-  GEARED  FOR  TOfiOO  PPH  - 
-  23-9fl6"  CUT-OFF  - 
INSTALLED  NEW  IN 
1984  AND  CAN  BE 
SEEN  IN  PRODUCTION 
IN  FT.  LAUDERDALE 

OFFERED  EXCLUSIVELY  BY: 

il  INLAND 

NcwtpflpOT  MacNnify  Cofponritan 
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TECHNICAL  BRIEFS 


Rorick  named 
director  of  K-R 
Graphics  Network 

George  Rorick  has  assumed  the 
director’s  post  at  Knight-Ridder 
Graphics  Network,  supplier  of  daily 
deadline  informational  graphics  done 
on  Macintosh  computers. 

The  syndicated  service,  marketed 
by  Tribune  Media  services,  was 
begun  by  Roger  Fidler,  KRl’s  direc¬ 
tor  of  graphics  and  newsroom  tech¬ 
nology.  It  is  delivered  by  Knight-Rid- 
der's  PressLink,  where  Fidler  now 
concentrates  on  product  expansion. 

Working  closely  with  Rorick  is 
Scott  Bosley,  KNT  newswire  editor, 
who  coordinates  graphics  service 
operations  with  the  newswire.  Ro¬ 
rick,  specializing  in  computerized 
news  graphics,  brings  25  years  of 
newspaper  art  and  design  experience 
to  the  network.  Most  recently  he  was 
assistant  managing  editor/graphics  at 
the  Detroit  News,  and  had  earlier 
been  with  the  USA  Today  develop¬ 
ment  team. 

Goss  sells  color 
presses  to  Thomson 
papers  in  Canada 

The  Graphic  Systems  Div.  of  Rock¬ 
well  International  Corp.  will  deliver 
its  first  Goss  Colorliner  presses  in 
Canada  to  Thomson  Newspapers' 
Winnipea  (Manitoba)  Free  Press 
(three  presses)  and  the  Victoria, 
B.C.,  Times-Colonist  (one  press). 

Each  75,()(K)-cph  press  consists  of 
35  couples,  a  double  3:2  16()-page 
folder  and  nine  Goss  CT50  running- 
belt  RTFs  for  50"  newsprint  rolls. 
Both  sites  will  employ  the  Goss 
Advanced  Press  Control  System  for 
all  components,  linked  to  consoles  on 
local  area  networks. 

While  the  Times-Colonist  will 
expand  its  existing  plant  for  installa¬ 
tion  of  the  new  press  this  summer,  the 
Free  Press  will  construct  a  new  facil¬ 
ity  for  press  installation  in  spring  of 
1989.  Modular  design  of  the  double¬ 
width  presses  will  permit  expansion 
for  any  future  pagination  and  color 
needs. 

The  28,0()()-circulation  Gwinnett 
(County)  Daily  News,  a  New  ifork 
Times  Co.  daily  in  Lawrenceville, 
Ga.,  will  also  acquire  Colorliner 
presses  for  its  new  printing  plant, 
which  will  be  a  part  of  a  $40-million 


expansion  and  relocation  of  its  office 
and  production  facilities.  Capable  of 
producing  a  128-page  paper  with  24 
full-color  and  24  spot-color  pages,  the 
Daily  News  reports  the  new  offset 
equipment  will  double  the  size,  color 
capacity  and  production  speed  of  the 
newspaper. 

Completion  of  the  three-story, 
130,000-square-foot  building  on  20 
acres  is  expected  in  October  of  next 
year,  according  to  Daily  News 
publisher  Tom  Jones.  It  will  be  more 
than  twice  the  size  of  the  present 
Lawrenceville  structure  (which  has 
doubled  in  size  in  the  last  five  years). 
Jones  said  the  new  location,  just  off  I- 
85,  affords  “easy  access  to  major 
arterial  highways  throughout  Gwin¬ 
nett.” 

Charles  T.  Main  Inc.  has  been 
retained  for  coordination  of  planning, 
engineering  and  architectural  design. 

Los  Angeles  Times 
buys  Ferag 
conveyor  system 

The  Los  Angeles  Times  will  receive 
12  Ferag  Single  Copy  Conveyor  Sys¬ 
tems  for  its  new  downtown  plant. 

Installation  will  begin  in  May  1989, 
with  start-ups  proceeding  until  April 
1990. 

During  approximately  the  same 
period,  Ferag  will  also  be  installing 
four  inserting  lines  at  the  Columbus 
(Ohio)  Dispatch.  Consisting  of  Single 
Grip  Conveyors,  Rotosert  inserting 
drums  and  high-speed  hoppers,  two 
lines  will  handle  six  inserts  and  two 
others  will  handle  10  inserts  to  the 
main  jacket. 

Ferag  has  also  announced  the 
acquisition  of  Holland-based 
Metaverpa  BV,  which  manufactures 
and  markets  specially  designed  strap¬ 
ping  and  packaging  machines,  with 
international  applications  for  the 
printing  industry.  Ferag  views  the 
product  line  acquisition  as  enabling  it 
to  comprehensively  address  system 
needs,  from  the  folder  delivery  of  a 
press  through  to  distribution. 

Letraset  forms 
software  group 

Letraset  USA  is  forming  a  separate 
Graphic  Design  Software  Group  to 
concentrate  on  worldwide  develop¬ 
ment  and  marketing  of  software  in 
what  Esselte  Business  Systems  Inc. 
president  Hans  Fristedt  described  as 
“expanding  markets  and  opportuni¬ 


ties  in  the  electronic  imaging  busi¬ 
ness.” 

Graphic  Design  Software  Group 
general  manager  Roy  Perry  will  head 
up  the  separate  division,  combining 
his  own  group  and  the  Development/ 
Technology  Group.  James  Klauber 
continues  as  vice  president  of 
Graphic  Design  Software,  in  charge 
of  marketing.  The  group  will  concen¬ 
trate  initially  on  products  for  Apple’s 
Macintosh  computer. 

Fisher,  other  AP 
tech  people 
join  INS 

David  B.  Fisher,  former  president 
of  SATNET,  the  commercial  satellite 
communications  subsidiary  of  Asso¬ 
ciated  Press,  was  named  vice  presi¬ 
dent  and  general  manager  of  Indepen¬ 
dent  Network  Systems  Inc. 

Joining  Fisher  are  James  B.  Jen¬ 
kins,  who  was  named  assistant  vice 
president  and  operations  director, 
and  Susan  J.  Haberman,  who  will 
serve  as  account  manager.  Both  also 
moved  from  AP’s  satellite  operations. 

A  satellite  networking  company  for 
U.S.  newspapers,  INS  is  a  subsidiary 
of  Maxwell  Communication,  the 
North  American  arm  of  U.K. -based 
Maxwell  Communication  Corp.  pic. 

Responsible  for  overall  company 
performance,  Fisher’s  duties  include 
product  and  service  development. 
INS  supplies  satellite  network  sys¬ 
tems  for  transmission  of  news  photos, 
graphics  and  text  from  worldwide 
news  services  and  syndicates. 

Richard  Atkins,  a  Maxwell  execu¬ 
tive,  cited  Fisher’s  business  develop¬ 
ment  and  telecommunications  experi¬ 
ence  in  announcing  his  appointment. 

Fisher  joined  AP  in  1 970,  later  man¬ 
aging  its  4,000-station  private  satellite 
network. 

Cornelssen 
joins  Xyvision 

Xyvision  Inc.  named  C.  Ernest 
Cornelssen  to  the  post  of  vice  presi¬ 
dent/customer  services,  where  his 
responsibilities  will  include  field 
operations,  sales  support  and  educa¬ 
tional  services. 

Cornelssen  held  a  similar  position 
with  Wang  Laboratories  Inc.  before 
moving  to  the  Wakefield,  Mass.- 
based  computer  publishing  systems 
designer-manufacturer.  Cornelssen 
had  earlier  worked  for  A.M.  Interna¬ 
tional  Inc.  and  IBM  Corp. 
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Shop  talk 

(Continued  from  page  52) 

ties;  marginal  readers  because  it  helps 
solidify  their  already  strong  local 
orientation  and  potentials  because 
they  are  newcomers  who  often  want 
to  plant  roots. 

(4.)  Provide  multiple  points  of  entry 
to  stories  with  liberal  use  of  photos, 
graphics  and  sidebars. 

(5.)  Offer  “quick  read"  capability 
with  such  devices  as  summaries  and 
indexes  for  potential  readers.  For 
marginals,  print  a  map  to  help  them 
decide  how  to  spend  their  leisure-time 
reading. 

(6.)  Present  escapes  from  day-to- 
day  living.  This  would  include  every¬ 
thing  from  stories  of  famous  people  to 
games,  advice  columns,  travel  pieces 
and  nostalgia  articles.  These  are  par¬ 
ticularly  important  for  marginals. 

(7.)  Provide  grist  for  conversation 
tailored  to  each  group. 

(8.)  Publish  “must”  reading  for 
upscale  readers  with  low  news 
interest  —  material  they  can't  get 
anywhere  else. 

(9.)  Match  tone  to  content,  keeping 
in  mind  that  many  potentials  are 
young  and  may  find  the  newspaper 
stodgy  and  old-fashioned. 

(10.)  Deliver  a  broadly  based  fea¬ 
ture  section  carefully  slanted  to  local 
interests,  especially  for  marginals. 

Her  research  further  disclosed  that 
the  feature  and  sports  sections  are 
most  important  to  the  marginals  and 
the  business  and  main  news  parts  are 
critical  for  the  potentials,  McGrath 
asserted. 

Foreign  news 

(Continued  from  page  18) 

on  what  day  you  read  the  paper.” 

San  Francisco  Examiner  managing 
editor  Frank  McCulloch,  who  once 
headed  Time  magazine's  Vietnam 
bureau,  said  of  the  L.  A. Times  foreign 
reporting,  “They're  comparable  to 
anybody.  They're  doing  a  superb  job 
of  putting  it  together  —  not  by  whim 
but  by  careful  planning.  They  antici¬ 
pate  where  news  will  grow  over¬ 
seas.” 

The  Washington  Post's  Jim  Rupert, 
who  has  competed  against  Times  cor¬ 
respondents  abroad,  credited  it  with 
“very  good”  overseas  coverage.  “1 
suspect  they  define  their  mission  in 
much  the  same  way  we  do,”  he 
observed. 

Shuster  unabashedly  raids  other 
newspapers  when  he  cannot  find 
qualified  people  in  the  Times  build¬ 
ing. 


To  strengthen  the  paper's  Latin 
American  coverage,  he  lured  away 
William  Montalbano,  Dan  Williams 
and  William  Long  from  the  Miami 
Herald. 

Shuster  said  the  Times  spends 
$250,000  to  $300,000  a  year  to  main¬ 
tain  one  correspondent  overseas. 

Shuster  himself  was  snatched  away 
from  the  New  York  Times  when  he 
was  its  Rome  bureau  chief.  He  previ¬ 
ously  had  served  the  Times  in  London 
and  Vietnam. 

He  was  deputy  editor  of  the  L.A. 
Times  editorial  page  before  becoming 
foreign  editor  in  1982. 

Shuster  said  a  strong  factor  in  the 
build-up  of  the  foreign  service  is 
strong  support  from  management. 

When  C)tis  Chandler  was  publisher 
in  the  1960s,  he  was  determined  to 
make  the  Times  a  world-class  news¬ 
paper  and  creating  a  foreign  staff  was 
one  of  his  strategies,  according  to 
Shuster. 

In  the  intervening  years,  Shuster 
went  on,  continued  backing  of  pres¬ 
tige  foreign  coverage  has  come  from 
other  top  executives,  including  cur¬ 
rent  publisher  Tom  Johnson  and  edi¬ 
tor  Bill  Thomas. 

Johnson  confirmed  that  assess¬ 
ment,  noting,  “There  is  a  large  audi¬ 
ence  of  readers  who  are  most  inter¬ 
ested  in  foreign  news.  Certainly  this 
has  been  evident  in  recent  weeks  with 
developments  in  the  Persian  Gulf, 
West  Bank  and  Panama,  to  mention 
just  a  few  places. 

“We  do  dedicate  substantial 
resources  to  our  foreign  coverage  but 
we  know  that  it's  an  excellent  invest¬ 
ment.” 

Johnson,  however,  declined  to  pro¬ 
vide  a  total  cost  figure  on  the  Times' 
foreign  operation. 

For  Shuster,  there  is  just  one  little 
nagging  concern  smudging  his  other¬ 
wise  rosy  situation. 

“1  think  the  life  of  a  foreign  corre¬ 
spondent  is  so  sensational  that  I'm 
sometimes  bewildered  by  the  few 
applications  1  get  from  our  own 
organization,  he  said.  “There  are  not 
that  many  young  people  clamoring 
these  days  to  go  overseas.  Being  a 
foreign  correspondent  is  a  marvelous 
existence.  It's  the  best  job  on  the 
paper.” 

Special  service  for 
Terry  Anderson’s 
3rd  year  of  captivity 

Miami  News  columnist  Bonnie 
Anderson  recently  traveled  to 
Washington,  D.C.,  for  a  special  ser¬ 
vice  to  mark  the  third  anniversary  of 
the  capture  of  her  close  friend  Terry 
Anderson,  the  Associated  Press 


Middle  East  bureau  chief  who  was 
taken  hostage  in  Lebanon. 

More  than  800  people  were 
expected  to  attend  the  service, 
including  Tom  Brokaw  from  NBC, 
Terry  Anderson's  sister  Peggy  Say, 
and  some  former  hostages. 

Bonnie  Anderson,  who  is  on  the 
executive  board  of  the  Journalists' 
Committee  to  Free  Terry  Anderson, 
wants  citizens  to  write  to  their  con¬ 
gressmen  and  to  the  State  Depart¬ 
ment  to  remind  them  that  Terry 
Anderson  and  others  are  still  not  free. 

Pretrial  publicity 
results  in 
change  of  venue 

A  change  of  venue  was  sought 
recently  in  another  high-profile  mur¬ 
der  trial  in  San  Diego  and  this  time  it 
was  granted  by  the  judge. 

Superior  Court  Judge  Gilbert  Nares 
decided  that  Kevin  Watkins,  the  last 
co-defendant  in  a  murder-for-hire 
case,  will  be  tried  outside  of  San 
Diego  County  because  of  alleged 
negative  pretrial  publicity. 

Nares  cited  more  than  572  newspa¬ 
per  stories  and  three  years  of  radio 
and  tv  news  coverage  that  might  have 
prevented  Watkins  from  getting  a  fair 
verdict  in  San  Diego. 
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SYNDICATES 


The  early  licensing  of  comic  characters 

‘Peanuts’  and  other  present-day  strips  were  by  no  means  the  first 
syndicated  cartoon  features  used  to  heip  seii  products 


By  George  L.  Beiswinger 

No  one  should  have  been  surprised 
when  Forbes  magazine  announced 
last  year  that  Charles  M.  Schulz 
would  probably  earn  $30  million  in 
1987.  It’s  hardly  possible  to  enter  any 
store  or  open  a  magazine  without 
seeing  a  likeness  of  one  of  his  “Pea¬ 
nuts”  characters,  which  have  become 
the  hottest  commercial  licensing 
properties  in  cartoon  history. 

The  “Peanuts”  characters  were 
first  licensed  for  product  use  by  East¬ 
man  Kodak  in  1954  to  illustrate  a  cam¬ 
era  user’s  manual,  according  to 
United  Feature  Syndicate  vice  presi¬ 
dent  George  H.  Pipal.  This  was  barely 
four  years  after  the  strip  first 
appeared  in  a  handful  of  newspapers. 
Pipal  added  that  the  first  Charlie 
Brown,  Snoopy,  Lucy,  and  Linus 
dolls  were  produced  in  1958  by 
Hungerford  Plastics. 

But  the  popularity  of  comic  charac¬ 
ters  to  move  merchandise  is  not  a 
phenomenon  of  the  last  three  or  four 
decades  (see  E&P,  March  12,  1983  for 
a  1980s  cartoon  licensing  overview). 
They  were  already  being  used  widely 
before  the  turn  of  the  century. 

The  first  popular  comic  character 
was  Richard  F.  Outcault’s  Yellow 
Kid,  who  appeared  in  1896  in  the 
“Hogan’s  Alley”  cartoon  carried  by 
Joseph  Pulitzer’s  New  York  World. 
The  yellow-shirted  urchin,  who 
became  a  prize  trophy  in  the  newspa¬ 


per  war  between  the  World  and  Wil¬ 
liam  Randolph  Hearst’s  New  York 
Journal,  also  became  a  hot  commer¬ 
cial  property.  His  likeness  soon 
appeared  on  toys,  cigarette  packs, 
cigar  wrappers,  chewing  gum  pack¬ 
ages,  cookie  tins,  and  other  products 
that  are  now  coveted  collector’s 
items.  A  ginger  wafer  tin  bearing  a 
picture  of  the  Kid  recently  sold  for 
$12,100  (see  E&P,  December  19, 
1987). 

In  1902,  Outcault  created  “Buster 
Brown,”  which  starred  a  child  who 
was  good  when  grown-ups  were 
around  but  quick  to  get  into  mischief 
when  heads  were  turned.  The  strip 
caught  on  quickly  and  two  years  later, 
noted  Pipal,  the  Brown  Shoe  Com¬ 
pany  of  St.  Louis  acquired  the  fea¬ 
ture’s  name  and  graphics  for  a  line  of 
children’s  shoes.  Buster  and  his  dog 
Tige  also  endorsed  children’s  clothing 
and  toys. 

Why  were  early  comic  characters 
welcomed  by  advertisers,  package 
designers,  and  toy  manufacturers?  It 
was  probably  because  they  repre¬ 
sented  the  first  new  art  form  in 
decades.  During  most  of  the  19th  cen¬ 
tury,  advertisers  had  to  be  satisfied 
with  the  often  baroque  and  somewhat 
limited  offerings  of  the  wood  engrav¬ 
ers  and  lithographers,  who  were 
heavily  influenced  by  Old  World 
traditions.  Comic  characters  repre¬ 
sented  a  breath  of  fresh  air.  Indeed, 
the  first  three  decades  of  the  20th 


Popeye  is  one  of  the  most  licensed 
cartoon  characters  in  history.  (Cover 

courtesy  of  Collectors'  Showcase.) 

century  was  a  period  sometimes 
referred  to  as  the  golden  age  of  com¬ 
ics. 

Among  the  early  cartoon  charac¬ 
ters  especially  popular  with  toy  mak¬ 
ers  were  those  starring  in  “The  Kat- 
zenjammer  Kids”  created  by 
Rudolph  Dirks  in  1897;  “Mutt  and 
Jeff’  (Bud  Fisher,  1907);  “Bringing 
Up  Father”  (George  McManus, 
1913);  and  “Barney  Google”  (Billy 
DeBeck,  1919).  All  save  “Mutt  and 
Jeff’  are  still  distributed  by  King  Fea¬ 
tures  Syndicate. 

There  were  also  “The  Toonerville 
Folks”  (Fontaine  Fox,  1913);  “The 
Gumps”  (Sidney  Smith,  1919); 
“Gasoline  Alley”  (Frank  King,  1919, 
still  distributed  by  Tribune  Media  Ser¬ 
vices);  “Nancy”  (Ernie  Bushmiller’s 
comic,  still  distributed  by  United, 
evolved  from  Larry  Whittington’s 
“Fritzi  Ritz,”  1922);  “Moon  Mul¬ 
lins”  (Frank  Willard,  1923,  still  with 
TMS);  “Little  Orphan  Annie”  (Har¬ 
old  Gray,  1924,  still  with  TMS  as 
“Annie”);  “Dick  Tracy”  (Chester 
Gould,  1931,  still  with  TMS);  and 
“Li’l  Abner”  (A1  Capp,  1934). 

Of  course,  many  of  these  charac- 


George  L.  Beiswinger  is  a  free-lance 
writer  based  in  Berwyn,  Pa. 


‘Wizard  of  Id’  strip  to  stay  at  NAS 

Johnny  Hart  has  renewed  his  “Wizard  of  Id”  contract  with  North  America 
Syndicate. 

Hart  last  year  had  moved  his  “B.C.”  comic  from  NAS  to  the  just-formed 
Creators  Syndicate  after  NAS  was  purchased  by  the  Hearst  Corporation  and 
King  Features  Syndicate  (see  E&P,  March  21,  1987).  But  Hart  kept  “Wizard” 
with  the  new  NAS  owner,  noting  that  “we  should  have  the  opportunity  to  get  to 
know  each  other  and  see  how  well  we  work  together.” 

Since  then,  72  newspapers  have  been  added  to  the  “Wizard”  client  list, 
according  to  King/NAS  president  Joseph  F.  D’Angelo.  The  24-year-old  comic, 
which  is  drawn  oy  Brant  Parker,  now  has  almost  1,100  subscribers. 

Hart  and  writing  partner  Jack  Caprio  are  currently  finalizing  the  script  for  a 
S 1 5-million  movie  set  in  the  kingdom  of  Id ,  and  filming  is  expected  to  begin  this 
year.  It  will  be  directed  by  Jerry  and  David  Zucker,  whose  credits  include 
Airplane  and  Ruthless  People. 
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ters  and  strips  were  licensed  for  prod¬ 
ucts  others  than  toys,  notably  “The 
Gumps”  (lamp  shades,  playing  cards, 
games);  “Dick  Tracy”  and  “Little 
Orphan  Annie”  (watches);  and  “Li’l 
Abner”  (a  soft  drink  called  Kickapoo 
Joy  Juice  and  other  items).  Numerous 
comic  characters  were  licensed  for 
clear,  molded-image  glass  containers 
(with  screw-top  lids),  which  were 
filled  with  small  multicolored  can¬ 
dies.  These  artifacts  are  now  eagerly 
sought  at  auctions. 

Also  popular  with  collectors  are  the 
so-called  clockworks  comic  character 
toys  because  of  their  rarity,  beautiful 


lithography,  and  windup  animating 
mechanisms.  And  Popeye,  created  by 
E.C.  Segar  in  1929  as  a  character  in 
his  “Thimble  Theatre”  strip,  was 
licensed  for  more  of  these  windups 
and  other  toys  than  any  comic  charac¬ 
ter  in  history  —  with  the  exception  of 
Walt  Disney’s  Mickey  Mouse,  which 
came  later.  “Popeye”  is  still  distrib¬ 
uted  by  King. 

Incidentally,  one  of  the  nation’s  fin¬ 
est  collections  of  licensed  cartoon 
toys  can  be  found  at  The  Strong 
Museum  in  Rochester,  N.Y.  The 
Smithsonian  in  Washington,  D.C., 
also  has  an  excellent  collection. 


‘Column  of  Lists’  is  starting  soon 


Authors  Irving  Wallace,  David 
Wallechinsky,  and  Amy  Wallace  will 
be  doing  “The  Column  of  Lists”  for 
United  Feature  Syndicate  beginning 
March  27. 

Early  clients  include  the  Denver 
Rocky  Mountain  News  and  New  York 
Daily  News. 

The  weekly  column  is  based  on  the 
concept  behind  the  California-based 
trio’s  three  best-selling  Book  of  Lists 
volumes.  But  the  lists  for  the  syndi¬ 
cated  feature  will  be  original,  not 
reprints  from  the  books. 

A  wide  variety  of  categories  will  be 
covered  in  “The  Column  of  Lists,” 
including  show  business,  sports,  and 
history.  One  list,  for  instance,  names 
the  five  most  hated  persons  in  history 
based  on  millions  of  responses  to  a 
questionnaire  at  Madame  Tussaud’s 
Waxworks  Museum  in  London.  The 


1986  “winners”  were,  in  rank  order, 
Adolf  Hitler,  Colonel  Qaddafi, 
Ronald  Reagan,  Margaret  Thatcher, 
and  Jack  the  Ripper. 

Irving  Wallace  is  one  of  the  five 
most  widely  read  authors  in  the  world 
today,  according  to  Saturday  Review. 
The  Chicago  native  has  written  a 
number  of  best-selling  novels  — 
starting  with  The  Chapman  Report 
(Simon  &  Schuster,  1960)  —  as  well 
as  nonfiction  books. 

His  son,  David  Wallechinsky, 
worked  on  the  best-selling  People’s 
Almanac  (Doubleday,  1975)  and  its 
two  sequels.  His  other  volumes 
include  The  Complete  Book  of  the 
Olympics. 

Amy  Wallace  co-wrote  The  Two 
with  her  father  Irving  and  also 
authored  The  Prodigy,  a  1986  best 
seller  from  Dutton. 


Syndication  for  disability  column 


“Living  With  a  Disability,”  a 
weekly  question-and-answer  column 
by  a  woman  diagnosed  with  multiple 
sclerosis  in  1974,  is  being  offered  by 
the  New  York  Times  Syndication  Sales 
Corporation  starting  April  1 . 

Dianne  B.  Piastro,  49,  writes  about 
coping  with  various  kinds  of  disabili¬ 
ties,  resources  for  disabled  people, 
wheelchairs  and  other  equipment,  the 
job  market,  pending  legislation,  rela¬ 
tionships,  and  more. 

“One  purpose  of  my  column,”  said 
Piastro,  “is  to  help  people  understand 
that  having  a  disability  is  not  the  end 
of  one’s  life.  Certainly  there  are  times 
when  it  is  frustrating  —  there  are 
many  things  I  and  others  have  to  do 
that  are  hard.  It  is  often  harder  to 
move  about  independently.  And  there 
are  still  many  barriers  to  be  overcome 
—  architectural,  social,  attitudes.  But 


having  a  disability  needn’t  be  a 
tragedy.” 

The  650-word  column  was 
launched  in  the  Long  Beach  (Calif.) 
Press-Telegram  two  years  ago.  It  has 
generated  a  lot  of  reader  mail  (65% 
from  nondisabled  readers)  and  a  num¬ 
ber  of  awards  for  Piastro,  who  resides 
in  North  Hollywood  with  her  certified 
service  dog  Varsity.  The  black  stan¬ 
dard  poodle  propels  Piastro’s  wheel¬ 
chair,  picks  up  things,  and  performs 
numerous  other  functions. 

Piastro,  a  single  mother  of  two,  also 
writes  for  various  magazines  and 
newsletters,  appears  on  radio  shows, 
and  speaks  at  conventions  and  work¬ 
shops.  She  is  on  the  board  of  directors 
of  the  Westside  Center  for  Indepen¬ 
dent  Living  in  Los  Angeles  and,  from 
1985  to  1987,  was  a  peer  counselor  at 
(Continued  on  page  40) 


Many  cartoon  characters  who  have 
been  long  popular  with  advertisers 
began  in  print  and  then  moved  to  ani¬ 
mated  film  features  —  or  vice  versa. 
Among  the  best  known  are  Mickey 
Mouse,  Donald  Duck,  Betty  Boop, 
and  Bugs  Bunny.  The  first  three  still 
appear  in  King  comics  and  the  last  in  a 
Newspaper  Enterprise  Association 
strip. 

Syndicates  and  cartoonists,  of 
course,  don’t  always  approve  of  pro¬ 
posed  uses  for  their  features. 
“Hazel”  creator  Ted  Key  of  King,  for 
instance,  once  turned  down  an  offer 
from  an  insurance  company  to  issue  a 
“Hazel  Policy.” 

What  is  the  future  outlook  for  syn¬ 
dicated  cartoons  in  advertising? 
“Better  than  ever,  especially  for  the 
established,  well-known  classics,” 
said  King  director  of  domestic  licens¬ 
ing  Ita  Golzman.  “The  use  of  car¬ 
toons  by  creative  directors  is  growing 
[see  E&P,  November  7, 1987].  Comic 
characters  are  easily  recognized, 
they’re  safe  spokespersons,  they 
don’t  die  unexpectedly,  or  become 
involved  in  a  major  drug,  sex,  or 
political  scandal  just  as  you  are  about 
to  launch  a  major  campaign.  Further¬ 
more,  they  can  deliver  your  message 
exactly  the  way  you  want  it." 


MAKE 
YOURSELF 
AT  HOME 
WITH  MORE 
READERS. 


4^ 

Our  Homes  and  Gardens  mini  pack¬ 
age  offers  a  full  house.  Including 
gardening  tips.  Real  estate  pointers. 
Decorating  ideas.  Even  photo- 
studded  interviews  with  the  rich  and 
famous.  All  under  one  roof.  And  all 
ready  to  open  the  door  to  more 
readers. 

Call  toll-free  800-445-4555  for  a 
free  sample  from  our  mini  package. 
Alaska,  California,  Hawaii  and  Can¬ 
ada,  call  collect  (619)  293-1818.  Get 
the  package  that  ties  up  readership 
and  revenues. 
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Jane  Adler  is  with  new  syndicate 


(Continued  from  page  39) 

the  Southern  California  chapter  of  the 
National  Multiple  Sclerosis  Society. 
In  1985,  Piastro  founded  Special  Con¬ 
nections,  an  introduction  network  for 
Californians  with  disabilities,  and 
served  as  its  director  until  last  year. 

According  to  a  recent  U.S.  Census 
survey,  37.3  million  Americans  age  15 
and  over  have  difficulty  performing 
one  or  more  basic  physical  activities. 

Extra  Jackson  piece 

A  “bonus”  Carl  Rowan  column 
featuring  an  interview  with  Jesse 
Jackson  was  offered  March  17  by 
North  America  Syndicate. 

In  the  piece,  Jackson  said  Lt.  Col. 
Oliver  North  and  the  other  three  men 
indicted  in  the  Iran-contra  scandal 
were  “carrying  out  [President]  Rea¬ 
gan’s  policy”  and  that  Vice  President 
George  Bush  was  aware  of  the  scam. 

Among  Jackson’s  other  points  was 
that  he  is  seeking  the  presidential 
nomination,  not  a  kingmaker  role. 
And  he  appealed  to  white  party  lead¬ 
ers  to  “help  me  get  white  votes  just  as 
1  have  helped  white  candidates  to  gv. 
black  votes”  [such  as  during  the  1984 
Mondale  campaign]. 

‘Crankshaft’  is  back 

“Crankshaft”  by  Tom  Batiuk  and 
Chuck  Ayers  of  Creators  Syndicate 
recently  returned  to  the  Corvallis 
(Ore.)  Gazette-Times  after  about  150 
readers  used  an  in-paper  coupon  to 
call  for  the  comic’s  reinstatement. 

News  about  ‘Rubes’ 

Leigh  Rubin’s  self-syndicated 


“Indoor  Gardening”  writer/illus¬ 
trator  Jane  Adler  is  moving  her 
weekly  column  from  North  America 
Syndicate  to  Whitegate  Features  Syn¬ 
dicate  as  of  April  2. 

Adler — whose  12-year-old  column 
includes  news  items,  tips  on  plant 
care,  information  on  which  compa¬ 
nies  put  out  good  and  bad  products, 
and  more  —  graduated  with  a  degree 
in  English  literature  from  the  Univer¬ 
sity  of  Rhode  Island.  The  accom¬ 
plished  painter  went  on  to  work  in 
positions  such  as  graphic  arts  director 
for  a  repertory  company ;  writer ,  host , 


“Rubes”  comic  panel  now  has  over 
140  subscribers,  including  the  San 
Antonio  Light  and  a  number  of  col¬ 
lege  papers. 

And  Rubin  —  who  is  based  at  1 4447 


and  producer  of  television  programs; 
gardening  teacher;  landscaping  con¬ 
sultant;  and  writer  and  columnist  for 
magazines,  the  Providence  Journal, 
and  the  Boston  Herald. 

Adler  is  the  first  client  for  White- 
gate,  which  is  looking  for  other  fea¬ 
tures,  too.  The  syndicate  —  based  at 
71  Faunce  Dr.,  Providence,  R.l. 
02906  —  said  it  will  offer  ownership 
rights  and  short-term  contracts  to  cre¬ 
ators.  Whitegate’s  president  and  chief 
executive  officer  is  Ed  Isaac,  57,  who 
has  worked  as  a  textile  manufacturer, 
investment  consultant,  writer,  and 
talent  manager. 


Titus  St.,  Panorama  City,  Calif.  91402 
—  reported  that  G.P.  Putnam’s  Sons 
will  be  publishing  a  “Rubes”  collec¬ 
tion  this  fall. 

A  humorous  contest 

A  contest  called  “Humor  ’88”  is 
being  sponsored  by  the  Society  of 
Illustrators. 

An  exhibition  of  “accepted  pieces” 
will  be  shown  at  the  Society’s 
Museum  of  American  Illustration  in 
New  York  November  2-23.  And  a 
book  reproducing  the  work  in  the 
show  will  be  released  this  fall. 

Entries  —  which  should  be  sent  by 
April  18  —  can  include  comic  strips 
and  panels,  political  cartoons,  and 
various  other  kinds  of  illustration. 
For  more  information,  contact 
Humor  ’88,  Madison  Square  Press,  10 
E.  23rd  St.,  New  York,  N.Y.  lOOIO. 

Schulz  prize  winner 

A  University  of  Wisconsin-Mil- 
waukee  political  science  major  has 
won  the  1988  Charles  M.  Schulz 
Award  for  his  LJWM  Post  editorial 
cartoons. 

Michael  Thompson,  23,  will 
receive  $2,000  for  winning  the  award, 
which  goes  annually  to  the  “best  col¬ 
lege  cartoonist.”  Sponsor  of  the  prize 
is  United  Feature  Syndicate,  distribu¬ 
tor  of  Schulz’s  “Peanuts”  strip. 

Ex-president’s  book 

Three  1,600-word  excerpts  from 
Gerald  R.  Ford’s  Humor  and  the 
Presidency  (Arbor  House)  are  being 
offered  by  the  New  York  Times  Syndi¬ 
cation  Sales  Corporation. 


Universal  is  offering  rock  posters 


Color  slides  of  posters  from  The  Art 
of  Rock:  From  Presley  to  Punk 
(Abbeville  Press)  are  being  offered  by 
Universal  Press  Syndicate. 

Universal  is  providing  20  slides  and 
extended  captions  from  among  the 
1,500  images  included  in  the  almost- 
1 0-pound  book,  which  traces  the  his¬ 
tory  of  rock  music  through  the  evolu¬ 
tion  of  the  rock  poster.  The  posters 
feature  Elvis  Presley,  the  Rolling 
Stones,  the  Woodstock  festival,  Jef¬ 
ferson  Airplane,  Jimi  Hendrix,  the 
Grateful  Dead,  Willie  Nelson,  Tina 
Turner,  and  so  on. 


Also  being  syndicated  is  text  mate¬ 
rial  that  can  be  used  in  single-story  or 
series  form.  And  there  is  a  sidebar  on 
the  collecting  of  rock  posters. 

The  Art  of  Rock  author  Paul  Grush- 
kin  wrote  in  his  introduction:  “A 
plague  of  crazed  critics,  curators,  and 
graduate  students  will  descend  on  me 
if  1  declare  that  rock  posters  are  great 
modern  art.  So  what  I  will  tell  you  is 
that  they  inspire  extraordinary  love 
and  passion  and  that,  unlike  most 
other  modern  artworks,  they  are  truly 
popular.  Thousands  of  people  now 
avidly  collect  them.” 
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FEATURES  AVAILABLE 


ANNOUNCEMENTS 


_ COMPUTERS _ 

THE  COMPUTER  FORMAT 
is  THE  lay  reader  column  about  Person¬ 
al  Computing.  Use  alone  or  in  series. 
$3.00  each  or  $30.00  for  Volume  1(12 
cols.)  Call  or  write  for  samples. 

SYNDICATION  ASSOCIATES.  INC. 

PO  Box  1000,  BIXBY,  OK  74008 
(918)  366-6532 


_ FOOD _ 

THE  KITCHEN  DETECTIVE  -  Column  of 
revelations.  $9/week,  samples.  Chuck, 
Box  11652,  Houston,  TX  77293. 


_ HEALTH _ 

“SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  ((j&A).  Sixth  year,  30  newspap¬ 
ers.  “Warm,  witty  authoritative,  excel¬ 
lent  reader  response”  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks’ 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  472-5555. 


_ HUMOR _ 

"APHORISMS,  EPIGRAMS,  ET 
CETERA...";  A  150-word  weekly 
column  of  one-liners  with  a  political  or 
reflective  slant.  Free  trial.  For  samples 
write:  Yavor  Bachev,  69  Paso  Hondo, 
Carmel  Valley.  CA  93924,  (408) 
625-5571. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


READERIPROMOTIONS 

ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so.  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  l-(800) 
323-0227.  In  Illinois  (312)  345-7500. 


_ REAL  ESTATE _ 

INMAN  REAL  ESTATE 
NEWS  FEATURES 

Cartoon,  graphic  service,  and  column 
(California  only).  Features  carried  by 
Miami  Herald,  Chicago  Sun-Times, 
New  York  Daily  News,  San  Francisco 
Examiner,  San  Diego  IJnion  and  many 
others.  Cali  or  write  Bradley  Inman, 
5321  Manila  Ave.,  Oakland.  CA 
94618,  (415)  658-9252. 


_ SPORTS _ 

SPORTS  COLUMNS  for  national  scope 
are  now  available  for  your  weekly,  at  a 
price  that's  sure  to  please.  For  samples 
and  more  into,  write:  SportNet,  PO  Box 
991,  Stratford,  CT  06497. 


_ TRAVEL _ 

MONTHLY  800-WORD  travel  feature  by 
globetrotting  pro.  Exclusive  your  region. 
Pictures  included.  Reasonable  fee. 
Inquiries:  International  Reports  Syndi¬ 
cate,  Box  19039,  Denver,  CO  80219. 


_ VIDEO _ 

WEEKLY  HOME  VIDEO  COLUMN  By 
Johnny  Video!  Dailies  -  Perfect  for 
entertainment  pages.  Weeklies  -  Attract 
local  video  store  ads.  JP  Communica¬ 
tions,  Rt.  13,  Box  86,  Morgantown,  WV 
26505,  (304)  599-7801. 


NEWSPAPER  BROKERS 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  P.O.  Box  910 
Orangevale  (Sacramento)  CA  95662 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend.  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
8235  Douglas 
Dallas,  Texas  75225 
(214)361-4486  (918)  834-3876 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente.  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
_ (714)  626-6440 _ 

NEAR  MILLION  GROSS,  major  weekly 
in  metropolitan  setting. 

HISTORIC  TOWN,  small,  growth  pend¬ 
ing.  Weekly,  hundred  year  record. 
$30,000  down. 

EXCLUSIVE  IN  COUNTY,  and  it's  a  big 
one.  College,  good  business,  $100,000 
cash  with  a  strong  financial  statement. 

Bill  Berger,  Associated  Texas  Newspap¬ 
ers,  Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  BROKERS 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &C0. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Rnancial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

ANY  REASONABLE  OFFERS  consid¬ 
ered.  Profitable  Florida  bi-monthly 
newspaper.  Must  have  about  $100,000 
down,  good  terms  on  balance.  Good 
opportunity.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


BUSINESS  TABLOID  in  choice  Florida 
market  needs  rebuilding  .  Inexper¬ 
ienced  owner  will  sell  part  or  all.  Great 
potential.  $100,000  negotiable  terms. 
Call  Bill  Ebersole.  (904)  373-3583,  M. 
M.  Parrish  &  Assoc.  Inc.  Broker. 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


TOTAL  DOMINATION 
Mid-South  group  of  two  shoppers  and 
paid  weekly  totally  dominate  four  coun¬ 
ty  area.  State-of-the-art  equipement, 
including  six-unit  press,  and  outstand¬ 
ing  facilities.  Management  and  staff  in 
place.  Must  see  to  appreciate. 
$1,800,000.  Call  or  write:  Jim  Hall 
Media  Services,  PO  Box  1088,  Troy,  AL 
36081.  (205)  566-7198. 


NEW  LISTINGS 

One  of  the  few  remaining  family-owned 
weeklies  in  Alabama  offers  super  oppor¬ 
tunity.  5,200  circulation.  Only  news¬ 
paper  in  county  qualifying  for  legals. 
County  seat  location.  $550,000 

Uncontested  Alabama  county  seat 
weekly  with  strong  conservative  voice  in 
state  and  local  affairs.  Formerly  in  fami¬ 
ly  for  generations.  Very  good  prospects 
for  growth.  Press,  real  estate  and 
improvements  included.  Lots  of 
assumptions  available  to  qualified 
buyer.  $585,000 

For  additional  information,  call  or  write: 
Jim  Hall  Media  Services,  PO  Box  1088, 
Troy,  AL  36081.  (205)  566-7198. 


NEW  ENGLAND  newspapers  for  sale. 
Please  write:  BARRY  FRENCH,  Broker- 
Appraiser,  Ashlawn  Road,  Assonet, 

MA  02702. 


Nevada  Weekly  $395,000  gross  sell  lx 
growth  plus  real  estate.  Bruce  Wright, 
Media  Consultants,  Box  910,  Orange¬ 
ville,  CA  95662.  (916)  988-8959. 
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ANNOUNCEMENTS 


_ ART  WANTED _ 

Wanted:  original  artwork  for  daily  and 
Sunday  comic  strip,  from  the  20’s-80’s 
Tom  Horvitz,  73373  Country  Club  Dr., 
Apt.  1412,  Palm  Desert,  (JA  92260; 
(619)  341-8592. 


BUSINESS  OPPORTUNITIES 

BOATING  NEWSPAPER.  Northern  Cali¬ 
fornia’s.  Twice-monthly  issues.  Estab¬ 
lished  5  years.  One/half  ownership, 
working  partner  sought.  "Longitude 
122”,  1150  Marina  Village  Pkwy,  Ste. 
103,  Alameda,  CA  94501.  (415) 
865-0120.  Bob  or  Jerry. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
Appraisals*Consulting*Brokerage 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


OUTSTANDING  BUYS 
Group  of  two  paid  weeklies  and  shopper 
in  South  Central  Georgia.  Circulates  in 
excess  of  10,000  copies.  Revenues 
near  $200,000.  $50,000  down  and 
owner  financing  available  to  qualified 
buyer.  $225,000 

Outstanding  weekly  in  Acadian  Louisia¬ 
na  serving  progressive,  growing 
community.  Offers  highly  attractive 
opportunity.  Circulation:  4,000.  Real 
estate  included.  Family-owned  since 
1967.  $190,000 

Under-developed  want  ad  guide  sen/ing 
metropolitan  New  Orleans  and  outlying 
suburbs.  Equipment  included.  Delivery 
van  available.  Circulation:  16,000. 
Cash  only.  Very  negotiable.  $60,000 

ALSO 

Alabama  metropolitan  UHF  television 
station  reduced  for  quick  sale.  Currently 
telecasting  12  hours  a  day.  Excellent 
equipment.  $3,000,000 -h 

Nicely  profitable  newspaper-related 
industry  in  northeast  with  even  better 
cash  flow.  Super  management  and  staff 
in  place.  Ideal  property  for  newspaper 
group  wanting  to  diversify. $4, 500, 000 

Call  for  a  private  briefing  on  other  indi¬ 
vidual  and  groups  of  newspapers  with 
prices  ranging  upward 
$15,000,000. 

Jim  Hall  Media  Services 
PO  Box  1088 
Troy,  Alabama  36081 
(205)  566-7198 


Several  Texas  weeklies  available,  owner 
financing  on  most.  Free  list.  ATN,  Inc., 
Bill  or  Ed  Berger,  PO  Box  161503, 
Austin,  TX  78716.  (512)  476-3950. 

SMALL,  SUCCESSFUL  Montana  week¬ 
ly.  Growing  fast.  Outdoor  paradise, 
(jwners  with  other  interests  open  to 
offer.  Box  2801,  Editor  &  Publisher. 


VIRGINIA  MOUNTAIN  WEEKLY  Long- 
established  weekly  and  job  shop  in  rural 
area  far  from  crowds,  crime  and  pollu¬ 
tion.  Owner  financing  for  experienced 
individual  (no  chains)  with  $40,000  to 
invest.  Send  resume,  with  references  to 
Box  2641,  Editor  &  Publisher. 


WASHINGTON  coastal  weekly,  600  m 
price,  11,000  circ.  Fishing,  beaches, 
lots  of  sun.  Good  cash  flow. 
WASHINGTON  county  seat  weekly  on 
Puget  Sound.  600  price,  150  down; 
6000  paid  circ.  Growth  area.  Owner 
moving.  New  equipment. 

WESTERN  OREGON  weekly  and  shop¬ 
per  500  gross;  415  price;  105  down. 
OREGON  North  Central  weekly  county 
seat,  360  price;  100  down.  Good  profit, 
beautiful  setting. 

WESTERN  WASHINGTON.  240,000 
price,  60  m  down,  owner  moving. 

Write  FOURNIER  MEDIA  SERVICE 
(509)  786-4470 
PO  Box  5789 
Bend,  Oregon  97708 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $270K. 
Will  carry  itself.  Terms  to  qualified 
buyer.  Box  2523,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


DON'T  WANT  TO  SELL  TO  A  CHAIN?  I 
have  $350,000  cash  to  buy  into  small 
daily  in  college  town.  15  years  experi¬ 
ence  as  owner/publisher  of  weekly 
chain,  TMC  know-how.  Replies  confi¬ 
dential.  Write  Box  2849,  Editor  & 
Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 

EDITOR  with  broad  experience  wants  to 
buy  into  eastern  weekly  or  small  daily. 
Will  manage  paper  cooperatively  with 
publisher  who  wants  to  slow  down, 
eventually  sell.  Box  2743,  Editor  & 
Publisher. 


PUBUCATIONS  FOR  SALE 

EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  excess  of 
$280,000.  Send  inquiries  to  Box 
2438,  Editor  &  Publisher. 


MAGAZINE-17,000  weekly,  serves  gay 
market  in  Zone  4,  $250,000.  Hank 
(404)  587-1404.  Broker. 

INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


EVERY  newspaper  that  our  company 
has  been  contracted  to  do  their  tele¬ 
marketing  in  the  past  5  years  have  all 
GAINED  in  paid  circulation.  With  that 
kind  of  record,  why  don’t  you  use  DCA 
Promotions  for  your  next  sales 
campaign?  No  newspaper  is  too  large  or 
too  small  for  us  to  improve  your  circula¬ 
tion.  DCA  Promotions,  3864  Center 
Rd.,  Brunswick,  OH.  (216)  225-7440. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-80(1-247-2338. 

TELEMARKETING  MANUALS  Pattern 
your  manual  after  ours.  Developed  by 
our  Telemarketing  Manager  with  10 -h 
years  experience.  Respond  to  Daily 
Herald,  ATTN:  Sylvia  Thoma,  PO  Box 
1420,  Arlington  Hts.,  IL  60006. 


COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


COMPUTER  SERVICES 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column  inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


SERVICE  &  REPAIR 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  (405)  381-2287. 

GOSS  R.T.P.  SPECIALIST 
Upgrades,  installations,  startups,  trou¬ 
bleshooting,  training,  audits.  Reels, 
tensions,  pasters,  dampening  systems, 
and  all  Goss  electricals.  Bill  Spells 
(305)  273-9379. 


WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


INSTANT  VIDEO  PROOFING 
Fast  editing  color,  B/W  negatives  or 
slides.  Desktop  CCTV,  6:1  zoom  VCR- 
printer  output.  Speeds  up  photo  selec¬ 
tion.  Under  $5,000.  Money  back 
guarantee. 

Speed  master  1  E.  Eseco  Road 
Cushing,  OK  74023 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


_ COMPUTERS _ 

AMERICA  EAST  SHOW  SPECIALS 
PC’s  designed  for 
newspaper  applications: 

Package  #1  $1349 
EZ  XT  Turbo  64  0K,1  360K  Flop¬ 
py,  AT  Style  Keyboard,  Multi  10 
Board,  LTI  12"  Amber  Monitor 
Package  #2  $1479 
EZ  XT  TURBO  640K,  2  360K  Flop¬ 
py,  AT  Style  Keyboard,  Multi  10 
Board, 

LTI  12“  Amber  Monitor 
Package  #3  $1633 
EZ  XT  TURBO  640K,  1  360K  Flop¬ 
py,  AT  Style  Keyboard,  Multi  1(1 
Board, 

LTI  12"  Amber  Monitor,  20  MEG 
Hard  Disk  Drive 
Package  #4  $1733 
EZ  XT  TURBO  640K,  2  360K  Flop- 
pys,  AT  Style  Keyboard,  Multi  10 
Board, 

LTI  12"  Amber  Monitor,  20  MEG 
Hard  Disk  Diive 
Package  #5  $2280 
EZ  AT  lOMHZ  640K,  1  1.2  MEG 
Floppy,  Enhanced  AT  Stvie 
Keyboard,  Multi  10  Board,  1  360K 
Floppy,  30  MEG  Hard  Disk,  14"  LTI 
Color  Monitor,  Color  Graphics  Board 

Each  package  includes  PCCOM  news¬ 
paper  communications  software  and  is 
warranteed  for  ONE  YEAR. 

Contact:  EZ  Electronics,  579  DW  HWY, 
Merrimack,  NH  03054.  Tele:  (603) 
424-4161 


COMPUGRAPHICS  FOR  SALE.  CG 
Editwriter  777011  with  8  type  faces  and 
12  point  sizes,  70  pica  width;  CG  IVB 
TG,  8  type  faces,  6-72  point  and  45 
pica  width;  CG  2961TL,  serial  No. 
1186;  CG  Unified  Terminal  System 
with  6  terminals;  CG  7200H,  30-120 
point.  Call  Jack  Larkin  at  (618) 
253-7147. 


WORD  PROCESSORS 
Xerox  860  word  processors,  complete 
systems,  double  disk  including  printers, 
excellent  condition.  Call  W.  Spina 
(212)  556-1675. 


_ MAILROOM _ 

1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOLAN  PRODUCTS,  Rome,  NY  (315) 
336-3100. 


1985  227S  5/1  Muller  inserter.  1 
year’s  use.  (818)  885-5995. 


Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 
New  York,  NY  10011 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


•  24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAILROOM  CONSUL¬ 
TANT  (713)  468-5827. 


FOR  SALE  or  TRADE.  24-P  inserting 
machine  still  assembled  and  running.  If 
interested,  please  contact  Marc 
Richard,  PO  Box  52(1,  Ruston,  LA 
71273-0520. 


KANSA  320  4  Station  inserter  (3  into 
1).  Has  single  sheet  attachment  on  3 
stations.  1/4  and  1/2  fold  plus  spare 
parts.  Call  Jimmy  Ruff  l-(205) 
875-2110. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791 


MISCELLANEOUS 


ADVICE  TO  TURNKEY 
NEW  PLANT  or  UPGRADING 
Small  to  medium  newspaper;  typeset¬ 
ting  to  mailroom,  new  and  used  equip¬ 
ment.  Clients  have  saved  thousands.  20 
years  experience.  Robbie  Cunningham, 
PO  Box  588,  Pawleys  Island,  SO 
29585.  (803)  237-4022. 


EDITOR  &  PUBLISHER 

SUBSCRIBE  TODAY! 
(212)  675-4380 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St..  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone;  (714)  646-5565 


PHOTOTYPESETTING 


AVAILABLE  8600  with  38  fonts 
$14,000.  To  be  reduced  $500  each 
week  until  sold.  Call  Bob  Vedder  (813) 
484-2611. 


CASH  FOR 
LINOTRON  202 
MARK  I,  IV,  V  PACESETTERS 
(614)  846-7025 


Compugraphic  &  Varityper  service  and 
parts.  Jeff  (216)  729-2858. 

FOR  SALE  3  Compuscan  Alpha  Scan¬ 
ners  and  spare  parts.  Make  offer.  Phone 
(313)  242-1100  ext.  66. 


VIDEOSETTER  GRIDS;  your  choice 
from  Library  of  100,  multiple  discount. 
Also  UNISETTER  STRIPS  inch  Width 
Card,  $90,  UC  Output  Cards,  $25. 
BOB  WEBER.  (216)  831-0480. 

PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock. 

BOB  WEBER.  (216)  831-0480. 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


TYPESETTING  SYSTEMS 
BUY/SELL/BROKER  Our  in-house,  full¬ 
time  technical  staff  will  provide  you 
with  an  easy,  risk-free  means  to  satisfy 
your  system  needs.  GRAPHIC 
SYSTEMS  EXCHANGE  (716) 
385-3027. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


RECONDITIONED  COMPUGRAPHIC 
TYPESETTING  EQUIPMENT 


[  □  Terminals 

I  □  Front-ends  215/439-1942 

n  Typesetters  1106  Hanover  Avenue 
Allentown.  PA  18103 


_ PRESSES _ 

1979  Web  Leader 

8  units  with  2  folders  set  up  as  two  4 
unit  presses  to  run  separately  or  collect. 
50  hp  DC  drives.  Includes  spare  parts, 
hoist,  half  and  quarter  folder,  kickers. 
Water  system  upgrade.  (504) 
447-4055. 


NEW  OFFERING 

5  UNIT  HARRIS  V-15A  with  JF15 
FOLDER.  Available  now  and  can  be 
inspected  under  power  in  Florida.  Good 
mechanical  condition  and  priced  to 
sell.  Call  Inland  at  l-(800)  255-6746 
or  (913)  492-9050. 


HARRIS 

Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  V-25,  V-22  and  V-1 5A  available. 
Completely  rebuilt  available  on 
exchange  basis. 

GOSS 

4  unit  community  SSC  21  1/2  " 

5  unit  community  SSC  21  1/2  " 

MISCELLANEOUS 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


HARRIS 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
-V-22,  6  units. 

GOSS 

-Metro,  2  units,  22  3/4  add-on 
-Urbanite,  9  units,  1  folder 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


HARRIS  V-22,  6-units,  half,  quarter 
folder,  5  rollstands,  gluer,  hoist,  50 
h.p.  motor,  very  good  condition.  Avail¬ 
able  now.  Bell-Camp,  Inc.  (201) 
796-8442. 


PRESS 

Double  3-2  Goss  Imperial  folder 
Balloon  formers  C.O.  22-3/4" 

Goss  R.T.P.’s  40",  42" 

Goss  Mark  I  half  decks 

Goss  Mark  II  half  decks 

Goss  double  2:1  folder  C.O.  22-3/4" 

Goss  skip  slitters  all  cutoffs 

Goss  portable  ink  fountains 

Goss  Urbanite  units 

Hoe  skip  slitters  all  cutoffs 

Hoe  balloons  C.O.  22-3/4" 

Paper  roll  handling  track  &  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  machinery  moving  and  erecting 

Northeast  Industries,  Inc. 

(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


PRESSES 


KING  PRESS 

Add-on  NK  units  stacked  or  floor  posi¬ 
tion,  as  is  or  recond. 

6  Unit  NK  with  KJ6  folder  1970/74 
5  Unit  CK  with  KJ6  folder  60  HP 

GOSS 

4  add-on  oil  lub.  Community  units 

2  SSC  1/2  &  1/4  page  folders  1980/84 

1  SC  1/2  &  1/4  page  folder  1975 

7  Unit  SSC  Community  1983  21-1/2" 
cut-off,  4-high,  3  floor  units 

2  Unit  Suburban  press  S-1130 

HARRIS  COTTRELL 

1  Add-on  V-  15A  doctor  unit 

2  4-unit  V-15A  presses  with  JF7 
1974/79 

5  Unit  V-15A  with  JF15  folder  1979 
4  Unit  V-25  with  JFIO  folder  1978 
4  Unit  Cottrell  Vanguard 

2  Unit  Cottrell  Vanguard  as  a  complete 
press  or  add-on  units 
MISC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck.  Imprinters, 
Count-O-Veyors 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


Goss  Metro 

2  add-on  units,  22  3/4” 
perfect  condition  with  RTF’s. 

BELL-CAMP  INC. 

Telex  130326 
Telephone  (201)  796-8442 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 


NEWSPAPER  PRESSES 
22"  Cutoff 

Goss  Metro,  5  units,  3  decks 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  (distributor,  6  units,  3  decks 

22-3/4” 

Goss  Metro,  4  units,  1  deck 

Goss  Urbanite,  8  units,  3-color 

Goss  Urbanite,  7  units,  3-color 

Goss  Super  Suburban  1500,  8  units 

Goss  Suburban  1500,  4  units 

Goss  SC/Community,  6  units 

Goss  Community,  5  units 

Goss  SC  Folder,  2  in  stock 

Harris  845,  5  units 

Harris  NC400,  5  units 

Harris  V-15A,  4  units,  continuous  inker 

M.A.N.  UniMan  4/2,  5  units,  4  decks 

M.A.N.  UniMan  2/2,  8  units,  2  decks 

NewsKing,  6  units 

King  KJ8  half/quarter  folder 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  Model  2000 
M.E.G.  D-200,  4  available 
Butler  4042-16,  2  available 

ONE  Corp/ Atlanta 

(404)  458-9351  Telex  700563 


PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to  simplified 
system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


PRESSES 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22  3/4" 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Tension  lockup  -  with  K  &  F 
DiLitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  3/4”  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 

MISC.  EQUIPMENT 

4  Goss  Mark  II  color  cylinders 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


TRADE-IN  PRESSES  FOR  SALE 

2- Unit  Color  King  w/KJ6  folder 
(D.P.)-doing  commercial  book  work 

5- Unit  News  King  w/KJ6  folder 
(1976)-can  be  seen  in  operation  in 
weekly  paper. 

8-Unit  Color  King  (1982)  w/KJ8 
folder,  upper  former  and  KJ6  folder- 
excellent  4/c  press  w/gluer  and 
autolube 

4-Unit  News  King  W/KJ6  folder  (1977) 

6- Unit  News  King  W/KJ6  folder  (1974) 

1-Color  King  KJ6  folder,  rebuilt,  with 

press  drive 

3- Unit  Goss  community 

4- Unit  Web  Leader  w/8  web  folder,  20 
IPH  (1979) 

4-Unit  Web  Leader  w/8  web  folder,  20 
IPH  (1984) 

6-Unit  Web  Leader  w/8  web  folder,  20 
IPH  (1979) 

1-Quadra-Color  unit  (1980) 

1-Cole  1/4  pg.  folder  and  3-knife 

4-Ebway  splicers 

Baldwin  count-o-veyors 

WEB  PRESS  CORPORATION 
Midwest  office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  64111 
Contact:  Terry  Morton 


WEB  LEADER 

Remanufactored  units  for  ad  on  or  will 
exchange  units  with  you.  Folders,  stan¬ 
dard  half  fold  or  I  have  a  really  good 
double  parrallel  folder.  Roll  stands  and 
misc.  parts  also.  Let  me  know  your 
needs.  Web  Leaders  are  my  only  busi¬ 
ness.  OFFSET  WEB  SERVICE  (414) 
548-1970. 


WANTED  TO  BUY 

WANTED  STEPPER  FOLDING 
MACHINES 

Any  model  whole  or  in  parts.  Call  John 
(215)  265-3242. 


HELP 

WANTED 

ACADEMIC 


AMERICAN  UNIVERSITY 
A  new  tenure-track  position  as  assistant 
professor  of  communication  is  available 
for  academic  year  1988-89,  beginning 
in  August  1988,  at  The  American 
University  in  Washington,  DC. 

Responsibilities:  Teaching  a  variety  of 
courses  to  graduate  and  undergraduate 
students;  Facilitating  the  creation  and 
implementation  of  a  broad-based  curri¬ 
culum  in  diverse  disciplines  (print  and 
broadcast  journalism,  public  relations, 
film  and  video,  and  speech  communica¬ 
tion.);  Making  significant  professional 
and  scholarly  contributions;  serving  on 
School  and  University  committees,  and 
advising  students. 

Qualifications:  A  Master’s  Degree  In  a 
relevant  field  or  discipline.  Candidates 
should  have  significant  professional 
experience  in  one  or  more  of  the  discip¬ 
lines  described  above. 

Review  of  applications  will  begin  on 
April  11,  1988. 

Salary  negotiable,  depending  on  qualifi¬ 
cations  and  experience. 

Curriculum  vitae/resume  and  three 
letters  of  recommendation  should  be 
sent  to:  Communication  Search 
Committee,  School  of  Communication, 
The  American  University,  4400  Massa¬ 
chusetts  Ave.,  NW,  Washington,  DC 
20016.  An  EEO/AA  University;  Minority 
and  women  candidates  are  encouraged 
to  apply. 


JOURNALISM  POSITION 

ASSISTANT  PROFESSOR.  Tenure- 
track  in  journalism,  fall,  1988.  Docto¬ 
rate  preferred  to  teach  journalism 
surveys  and  public  affairs  reporting  as 
well  as  freshman  and  sophomore 
composition,  with  preference  given  to 
those  with  experience  in  technical  writ¬ 
ing.  12-Hour  load.  Salary  negotiable. 
Send  letter  of  application,  vita,  and 
card  of  acknowledgment  to  Leonard  G. 
Heldreth,  English  Department,  North¬ 
ern  Michigan  University,  Marquette,  Ml 
49855  by  April  1.  EO/AAE 


INSTRUCTOR/COORDINATOR: 
Masters  in  Mass  Communications. 
Required  teaching  experience.  Respon¬ 
sibilities  include  administrative  duties, 
curriculum  development,  research  and 
instruction  in  print,  broadcast  and  publ¬ 
ic  relations.  Annual  salary  $20,000. 
Applications  accepted  until  March  28, 
1988.  Send  resume  to  Job  Services  of 
Florida,  1307  N.  Monroe  St.,  TaHahas- 
see,  FL  32  302  (Job  order 
FL-5822613). 


EDITOR  &  PUBLISHER’S  offices 
will  be  closed  on 
Friday,  April  1st. 

The  deadline  for  line  ads, 
extensions  and  cancellations 
is  on 

Monday,  March  28, 

12  noon  (EST) 


EDITOR  &  PUBLISHER  for  March  26,  1988 


HELP  WANTED 


ACADEMIC 


LEHIGH  UNIVERSITY  seeks  assistant 
professor  of  journalism  (tenure-track)  to 
teach  undergraduate  courses  in  news¬ 
writing,  advanced  reporting  and  another 
speciality  such  as  mass  communication 
theory  or  media  ethics,  Ph.D.  and  some 
professional  experience  preferred. 
Master's  and  substantial  professional 
experience  required.  College  teaching 
experience  helpful.  Must  have  commit¬ 
ment  to  scholarly  research  and  publica¬ 
tion.  Deadline  is  May  2  or  until  position 
is  filled.  Send  letter,  resume  and  three 
references  to  Sharon  Friedman,  Depart¬ 
ment  of  Journalism,  University  Center 
29,  Lehigh  University,  Behtlehem,  PA 
18015.  An  AA/EO  employer. 


MASS  COMMUNICATIONS  DEPART¬ 
MENT,  ST.  PETERSBURG  REGIONAL 
CAMPUS  -  Opening  for  senior-level 
instructor  to  institute  graduate  program 
in  Print  Journalism  and  act  as  liaison 
with  Poynter  Institute;  also  coordinate 
with  USF,  Mass  Communications  Prog¬ 
ram  and  teach  undergraduate  courses. 
Required  are  professional  and  teaching 
expertise  in  courses  for  news-editorial 
majors  in  beginning,  advanced  and 
public  affairs  reporting.  Applicants 
should  also  be  qualified  to  teach  news 
editing,  mass  communications  and 
society  and  research  methods.  Profes¬ 
sional  experiences  in  reporting.'editing. 
appropriate  university  teaching  experi¬ 
ence  and  Ph  D.  in  Mass  Communica¬ 
tions  required.  The  position  will  be  a 
9-month  appointment,  beginning 
August,  1988,  and  requires  credentials 
appropriate  to  associate  or  professor 
rank.  Salary  is  competitive.  Apply  by 
April  4,  1988  to  Dr.  Emery  L.  Sasser, 
Departme  it  of  Mass  Communications, 
CPR  416.  University  of  South  Florida, 
Tampa,  Ft  33620-5550.  The  Universi¬ 
ty  of  South  Florida  is  an  affirmative 
action  equal  opportunity  institution.  All 
prospective  candidates  should  be 
informed  that,  in  accordance  with  Flori¬ 
da's  “Sunshine  Amendment”  to  the 
State  Constitution,  their  dossiers  are  a 
matter  of  public  record  and  are  avail¬ 
able,  UDon  request,  to  its  residents. 


HELP  WANTED 


ADMINISTRATIVE 


CHIEF  OPERATING  OFFICER 
Publishing 

One  of  the  fastest  growing  publishing 
companies  in  the  nation  is  searching  for 
a  strong,  decisive  operating  officer  with 
a  sucessful  track  record  of  organization¬ 
al  and  profitable  management. 
Requirements  include; 

•  MBA  or  related  experience 

•  Publishing  industry  experience 

•  Strong  marketing  orientation 

•  Superior  communication  skills 

•  Hands-on  style  of  management 

•  Strong  leadership  abilities 

Candidates  must  have  good  general 
management  experience  and  full  P&L 
responsibility  within  a  multi-disciplined 
$7  million  organization.  Central  Texas 
based.  Send  resume  and  salary  history 
to  Box  2847,  Editor  &  Publisher. 


GENERAL  MANAGER 
Mid-sized  daily  (25,000  circ.)  and 
related  weeklies  in  central  California 
seek  General  Manager  with  3-5  years  of 
proven  management  experience.  Candi¬ 
date  should  have  solid  business  back¬ 
ground,  strong  organizational  abilities, 
and  the  outstanding  interpersonal  skills 
that  characterize  a  good  leader.  Excel¬ 
lent  salary  and  benefits  package.  Send 
resume  and  cover  letter  with  employ¬ 
ment  history  and  salary  range  to; 
Melinda  Lesher,  Merced  Sun-Star,  PO 
Box  739,  Merced,  CA  95341. 


STOP  THE  PRESSES! 

Vl/eekly  newspaper  seeks  creative  gener¬ 
al  manager  with  strong  financial  and 
interpersonal  skills  to  co-pilot  exciting 
70,000  circulation  tab  in  Detriot  area. 
Accounting,  computer,  personnel 
experience  a  must.  Production,  circula¬ 
tion,  glossy  magazine  experience  help¬ 
ful.  Rewarding  position  includes  40k, 
excellent  benefits.  Reply  to;  General 
Manager,  The  Metro  Times,  800  David 
Whitney  Building,  Detroit,  Ml  482.76. 


SUBSCRIBE  TODAY! 
(212)  675-4380 


HELP  WANTED 


ADMINISTRATIVE 


TELEMARKETING  MANAGER 
The  Syracuse  Newspapers  (The  Post- 
Standard,  The  Herald-Journal  and  The 
Herald  American)  a  combined  daily 
circulation  of  approximately  200,000, 
Sunday  235,000,  is  looking  for  a  tele¬ 
marketing  manager.  The  person  with 
newspaper  advertising  background  will 
direct,  train  and  motivate  telemarketing 
staff.  Responsibilities  will  include  deve¬ 
loping  leads  and  promotional  ideas  and 
assure  advertising  revenue  growth  by 
identifying  developments  in  the  busi¬ 
ness  community  and  advertising  oppor¬ 
tunities.  Candidates  must  have  experi¬ 
ence  in  newspaper  advertising  sales  and 
management  and  possess  excellent 
communication  and  interpersonal 
skills.  Previous  telemarketing  manage¬ 
ment  experience  preferred.  Please  send 
resume  and  salary  requirements  to;  The 
Syracuse  Newspapers,  PO  Box  4915, 
Syracuse,  NY  13221.  Att:  Linda 
Hennessey. _ 

All  knowledge 
resolves  itself 
into  probability. 

David  Hume 

_ ADVERTISING _ 


ADVERTISING  DIRECTOR 

One  of  Pennsylvania's  most  progres¬ 
sive  smaller  dailies.  The  (Carlisle 
Sentinel,  has  an  opening  for  an  aggres¬ 
sive  and  capable  ad  director  whose 
marketing  skills  can  continue  the 
growth  we've  been  experiencing  in  the 
past  years. 

We're  located  in  South  Central 
Pennsylvania,  in  one  of  the  nation's 
most  beautiful  and  friendly  communi¬ 
ties.  There  is  a  high  quality  of  life  here 
that  is  ideal  for  families  of  all  ages. 

If  you  have  a  good  solid  educational 
and  work  history,  strong  marketing 
skills,  and  can  effectively  manage 
people  in  classified,  retail,  tele¬ 
marketing  and  ad  production  for  a 
17,000  daily,  then  let  me  hear  from 
you. 

Send  a  complete  resume  including 
salary  history,  to:  Wayne  Powell, 
Publisher,  The  Sentinel,  PO  Box  130, 
Carlisle,  PA  17013.  No  phone  calls, 
please. 


ASSOCIATE  DIRECTOR  FOR 
PUBLICATIONS 

Large  Johns  Hopkins  Health  System 
teaching  hospital  seeks  experienced 
science  writer/editor  and  creative 
specialist  to  coordinate  marketing 
communications  brochures,  hospital 
magazine  and  several  internal  and 
external  newsletters.  Proficiency  in  AP- 
style  editing  and  proofreading  skills 
required.  Experience  working  with  free¬ 
lance  writers,  photographers  and  desig¬ 
ners  important.  Some  media  relations 
experience  helpful. 

Ail  editorial  projects  support  patient 
care,  teaching  and  major  research  activ¬ 
ities  in  nationally-recognized  centers  for 
geriatric  medicine,  burn  care,  cardiolo¬ 
gy,  sleep  disorders,  pulmonary  and 
renal  medicine,  substance  abuse  and  a 
variety  of  other  academic  departments. 
Send  employment  history,  salary 
requirements  and  sample  articles  of 
publications  by  April  13,  1988,  tO: 

Employment  Manager 
The  Francis  Scott  Key  Medical  Center 
a  Johns  Hopkins  Health  System 
member  institution 
4940  Eastern  Avenue 
Baltimore,  MD  21224 
(301)  550-0470 
M/H/V  E.O.E. 


HELP  WANTED 


ADVERTISING 


MAJOR  ACCOUNTS  SALES 

Immediate  opening  in  Charlotte,  North 
Carolina  for  an  aggressive  advertising 
sales  person  with  a  proven  track  record 
to  handle  major  retail  accounts  in  a 
competitive  market.  Excellent  sales  and 
presentation  skills  required.  College 
degree  preferred.  Salary  commensurate 
with  experience  plus  excellent  company 
benefits.  Send  resume,  salary  history 
and  requirements  to: 

PERSONNEL  SERVICES  MANAGER 
The  Charlotte  Observer 
600  South  Tryon  Street 
Charlotte,  NC  28202 

_ EOE/M/F _ 


AD  DIRECTOR  to  12,500  daily,  excel¬ 
lent  opportunity  for  experienced  adver¬ 
tising  professional.  Call  or  send  resume 
to;  Harlin  Philips,  The  News  Virginan, 
PO  Box  1027,  Waynesboro,  VA  22980. 
(703)  949-8213. 


RETAIL  ADVERTISING  MANAGER 
Zone  2.  We  offer  excellent  incentives  to 
a  hands-on  retail  advertising  sales 
manager  who  can  produce  results.  Our 
company's  recent  expansion  has 
created  this  opportunity  to  direct  the 
experienced  sales  staff  of  this 
lOO-year-old,  twice-weekly  community 
newspaper.  (Dur  group  of  one  daily  and 
six  weekly  newspapers  creates  many 
additional  marketing  opportunities. 
Applicants  must  have  proven  sales  and 
management  experience.  Call  Gladys  at 
(201)  542-4000.  Equal  Opportunity 
Employer. 


DISPLAY  ADVERTISING  MANAGER 
The  Columbian,  Southwest  Washing¬ 
ton's  largest  independently  owned, 
daily  newspaper  (48,000  daily  with 
annual  gross  revenues  of  $28  million), 
has  an  immediate  opening  for  a 
display  advertising  manager.  Located 
in  the  Portland,  Oregon  metropolitan 
area,  our  community  offers  a  subur¬ 
ban/rural  market  of  211,000  people 
centered  between  the  Southern 
Washington/Northern  Oregon  coast 
and  the  beautiful  Cascade  Mountains. 
Combined  with  the  Columbia  River, 
every  type  of  outdoor  recreation  is 
within  a  90  minute  drive. 

The  successfui  appiicant  wiil  have 
three  to  five  years  of  results-oriented 
display  advertising  sales  manage¬ 
ment  experience  including  competi¬ 
tive  seliing,  product  development, 
proven  motivational  and  leadership 
abiiity,  muitipie  product  sales  as  well 
as  administrative  skiils  such  as  budg¬ 
eting,  delegation  and  demonstrated 
ability  to  clearly  communicate  strate¬ 
gic  goals  and  objectives. 

The  Columbian  produces  a  daily  and 
Sunday  newspaper,  four  geographic 
ROP  zones,  our  own  weekly  total 
market  coverage  product,  a  television 
magazine  and  weekly  entertainment 
magazine.  In  addition,  we  have  an 
aggressive  special  sections  philoso¬ 
phy.  If  you  have  experience  in  these 
areas,  we  would  like  to  hear  from  you. 
Our  staff  is  an  energetic,  goal- 
directed  group  of  28  sales  and 
support  professionals  who  deserve 
the  best  in  their  department  mana¬ 
ger. 

The  Coiumbian  offers  an  excelient 
benefit  package  including  company 
matched  40 IK,  Profit  Sharing  PIr.n, 
fuil  medical/dental  and  four  weeks 
paid  vacation.  Starting  salary  will  be 
$45,000  to  $50,000  depending  on 
experience,  plus  moving  allowance. 
To  apply  please  call  or  write  for  your 
appiication  packet:  Ann  Michael,  Vice 
President,  Human  Resources,  PO 
Box  180,  Vancouver,  WA  98666.  (206) 
694-3391. 


RECRUITMENT  MANAGER 
Gannett  Co.  Inc.  Headquarters 

Rosslyn,  Virginia 

Gannett  Co.  Inc.,  leader  in  the  communications  industry,  is 
looking  to  fill  a  newly  created  position  -  Recruitment  Man¬ 
ager.  Primary  responsibilities  include  company-wide  recruit¬ 
ment  of  professional  and  managerial  talent  and  consultation 
with  field  personnel  on  employee  relations  issues. 

We  expect  that  the  ideal  candidate  is  an  experienced  per¬ 
sonnel  generalist  with  a  proven  track  record  recruiting  quality 
professional  and  managerial  talent,  has  a  thorough  under¬ 
standing  of  personnel  practices,  superior  communication 
skills,  a  keen  sense  of  judgment,  knowledge  of  the  communi¬ 
cations  industry,  and  is  a  results-oriented  inividual  who  has 
the  freedom  to  travel  frequently. 

If  you  think  your  knowledge,  skills,  background  and  interests 
make  you  a  strong  candidate  send  your  resume  and  com¬ 
pensation  requirements  to: 

Manager/Headquarters  Personnel 

PO  Box  785E.  ERM  J' 

Washington,  DC  20044 

EOE 
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Use  this  handy  order  form  to  order: 

1988  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  nov.,  i987) 

1987  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  i987) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  oi  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ 

Nature  of  Business _ 

Address _ Ste./Apt. _ _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


THE  TREND  CONTINUES! 

If  you  are  considering  a  career  change, 
you  owe  it  to  yourself  to  get  in  touch  with  us. 

1988  has  started  out  even  stronger  than  our  record  year  of  1987. 

EXPLORE  YOUR  CAREER  ADVANCEMENT  OPPORTUNITIES  WITH  US  IN  1988. 


ADVERTISING 


Marketing  VP  to  $60,000  + 
An  eastern  group  of  suburban, 
privately  held  weeklies  of  200,000 
circulation  is  seeking  a  strong 
willed,  creative  director  of  sales. 
Direct  25  in  ad  department  at  vari¬ 
ous  offices.  Must  be  promotable  to 
general  manager.  Located  near 
gorgeous  sumnier  resort  communi¬ 
ties.  Degree  preferred  with  five  to 
ten  years  experience  and  proven 
track  record. 

Class  Ad  Mgr  to  $50,000 
For  large  daily  located  in  the  south¬ 
eastern  United  States.  Degree 
preferred  with  minimum  of  five 
years  applicable  experience  in 
competitive  markets.  Report  to  ad 
director.  Supervise  staff  of  20. 


Ad  Director  $50,000  -i-  -i- 

A  dynamic  weekly  group  in  the 
northeast  is  seeking  to  replace  their 
ad  director.  Direct  a  staff  of  10,  $3 
million  in  sales,  in  an  ultra  competi¬ 
tive  market.  Only  the  strong  need 
apply. 

Ad  Director  $50,000  + 

A  western  daily  of  30,000  circula¬ 
tion,  $8  million,  is  seeking  an  inno¬ 
vative  ad  director  to  motivate  a 
superb  sales  and  production  staff  of 
30.  Department  head  status  with 
heavy  emphasis  on  executive  team 
management  of  all  departments. 

Ad  Acct  Execs  to  $45,000 

Several  suburban  weekly  groups 
are  seeking  experienced  account 
reps  for  local  and  national  sales. 
Aggressiveness,  competitiveness 
and  a  desire  to  earn  a  solid  living 
are  vital.  All  are  very  well  estab¬ 
lished  groups  of  150,000  plus. 

Class  Ad  Mgr  to  $40,000 

For  combination  daily  and  weekly 
group  located  in  the  New  England 
states.  Will  be  responsible  for 
establishing  phone  room  to  take 
care  of  multiple  publications.  Prior 
experience  in  multiple  office  admi¬ 
nistration  would  be  most  helpful. 

Contact: 

Andrew  A.  Huntley 


CIRCULATION 


Circ  Director  to  $65,000  -i- 
Major  metro  in  the  western  United 
States.  Multiple  market  experience. 
Strong  customer  service  orienta¬ 
tion.  D^ree  preferred. 

Circ  Sales  Mgr  to  $55,000 
Major  metro  in  the  southeastern 
United  States.  Degree  required  plus 
strong  marketing  and  promotion 
background. 

Circ  Director  to  $45,000 

A  20,000  daily  in  the  southwest. 
Good  people  skills  and  promotions 
experience  required. 

Circ  Director  to  $40,000  + 
New  England  20,000  daily  needs 
creative  and  problem  solving  type. 
Proven  supervisory  capability. 

CIS  Manager  to  $30,000 

Major  East  Coast  newspaper. 
Knowledge  of  HP300  required. 


Circ  Director  to  $30,000 

Group  of  weeklies  with  75,000 
circulation.  Location  in  New  York 
state.  Knowledge  of  free  distribu¬ 
tion,  voluntary  pay.  College  degree 
preferred. 


Circ  Manager  to  $25,000 
A  10,000  dally  on  the  West  Coast. 
Emphasis  on  crewing  and 
promotions. 


Circ  Manager  to  $25,000 
Midwestern  shopper  needs  person 
with  suburban  background.  Adult 
carriers. 


Circ  Manager  to  $25,000 
Group  of  small  dailies  and  week¬ 
lies  in  the  northeastern  United 
States.  Good  people  skills. 
College  degree  preferred. 


Contact: 

F.  Lincoln  Marx 


PRODUCTION 


Featured  Openings 

Director  of  Operations  wanted  for  a 
large  Metro.  This  is  a  take  charge  posi¬ 
tion  with  a  well  respected  publications 
chain  property.  The  successful  applicant 
will  have  strong  organizational  manage¬ 
ment  skills  and  a  solid  background  in 
pressroom  operations.  Compensation 
open.  (A  package  will  be  structured  for 
the  qualified  person  ready  to  accept  this 
career  opportunity.) 

Production  Director  wanted  for  a  major 
daily  on  the  East  Coast  to  handle  multi¬ 
ple  plants.  This  recent  opening  will  allow 
a  skilled  manager  to  function  within  an 
organization  which  is  people-oriented 
and  committed  to  quality.  Salary  open. 

Scitex  Operators,  Scanner  Operators 
and  Color  Imaging  Personnel  in  all 

areas  are  needed  immediately  for  a 
major  newspaper  chain.  This  is  an 
opportunity  to  move  into  a  “First-Class" 
environment  with  a  large  national  chain. 
Management  opportunity  for  those  hired 
is  projected  as  well.  Salary  based  on 
experience  and  background. 

Press  Supers  to  $75,000 

(Mid-Atlantic  and  Northeast) 

Production  Mgrs  to  $70,000 

(South,  West  and  East) 

Pressrm  Mgrs  to  $65,000 
(Northeast,  West,  South  and 
Midwest) 

Pre-press  Mgrs  $60,000 

(Mid-Atlantic,  Northeast, 

South  and  Midwest) 

Pressrm  Foreman  to  $55,000 

(South,  West,  Midwest, 
and  Mid-  Atlantic) 

Pre-press  Sprvrs  to  $50,(X)0 

(Northeast,  South  and  Mid-Atlantic) 

Press  Foreman  to  $45,000 

(Double  width-offset 
and  lettepress) 

(All  locations) 

Press  Foreman  to  $45,000 

(Single  width  offset) 

(All  locations) 

Pressman  to  $45,000 

(all  presses)  (All  locations) 

Contact: 

Robert  C.  Bernard 


GENERAL 

MANAGEMENT 


Publisher  to  $45,000  -i- 

A  growing  northern  media  group  is  seek¬ 
ing  a  publisher  for  one  of  their  small  dail¬ 
ies.  Full  press  facility  with  commercial 
web  operation.  Competitive  market. 
Only  the  strong  and  aggressive  need 
apply. 

Contact:  Andrew  A.  Huntley 

Publisher  to  $40,000 

A  western  group  needs  a  publisher  to 
operate  one  of  their  100.000  weekly 
properties.  Advertising  backgrourxl  vital. 
Super  opportunity  to  step  up  to  a 
publisher's  slot.  Gorgeous  community 
near  metropolitan  area. 

Contact:  Andrew  A.  Huntley 

General  Mgr  to  $40,0(X) 

A  midwestem  United  States  newspaper 
group  seeks  a  marketing/sales  oriented 
leader  to  take  charge  of  a  weekly  publi¬ 
cation.  Complete  responsibility  and 
advancement  opportunity  will  be  given 
to  a  dynamic  carxlidate. 

Contact:  Robert  C.  Bernard 

Gen  Mgrs/Pubs  $40-70,000  -i- 
Various  northeastern  organizations 
seek  persons  for  CEO/COO  positions. 
Requirements  vary  from  production, 
editorial  and  marketing.  These  openings 
must  be  filled  this  quarter.  Only  the  seri¬ 
ous  carxlidates  need  apply. 

Contact:  Robert  C.  Bernard 

Publisher  to  $45,000 

A  midwestem  group  of  weekly  newspap¬ 
ers  is  seeking  a  publisher  for  one  of  their 
properties.  This  individual  should  have  7 
to  10  years  experience  in  newspaper 
managWnent.  The  person  should  have 
experience  in  marketing  arxl  sales  and 
the  ability  to  supervise  approximately  60 
persons.  Ability  to  manage  profitably. 
Highly  competitive  market  is  a  necessi¬ 
ty.  Excellent  compensation  and  fringe 
benefits  package. 

Contact:  F.  Lincoln  Marx 

General  Mgr  to  $35,000 

An  eastern  daily  with  10,000  circulation 
is  looking  lor  a  gerwral  manager.  The 
candidate  should  have  a  sales  back¬ 
ground  and  be  aggressive  and  competi¬ 
tive  in  his/her  personal  characteristics. 
Excellent  fringe  benefits  in  addition  to 
base  salary. 

Contact:  F.  Lincoln  Marx 


(215)  565-0800  or  (800)  523-7112 
610  E.  Baltimore  Pike  •  Media,  PA  19063 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
THE  WAUSAU  DAILY  HERALD,  a 
Gannett  dally  newspaper  Is  seeking 
strong,  goal-oriented  advertising  direc¬ 
tor  for  a  healthy  market  with  the  fastest 
growing  Sunday  newspaper  In  the  State 
of  Wisconsin.  Will  be  responsible  for 
working  with  the  retail  advertising 
manager,  classsifled  advertising  mana¬ 
ger  and  advertising  services  manager  to' 
develop  new  programs  designed  to 
Increase  advertising  lineage  and 
revenue.  Ideal  candidate  will  have  sales 
experience  In  both  retail  and  classified 
with  management  experience 
In  one  of  the  two.  A  college  degree  In 
marketing  and/or  advertising  Is 
preferred.  Position  requires  the  ability 
to  clearly  analyze  market  needs  and 
potential,  develop  quantifiable  action 
plans  accordingly  and  assess  those 
plans  with  success  or  failure  as  part  of 
overall  strategy  of  building  a  program  of 
advertising  growth  .  Excellent  commu¬ 
nications  and  self  skills  are  essential. 
Send  resume  and  salary  requirements 
to:  Sonja  Craig,  Publisher,  Wausau 
Dally  Herald,  PO  Box  1286,  Wausau, 
Wl  54402-1286. 


RETAIL  ADVERTISING  MANAGER 
Group  owned  AM  dally  with  22,000  + 
clrculatlon  seeks  an  aggressive  leader  to 
direct  a  10-person  sales  and  support 
staff.  Five  years  sales  experience  and 
two  years  supervisory  experience 
required.  Must  be  able  to  budget,  deve¬ 
lop  market  plans,  set  goals,  and  meet 
company  objectives.  Send  resume  and 
salary  history  to  Patricia  Goodwin,  The 
Leaf  Chronicle,  PO  Box  829,  Clarksvil¬ 
le,  TN  37041. 


RETAIL  ADVERTISING  SALES 
Immediate  opening  for  an  aggressive 
sales  person.  Salary/bonus  commensu¬ 
rate  with  experience.  We're  a  progres¬ 
sive  19,500  circulation  dally  In  beauti¬ 
ful  Southern  Oregon.  Send  letter, 
resume,  and  salary  history  to:  John 
Benton,  Herald  &  News,  PO  Box  788, 
Klamath  Falls,  OR  97601. 


THE  GREENVILLE  NEWS-PIEDMONT, 
a  112,000  dally/126,000  Sunday  Is 
looking  for  a  retail  ad  manager. 
Successful  candidate  should  possess  at 
least  3  years  experience  In  retail  ad 
sales  and  management  plus  selling 
skills  and  superior  ability  to  motivate 
others.  Excellent  salary/commisslon 
and  full  benefits.  Send  resume  tO:  Loui¬ 
sa  Koken,  c/o  The  Greenville  News- 
Piedmont,  PO  Box  1688,  Greenville, 
SC  29602. 


HELP  WANTED 


ARTIGRAPHICS 


SENIOR  DESIGNER/SUPERVISOR 
Experienced  senior  designer/supervisor 
capable  of  producing  and  supervising 
Innovative  full-color  editorial  page 
designs  and  covers  for  feature  sections, 
photo  spreads,  and  special  section 
layouts  for  five  weekly  newspapers. 
Skilled  In  Informational  graphics, 
maps,  charts  required.  Experienced 
with  Apple,  Macintosh  graphics  compu¬ 
ters  a  must.  Minimum  five  years  news¬ 
paper  editorial  graphic  experience 
preferred.  Send  resume,  salary  history, 
cover  letter  and  photocopies  of  work  to; 
The  Times  Journal  Company,  Human 
Resources  Dept.,  Attn:  Senior  Designer, 
Springfield,  VA  22159.  EOE 


NEWS  ARTIST 

Florida  Dally  seeks  experienced  Macin¬ 
tosh  news  artist.  Must  be  fast,  accurate, 
and  Imaginative.  Send  resume,  10  clips 
to  Box  2823,  Editor  &  Publisher. 


CARTOONIST 


OPPORTUNITY  FOR  talented,  steady 
student/intern  interested  to  study  and 
develop  as  a  political  cartoonist  under 
the  auspices  of  an  International  syndi¬ 
cate.  No  pay  involved  from  either  side. 
Studio  location  in  mid-Manhattan,  the 
Trump  Tower.  Please  send  resume  and 
drawing  samples  with  self-addressed 
return  envelope  to:  Mrs.  Karen  Smith. 
Administrator,  Cartoonews  Inc.,  721 
5th  Ave.,  New  York,  NY  10022. 


CIRCULATION 


AGGRESSIVE  COMPANY  with  cluster  of 
weekly  newspapers  and  shoppers  in 
fast-growing  area  of  Zone  8  looking  for 
industrious  and  resourceful  individual 
to  run  Circulation  Department.  Must  be 
capable  of  launching  a  major  paid 
circulation  program  with  our  newest 
product.  Wage  commensurate  with 
experience.  Send  resume  to  Box  2829, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  Zone  9, 
17,000  daily  with  5,000  weekly. 
Candidate  should  be  experienced  In  all 
phases  of  circulation.  We  need  a 
results-oriented  manager  who  can  make 
things  happen.  Send  resume  today  to 
Box  2837,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
For  10,000  paid  daily,  29,000  circula¬ 
tion,  TMC  twice  weekly.  Salary 
commensurate  with  experience.  Divi¬ 
sion  of  rapidly  growing  publishing  firm. 
Inquire  at  Citizen  Publishing  Company, 
805  Park  Avenue,  Beaver  Dam,  Wl 
53916.  Attn:  Mike  Regan. 


CLASSIFIED  ADVERTISING 
MANAGER 

New  Jersey’s  fastest-growing  newspaper,  The  Times  of 
Trenton,  (70,000  daily,  87,000  Sunday)  seeks  an  exception¬ 
al  classified  advertising  manager  with  the  following 
qualifications: 

•  phoneroom/telemarketing  experience 

•  strong  management  track  record 

•  creative  promotion  ideas 

•  sales  experience  in  highly  competitive  market 

•  phoneroom  and  outside  sales  training  experience 

•  ability  to  motivate  staff  and  lead  by  example. 

Comprehensive  benefit  package.  Please  send  resume  to: 

M.  Delzell,  Personnel 
The  Times  of  Trenton 
500  Perry  Street 
Trenton,  New  Jersey  08618. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER  for  two  small  ASSISTANT  CITY  EDITOR 

dailies  in  Southeastern  Michigan.  Must  Must  be  energetic,  competitive  with 
be  familiar  with  both  carrier  and  mail  strong  local  news  background.  Zone  4. 
distribution,  promotion,  and  TMC  distri-  Send  resume,  best  ten  clips  to:  Box 
bution.  This  is  a  ideal  position  for  a  2823,  Editor  &  Publisher. _ 

AGENCE  FRANCE-PRESSE  INTERNA- 
Send  resume  and  salary  requirements  jional  NEWS  AGENCY  seeks  exper- 


Howard  A  Kaiser,  Publisher 
Ionia  Sentinel  Standard 
114  N.  Depot 
Ionia.  Michigan  48846 


ienced  English-language  journalist/desk 
editor  with  sound  working  knowledge  of 
Spanish  &  French  for  its  English  desk  in 
Washington.  Salary  range... according 
to  experience.  Apply  with  CV  to:  Philip- 
CIRCULATION  MANAGER  for  16,000  i  N§f  Nn® 

daily  in  eastern  Washington.  Walla  nr  phrvifi 

Walla  Union-Bulletin  is  a  Seattle  Times  400,  Washington,  DC  20006. 
subsidiary,  proud  of  our  product  and  ASSISTANT  FEATURES  EDITOR 
good  reputation.  Successful  candidate  Careful  copyeditor,  creative  page desig- 
will  have  minimum  of  2  years  supervis-  ner,  solid  writer  needed  for  number  two 
ory  or  management  experience  with  a  position  in  features  department  of  an 
daily  newspaper.  Position  requires  ambitious  30,000  daily.  Should  be 
knowledge  of  all  aspects  of  operation  of  knowledgeable  about  food,  entertain- 
circulation  department,  also  ABC,  TMC  ment,  lifestyle  trends  and  issues, 
and  computerized  systems.  Salary,  College  degree  and  minimum  two  years 
bonus,  pension,  savings,  flexible  bene-  experience.  Zone  6.  Send  resume  to 
fits  package,  4  weeks  vacation.  Send  Bqx  2840,  Editor  &  Publisher. 

resume,  salary  history  and  references  to  - 

Norma  Austin,  Personnel  Manager,  ASSISTANT  CITY  EDITOR  needed  for 
Walla  Walla  Union-Bulletin,  PO  Box  Southeastern  coastal  AM  daily.  Applic- 
1358,  Walla  Walla,  WA  99362,  An  ant  must  have  strong  layout  talents  and 
Equal  Opportunity  Employer.  a  minimum  3  years  of  editing  experi- 

-  ence.  Good  benefits.  Send  resume  and 

HOME  DELIVERY  MANAGER  samples  of  work  to  City  Editor,  Savan- 
Needed  for  Rhode  Island  Central  daily  nah  News-Press,  PO  Box  1088,  Savan- 
newspaper  with  10,000  circulation,  nah,  GA  31402. 

You  must  be  aggressive  and  able  to  /..tv  r-rM-r^r, - TZ - 

motivate  carriers  with  Sales,  Service,  5  []®®ded  fio'v 

and  Collections  “Y  small  mid-south  AM  7-day  daily  m 

Please  send  resume  tO:  Lawrence  university/military  town.  Full-time 
Priest,  Kent  County  Daily  Times,  1353  newspaper  experience,  includirig 


Main  St.,  West  Warwick,  Rl  02893. 


proven  reporting,  editing  skills 
required.  We’ll  get  you  people- 
NEED  EXPERIENCED  (at  least  6  to  8  njanagement  training.  Resume  and 
years)  circulation  director.  Zone  5. 

Must  be  completely  knowledgeable  of  PO  Box  829,  (JIarksville,  TN  37041. 
all  aspects  including  ABC,  TMC.  ASSISTANT  CITY  EDITOR 

Outstanding  profit  sharing  program,  We’re  looking  for  an  aggressive,  quality 
medical  and  dental  benefits  included,  conscious  editor  to  help  direct  a  staff  of 
11  reporters  at  an  award-winning 
20,(J00  TMC.  Very  competitive  salary.  40, 000  daily  outside  Washington,  DC. 
Send  complete  resurne  and  salary  |(jeai  candidate  has  proven  editing  and 
requirement  to  Box  2832,  Editor  &  teaching  skills  and  an  ability  to  moti- 

Publisher. _  yate  others.  Three  years  of  editing 

NEW  YORK  CITY  based  international  experience  at  daily  newspaper  required, 
daily  business  newspaper  has  position  Resume  to  Karen  Henson,  City  Editor, 
available  for  experie^ed  single  copy/ 

distribution  professional.  Position  Rockville.  MB  2085a - 

requires  travel  and  extensive  liaison  ASSOCIATE  EDITOR  sought  by  upstate 
with  distributors,  wholesalers  and  New  York  business  newspaper.  Daily 
retailers.  Salary  commensurate  with  experience  required;  business  back- 
experience.  Please  send  resume  with  ground  preferred.  Good  pay,  benefits, 
salary  requirements  to  Box  2818,  Send  resume,  clips  to  Paul  Ericson, 
Editor  &  Publisher.  Editor,  Rochester  Business  Journal,  1 

Mt.  Hope  Ave.,  Rochester,  NY  14620. 


experience.  Please  send  resume  with 
salary  requirements  to  Box  2818, 

Editor  &  Publisher. 

SALES  AND  MARKETING  MANAGER  icimccc  cimtcid 

Growing  Zone  4  metro  daily  and  Sunday  BUSINESS  EDITOR 

is  seeking  an  experienced  professional  Excellent  opportunity  with  leading 
to  manage  our  sales  department.  Quali-  twice-weekly  Chicago  suburban  news- 
fied  apolicants  must  have  5  +  circula-  paper  to  write  and  edit  articles  on  busi- 


to  manage  our  sales  department.  Quali-  twice-weekly  Lnicago  supuroan  news- 
fied  applicants  must  have  5  +  circula-  paper  to  write  and  edit  articles  on  busj- 
tion  management  experience,  prefer-  [Jcss  and  real  estate.  Successful  candi- 
rably  complemented  with  a  business  have  2-5  years  of  business 

degree  and  a  proven  track  record  in  writing  experience.  Page  make-up 
sales  development  through  telemarket-  experience  also  required.  Excellent 
ing,  sales  crews  and  direct  mail.  We  and  benefits.  Applicant  located 

offer  a  unique  opportunity  to  advance  l^e  Midwest  preferred.  Position  will 
your  career  goals  in  an  aggressive  d®  open  on  or  about  May  15,  1988. 
results-oriented  circulation  depart-  Please  send  resume  including  salary 
ment.  Excellent  salary,  complete  fringe  IfdU'^enients  to^:  John  (Jollins,  Star 
benefits  package  and  more.  Please 

send  resume,  references  and  salary  Heights,  IL  60411.  Equal  Opportunity 
rjequirements  to:  Employer. 

Circulation  Director 
The  Palm  Beach  Post 
PO  Box  24700 

West  Palm  Beach,  FL  33416-4700. 


DATA  PROCESSING 


D.P.  MANAGER  editing 

40,000  daily  in  Zone  5  is  seeking  a  resume 


COPY  DESK  PROS  -  Florida  AM  seeks 
copy  editors  with  superior  editing  and 
headline  writing  abilities  for  a  fast- 
paced  news  desk  handling  wire  and 
local  sections  for  4  editions  a  night.  At 
least  3  years  of  current  daily  newspaper 
editing  experience  required.  Send 
resume  to  Steve  Cheski,  AM  E/Editing, 


self-motivated  individual  to  manage  its  The  Florida  Times-Union,  PO  Box 
business  data  processing  operation.  1949-F,  Jacksonville,  FL  32231. 

Must  be  proficient  in  COB(JL,  RPG,  and  COPY  EDITOR 

systems  design.  The  selected  candidate  Mid-sized  Zone  2  PM  seeks  top-of-the- 
will  also  be  directly  involved  m  the  ||f,g  headline  writer.  Good  place  to  live 
purchase  of  a  new  production  front  end  gnd  work.  Two  years  experience.  Some 
system.  Send  resume  to  Box  2813,  layout  helpful.  Box  2806,  Editor  & 
Editor  &  Publisher. 


I  Publisher. 
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HELP  WANTED  HELP  WANTED  HELP  WANTED  HELP  WANTED 

EDITORIAL _  _ EDITORIAL _  _ EDITORIAL _  _ _ EDITORIAL 


COPY  EDITOR.  The  Medina  County 
Gazette,  a  16,500  morning  daily  in 
northern  Ohio,  anticipates  an  opening 
on  its  copy  desk.  The  right  person  will 
have  experience  working  under  pres¬ 
sure  “  editing,  writing  headlines,  lay¬ 
outs.  Send  resume,  work  samples  and 
salary  history  to:  Liz  Sheaffer,  Manag¬ 
ing  Editor,  Medina  County  Gazette,  885 
W.  Liberty  St.,  Medina,  OH  44256. 


COPY  EDITORS  needed  at  42,000-cir¬ 
culation  daily.  Beautiful  historic  area  on 
Chesapeake  Bay.  Send  resume  to  Tom 
Marquardt,  Managing  Editor,  The  Capi¬ 
tal,  PO  Box  911,  Annapolis,  MD 
21404. 


COPY  EDITOR 

The  Fairbanks  (Alaska)  Daily  News- 
Miner  is  looking  for  a  top-notch  copy 
editor  to  edit  our  wire  pages  and  be  the 
No.l  editor  for  our  Sat. -Sun.  AM 
editions.  We  need  a  nitpicker  on  style 
and  grammar,  one  who's  a  self-starter 
with  good  news  judgment.  You  should 
have  a  minimum  of  five  years'  daily 
editing  experience.  Good  pay/benefit 
package  includes  ESOP.  Send  resume, 
work  samples  and  reference  list  to 
Managing  Editor,  Fairbanks  Daily  News- 
Miner,  PO  Box  710,  Fairbanks,  AK 
,99707. _ 

COPY  EDITORS 

NO  DESK  POTATOES  PLEASE:  Mid¬ 
sized  daily  minutes  from  Manhattan 
needs  energetic,  enterprising  copy 
editors  for  news  and  feature  desk.  We're 
looking  for  entry  level  editors  as  well  as 
well  rounded  pros.  Reply  to  Box  2835, 
Editor  &  Publisher. 


COPY  EDTOR 

The  Columbian  newspaper  (circulation 
47,900)  in  Vancouver,  WA  is  looking  for 
a  top-notch  copy  editor  who  can  design 
an  inviting  news  page  then  aggressively 
edit  copy  and  create  crisp  headlines. 
Must  be  highly  productive  and  have 
excellent  knowledge  of  AP  style.  Must 
have  recent  daily  newspaper  experi¬ 
ence.  Experience  editing  wire  copy  and 
VDT  desirable. 

In  return  you  can  expect  to  start 
between  $1,855  to  $2,203  a  month 
depending  on  experience  and  enjoy  a 
full  benefit  package  including  27  paid 
days  off  annually  and  profit  sharing/ 
company  matched  401(k)  plan. 
Excellent  working  conditions  and  staff. 
Great  town  on  the  Columbia  River.  Inde¬ 
pendent  daily  newspaper  with  a  54-per- 
son  news  department.  Located  just  90 
minutes  from  ocean  beaches  or  Mount 
Hood  skiing. 

Even  if  you're  really  happy  in  your 
present  job,  we  think  you'll  be  happier 
here.  Please  send  resume,  examples  of 
pages  you  have  designed  (copies 
reduced  if  possible)  and  heads  you've 
written  tO:  The  Columbian,  Att:  Human 
Resources  Dept.,  PO  Box  180, 
Vancouver,  WA  98666. 

Equal  Opportunity  Employer 


CITY  EDITOR  for  40,000  AM  quality 
oriented  daily.  Good  editing  skills  and 
even  better  leadership  ability  to  aggres¬ 
sively  manage,  challenge  and  direct 
staff  of  seven  reporters.  We're  looking 
for  an  experienced  news  editor  who  will 
enerate  interesting  local  coverage, 
xcellent  salary  and  benefits.  Write  to 
Robert  D.  Veillette,  Managing  Editor, 
The  Republican,  389  Meadow  St., 
Waterbury,  CT  06722. 

COLORADO'S  top  newspaper  winner  for 
general  excellence  has  an  opening  for  a 
Sports  Editor.  Must  have  newspaper 
reporting,  photography  and  editing 
experience.  Send  resume  and  clips  to 
The  Glenwood  Post,  Box  550,  Glen- 
wood  Springs.  CO  81602. _ 

Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


EDITORIAL  F-T 

Experienced  business  reporter  needed 
for  weekly  section  of  expanding  news¬ 
paper  group.  Please  send  resume  and 
clips  tO: 

Jeanne  Dugan 
Record  Newspapers 
PO  Box  248 

Port  Jefferson,  NY  11777 


DAILY  NEWS  of  Lebanon,  PA,  seeks 
general  assignment  reporter.  Experi¬ 
ence  preferred,  but  will  consider  recent 
grad.  Send  resume  and  clips  to  Jim 
Burchik,  Managing  Editor,  South  8th  & 
Poplar  Sts.,  17042. 

EDITOR 

BUREAU  CHIEFS 

Gas  industry's  #1  news  source  needs 
high  energy  editor,  Chicago,  New 
Orleans,  and  Washin^on  bureau  chief 
for  market  oriented  daily  published 
simultaneously  in  Houston,  Washington 
and  other  cities.  Experienced  business 
news  writers  who  can  find,  train  and 
motivate  staff,  teach  tight,  lively  writ¬ 
ing,  very  high  pay. 

Rush  resume,  clips  for  all  positions 
(non-smokers  only)  to  Box  27717, 
Houston,  TX  77227. 

Please  respond  again  if  you  have 
already  applied. 

EDITOR 

Gas  Industry's  number  1  news  source 
needs  high-energy  editor  for  market- 
oriented  daily  published  sumultaneous- 
ly  with  Houston,  Washington  and  other 
cities.  Expert  business  news  writer  who 
can  find,  train  and  motivate  staff,  teach 
tight,  lively  writing,  operating  from 
Houston,  very  high  pay.  Also  need 
Washington  bureau  chief  to  guide 
3-person  team  covering  ted.  agency. 
Business  news  background  useful. 
Rush  resume,  clips  for  both  positions 
(non-smoker  only)  to  Box  27717,  Hous¬ 
ton  77227. 


EDITORIAL  ASSISTANT 
Unique  position.  Small  publishing 
company.  Diverse  clerical  and  editorial 
duties.  Growth  opportunity.  Work  on 
prestigious  technical  journal.  Experi¬ 
ence  necessary.  Call  (201)  529-3380. 
Ask  for  Mr.  Melvin  or  Mr.  Miller. 


EDITOR  News-oriented  monthly  maga¬ 
zine  covering  applied  fiber  optics  has 
immediate  opening  for  a  writer/editor. 
Knowledge  of  telecommunications, 
data  communications,  computer  or 
cable  TV  technologies  very  helpful. 
Strong  investigative  reporting  and  writ¬ 
ing  skills  are  required.  All  replies  should 
include  salary  requirements  and  clips. 
Sharon  Scully,  Lightwave,  235  Bear 
Hill  Rd.,  Boston,  MA  02154. 


EDITOR  SEARCH  opened.  The  Pitts¬ 
burgh  Catholic,  the  official  newspaper 
of  the  Roman  (iatholic  diocese  of  Pitts¬ 
burgh,  is  seeking  an  editor  for  the 
121,500  circulation  weekly.  Editor  will 
be  responsible  for  producing  a  timely, 
informative  and  balanced  weekly  report 
of  news  and  features  of  interest  to  the 
Catholic  community  of  the  diocese  of 
Pittsburgh.  A  college  degree  is 
required.  Editorial  experience  and  a 
knowledge  of  Catholicism  is  helpful. 
Deadline  for  applications  is  April  18th. 
Send  resumes,  samples,  references  and 
salary  requirements  to  Editor  Search 
Committee,  Pittsburgh  Catholic,  Suite 
500,  100  Wood  St.,  Pittsburgh,  PA 
15222. 


EDITOR  WANTED  Major  NYC  based 
company  seeking  editor  for  start-up 
publication.  Must  have  working  know¬ 
ledge  of  desk-top  publishing  and  able  to 
work  in  an  entrepreneurial  environment. 
Good  editing  skills  a  must  and  funda¬ 
mental  knowledge  of  production.  4 
years  publishing  experience  mandatory. 
Submit  resume,  salary  requirements  to 
Box  2819,  Editor  &  Publisher. 


ENTERTAINMENT  WRITER 
Does  your  copy  sing?  Meduim-sized 
daily  seeks  talented  reporter  to  cover 
diverse,  local  arts  scene.  Local 
symphony,  playhouse,  art  center,  ect. 
Interviewing  now.  Send  clips,  resume  to 
Barbara  Brucker,  Assistant  Editor,  The 
News  Journal,  70  W.  Fourth  St., 
Mansfield,  OH  44902. 


ENTRY-LEVEL  REPORTER  for  3,800 
weekly,  owned  by  diverse  publishing 
and  broadcasting  company.  J-School 
degree  desired,  but  not  required.  Send 
resume  to  Randy  Rodgers,  Editor,  Galva 
News,  Box  GG,  Galva,  IL  61434. 


EXPERIENCED  GENERAL  ASSIGN¬ 
MENT  REPORTER 

Wanted  for  AM  daily-Sunday  in  highly 
competitive  market.  Must  write  fast  and 
clean  on  wide  range  of  subjects:  govern¬ 
ment,  education,  the  envoirment, 
features.  VDT  experience.  Top  pay  and 
benefits  for  top  work.  Excellent  living 
conditions.  Resume,  non-returnable 
clips.  Hal  Lewis,  Executive  Editor, 
Scrantonian  Tribune,  Scranton,  PA 
18503.  No  phone  calls. 


FEATURES  REPORTER 
Imaginative,  experienced  features 
reporter  sought  for  56,000  circulation 
daily  Midwest  newspaper.  We  are  look¬ 
ing  for  someone  with  a  bright  writing 
style.  You  will  be  assigned  a  wide  varie¬ 
ty  of  features  subjects  including  some 
entertainment  coverage.  If  qualified 
and  interested,  send  your  resume  and 
writing  samples  to  John  D.  Gibson, 
Editor,  Green  Bay  Press-Gazette,  PO 
Box  19430,  Green  Bay,  Wl 
54307-9430.  An  Equal  Opportunity 
Employer. 


FREELANCE  WRITERS 
For  the  newest  national  newspaper 
supplement,  YOUTH  BEAT,  reaching 
the  16-24  readers  -  but  also  enjoying 
total  household  response  (meaning  no 
one  has  to  get  spooked  because  they're 
writing  to  young  people.)  Our  supple¬ 
ment  covers  entertainment,  teen 
problems/hassles,  sports  profiles  of  up- 
and-comers,  careers,  explanations  of 
major  news  stories  -  you  name  it.  All  in  a 
quality  tabloid  setting.  We  require  writ¬ 
ing  samples  and  will  listen  to  your  story 
ideas.  (Jontact  Peggy  Toy,  Managing 
Editor,  Direct-Link  Media,  Inc.,  55 
Atlantic  Avenue,  Lynbrook,  NY  11563. 


FEATURE  WRITERS 
Jersey  Shore  weekly  newspaper  has  full- 
and  part-time  positions  open.  Work  in 
Cape  May  County.  No  beginners.  We're 
looking  for  substance  and  style.  Send 
resume  and  clips  to  The  Sandpaper,  c/o 
Joe  Daly,  Box  90,  Ocean  City,  NJ 
08226.  Start  immed. 


GENERAL  ASSIGNMENT  REPORTER 
The  Globe  Times  is  looking  for  a  first- 
rate  story  teller  committed  to  communi¬ 
ty  journalism  and  able  to  make  even  the 
dullest  assignment  sparkle.  Salary  In 
line  with  ability  and  experience.  Send 
resume  and  clips  tO:  Margurite  P. 
Saylor,  Managing  Editor,  The  Globe 
Times,  202  West  4th  Street,  Beth¬ 
lehem,  PA  18015. 


GOVERNMENT  JOBS.  $16,040  - 
$59,230/yr.  Now  Hiring.  Your  Area. 
(805)  687-6000  Ext.  R-  4261  for 
current  Federal  list,  (fee  required) 

GRAPHICS  EDITOR 
The  Home  News  (60,000  daily  and 
75,000  Sunday)  is  looking  for  a  director 
of  design  &  graphics  to  supervise  a  news 
room  art  staff  of  four  and  to  work  with 
eager  editors.  We  are  fully  equipped 
with  Mac  Plus  and  Mac  II  hard  and  soft¬ 
ware,  and  applicant  must  be  computer- 
literate.  Send  resume  and  samples  to 
Richard  Hughes,  Editor,  The  Home 
News,  123  How  Lane,  New  Brunswick, 
NJ  08903. _ 

Graphics  Editor 
Photo  Director 
Features  Editor 
Business  Editors/Writers 
A  weekly  business  publication  in  the 
Midwest  needs  a  graphics  editor.  A 
major  metro  in  the  Southwest  is  looking 
for  a  photo  director.  An  East  Coast  daily 
needs  a  features  editor,  and  several 
publications  are  in  the  market  for  busi¬ 
ness  editors  and  writers.  If  you  qualify 
for  these  positions  send  your  resume  to 
JOB  BANK,  2615  River  Rd.,  Suite  7, 
Cinnaminson,  NJ  08077  or  call  director 
Jenny  Woestendiek  (609)  786-1910. 
There  are  no  referral  fees  if  you  qualify 
for  these  positions. _ 

GROW  WITH  FLORIDA 
Talented  and  experienced  desk  people 
who  want  chance  to  be  creative  and 
competitive  in  a  mid-sized  beach  city 
newspaper.  Florida  is  growing  and  so 
will  you  as  a  member  of  our  staff.  Box 
2839,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  March  26,  1988 


Copley  News  Service,  a  news  and  feature  syndicate 
headquartered  in  San  Diego,  has  the  following  position 
open: 

Reporter,  Mexico  City 

COPLEY  NEWS  SERVICE  is  seeking  seasoned  reporter 
to  open  bureau  in  Mexico  City.  Must  be  able  to  cover 
spot  news  as  well  as  work  up  in-depth  features  on  Mexi¬ 
co.  On  occasion,  beat  will  include  Central  American 
areas  such  as  Nicaragua. 

Preferred  applicant  will  have  distinctive  writing  style, 
knowledge  of  Latin  political-economic  issues,  fluency  in 
Spanish  and  some  news  photography  ability.  Excellent 
salary  and  company  benefits. 

Submit  resume,  6  writing  samples,  salary  history  and 
references  to:  Charles  OhI,  Editor,  Copley  News  Service, 
P.O.  Box  190,  San  Diego,  CA  92112.  No  phone  calls, 
please. _ 


COPLEY 
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HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

GROWING,  mid-sized  East  Coast  daily 
and  Sunday  paper  seeking  an  energetic 
reporter  with  a  minimum  of  3  years 
daily  experience  to  write  about  business 
in  the  fast-growing  Trenton/Princeton 
area.  Business  writing  experience 
preferred.  Salary  competitive.  Send 
letter,  clips  and  resume  to  Chris  W. 
Biddle,  Business  Editor,  The  Times,  PO 
Box  847,  Trenton,  NJ  08605. 

HANDS-ON  EDITOR 
Experienced  editor  to  lead  newsroom  at 
aggressive  award  winning  twice  weekly 
paper  in  the  Alaskan  Mat-su  Valley. 
Position  demands  news  judgment  and 
skills  in  copy  editing,  page  design  and 
editorial  writing.  Send  resume  and  clips 
demonstrating  these  abilities  to  Fron¬ 
tiersman,  12bl  Seward  Meridian,  Suite 

F,  Warsilla,  AK  99687. 

MUSIC  WRITER 

Major  metro  daily  in  the  Northeast  is 
seeking  a  pop  music  writer  to  work  for  a 
new  entertainment  and  lifestyle  section 
in  one  of  the  country's  most  active  pop 
areas  We  want  a  person  with  broad 
musical  taste.  Reporting  and  feature 
writing  experience  are  a  requirement. 
We're  looking  for  someone  who  writes 
with  style  panache  and  prospective. 

We  offer  an  attractive  salary  and  benefit 
package. 

Please  send  a  resume,  your  best  clips 
and  a  brief  cover  letter  outlining  your 
qualifications  to  Box  2848,  Editor  & 
Publisher. 

NEWS  EDITOR:  A  key  player  on  the  new 
team  shaping  our  news  product.  We're  a 
30,000  morning  daily  in  the  upper 
midwest  that  has  lust  won  a  national 
first  place  award  for  best  front  page. 
Give  us  clips  that  show  the  best  in  edit¬ 
ing,  headlines  and  design,  we'll  give 
you  a  job.  Send  resume  and  clips  to: 
Paula  Redmann,  Human  Resources 
Manager,  The  Bismarck  Tribune,  PO 
Box  1498,  Bismarck,  ND  58502.  Posi¬ 
tion  closes  April  11,  1988. 

LEGAL  AFFAIRS  REPORTER.  The  New 
Jersey  Law  Journal  seeks  an  exper¬ 
ienced  reporter  who  can  write  stylishly 
about  complex  legal  matters.  The  Law 
Journal  is  owned  by  The  American 
Lawyer  Newspaper  Group,  a  highly 
regarded,  growing  company  committed 
to  sophisticated  reporting  on  courts, 
lawyers  and  public  affairs.  Send  resume 
and  6  clips  to  Robert  Seidenstein, 
Editor,  New  Jersey  Law  Journal,  238 
Mulberry  St.,  Newark,  NJ  07101.  Appl¬ 
icants  from  Northeast  strongly 
preferred. 

NEWS  EDITOR 

Five-day  moring  daily  needs  news  editor 
with  layout  experience.  Small  commun¬ 
ity  with  good  schools,  hospitals,  ect. 
Contact  Publisher,  Northern  Wyoming 
Daily  News,  Box  508,  WY  82401, 
(307)  347-3241. 

LIFESTYLE  MAGAZINE  needs  editor. 
Must  demonstrate  strong  editing  and 
administrative  background  in  4-color 
publications.  Send  resume  and  salary 
history  to  Executive  Editor,  ROUGE 
Magazine,  Box  1949,  Baton  Rouge,  LA 
70821. 

NEWS  EDITOR  for  paid  community 
weekly  on  the  Maryland  coast.  Will  over¬ 
see  staff  and  cover  a  beat.  Solid  writing, 
layout,  editing  skills  required.  Photo¬ 
graphy  skills  desirable.  Send  resume, 
clips,  references  to  Ocean  City  Times, 
Box  479,  Ocean  City,  MD  21842. 

MAJOR  N.  Y.  Publisher  seeks  Assistant 
Editor  to  report  on  new  developments  in 
the  MIS  field  for  our  West  Coast  bureau. 
Previous  reporting  or  copy  editing 
experience  preferred.  Resume/clips/ 
salary  history  to:  IW,  Recruiter  G,  600 
Community  Drive,  Manhasset,  NY 
11030. 

REPORTER  for  resort  free-distribution 
weekly.  We're  not  looking  for  a  beat 
reporter,  but  a  good  writer  who  thinks 
keeping  up  with  issues  and  then  writing 
about  them  is  more  satisfying  than 
cranking  it  out  in  the  pyramid  form. 
Send  resume,  clips,  references  to 
Ocean  City  Times,  Box  479,  Ocean 
City,  MD  21842. 

MANAGING  EDITOR 

Our  paid  circulation  is  only  8,000,  but 
our  editorial  staff  consists  of  14  repor¬ 
ters  and  3  full-time  photographers.  We 
are  looking  for  strong,  aggressive  lead¬ 
ership.  Located  in  southeastern  Arizo¬ 
na,  our  climate  is  great  and  the  area  is 
growing.  Send  resume,  copy  of  present 
newspaper  and  clips  to:  Steve  Krehl, 
Sierra  Vista  Herald,  102  Fab  Ave.,  Sier¬ 
ra  Vista,  AZ  85635. 

NEWS  EDITOR  -  to  direct  copy  editing, 
reporting  staff  for  quality  conscious 
3(5,000  PM.  Expertise  in  copy  editing, 
headlines,  and  layout  important. 
Hands-on  approach  to  staff  direction 
essential.  Send  resume,  samples  of 
recent  work  tO:  Donald  Davis,  Executive 
News  Editor,  Pottsville  Republican, 
111  Mahantongo  St.,  Pottsville,  PA 
17901. 

Man  is  not  the  sum  of 
what  he  has  already,  but 
rather  the  sum  of  what 
he  does  not  yet  have, 
of  what  he  could  have. 
Jean-Paul  Sartre 

MANAGING  EDITOR 
for  39,000,  seven-day-a-week  daily 
located  in  Southeastern  Massachusetts. 
Close  to  ocean,  easy  access  to  ski  areas, 
45  minutes  from  Boston,  25  minutes  to 
Newport,  Rl,  easy  commute  to  Cape 
Cod.  This  is  the  top  newsroom  position. 
Personnel  and  budget  management 
experience  needed.  Send  resume  to 
Edward  F.  St.  John,  Publisher,  Fall 
River  Herald  News,  Fall  River,  MA 
02722. 

LOOKING  FOR  A  BETTER  JOB? 

MediaLine  can  help.  We  search  across  the  country  for 
the  freshest  job  openings  in  the  newspaper  business. 
Then  we  report  those  openings  to  you  every  day  via  tele¬ 
phone  or  computer.  If  you’re  tired 
of  stale  job  leads,  call  our  toll  free 
number  to  find  out  how  to 
put  your  job  search  Into 
high  gear. 

800-237-8073 


m 

Classified 

. . .  where  newspaper 
people  meet  and 
strike  a  match! 

Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you 
want  to  reach,  every  week  ...  1 1 3,000 
strong. 


It's  your 

people-to-people 
meeting  place  .  .  . 


All  mail  and  calls  go  to: 

Editor  &  Publisher 
1 1  West  1 9  Street 
New  York,  N.Y.  10011 
212  675-4380 
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EDITOR  &  PUBLISHER  for  March  26,  1988 


HELP  WANTED 


EDITORIAL 


GREAT  EDITOR  WANTED-seasoned 
newsroom  leader,  preferably  with  exper¬ 
ience  in  business,  law  or  both,  to  super¬ 
vise  staff  of  tough,  fast-growing, 
specialty  daily  in  exciting  part  of  coun- 
try,  Zone  4.  Excellent  salary.  Respond 
to  Box  2826,  Editor  &  Publisher. 


NEWS  EDITOR 

Looking  for  an  opportunity  to  grow?  This 
key  position  offers  challenge,  an  oppor¬ 
tunity  to  excel  and  management  respon¬ 
sibilities.  We  offer  an  outstanding  total 
package,  progressive  community  with  2 
colleges,  modern  plant  with  new  tech¬ 
nology  and  a  strong  commitment  to 
product.  We  need  a  person  who  is  crea¬ 
tive,  assertive,  and  accurate  with  a 
commitment  to  details.  Send  letter, 
resume  and  salary  history  to  John  Kauff¬ 
man,  Editor,  The  Advertiser-Tribune, 
PO  Box  778,  Tiffin,  OH  44883. 

NIGHT  NEWS  EDITOR 
We’re  looking  for  talented,  experienced, 
take-charge  professional  for  our  6-day 
afternoon  daily.  Position  includes  copy 
editing,  layout  and  managing  night 
news  gathering  operation.  Competitive 
salary  based  on  experience,  with  oppor¬ 
tunity  to  advance.  If  you're  committed 
to  community  journalism  and  want  to 
join  a  team  on  the  move,  send  letter, 
resume  to  James  R.  Laubach,  Jr., 
Editor,  The  Globe-Times,  202  W.  4th 
St.,  Bethlehem,  PA  18015. 

ONE  OF  THE  NATION’S  major  metropo¬ 
litan  newspapers  is  accepting  applica¬ 
tions  for  general  interest  columnist  with 
an  eye  and  ear  for  humor,  ironies, 
outrages  and  triumphs  of  our  city.  We’re 
searching  for  a  fresh  voice  and  style  that 
offers  variety,  intelligence,  warmth  and 
courage.  Send  a  resume,  writing 
samples  to  Angus  McEachran,  Editor, 
The  Pittsburgh  Press,  34  Blvd.  of  the 
Allies,  Pittsburgh,  PA  15230. 


REPORTER  wanted  for  weekly  news¬ 
paper  on  lav/yers  and  the  law  in  Connec¬ 
ticut.  Salary  range  $25-32K.  You 
should  be  a  fantastic  writer  and/or  a 
great  reporter.  A  legal  or  investigative 
reporting  background  a  plus.  Reply  with 
resume  and  samples  to  V.  Sederis, 
Connecticut  Law  Tribune,  62  South- 
field  Avenue,  Stamford,  CT  06902.  No 
Calls  Please. _ 

REPORTER 

Award-winning  23,000  Texas  Gulf 
Coast  daily  has  opening  for  aggressive, 
motivated  reporter  with  ability  to  find 
stories  to  cover  city/school  beat.  Prefer 
some  experience  on  weekly,  smaller 
daily.  Will  consider  recent  or  May 
graduate  with  internships  and/or  inten¬ 
sive  work  on  college  daily.  Send 
resume,  clips,  references  to:  Dee  Mcll- 
henny.  Managing  Editor,  Brazosport 
Facts,  Box  549,  Brazosport,  TX  77531. 

REPORTERS  WANTED  for  small  daily 
and  weekly  in  Adirondack  vacation  area 
in  upstate  New  York.  Send  clips,  refer¬ 
ences  and  salary  requirements  to 
William  Doolittle,  Editor,  The  Adiron¬ 
dack  Daily  Enterprise,  Box  318,  Sara¬ 
nac  Lake,  NY  12983. 


SCIENCE  WRITER:  This  position,  at 
one  of  the  nation’s  leading  research 
universities,  is  just  right  for  someone 
with  a  couple  of  years  of  experience,  a 
keen  eye  for  science  stories,  and  a 
knack  for  writing  for  a  general  audience. 
Our  science  writer  calls/writes  editors 
about  science  news,  and  edits  a  science 
research  publication  aimed  at  a  general 
audience.  Casting  scientific  jargon  into 
metaphors  to  make  concepts  come  alive 
is  at  the  heart  of  this  job.  Salary  is  not 
high,  but  the  job  oHers  invaluable 
opportunities  for  professional  growth. 
Bachelor’s  degree  and  several  years  of 
writing  experience  required.  Resume 
and  clips  to  Personnel  Office,  Box  636, 
University  of  Rochester,  260  Crittenden 
Blvd.,  Rochester,  NY  14642.  EOE/M/F. 

EDITOR  &  PUBLISHER  for  March 


HELP  WANTED 


EDITORIAL 


SPORTS  WRITER 

13,000  plus  Sun  Belt  PM  daily  seeks 
strong  writer  for  second  person  on  a  two 
party  sports  staff.  Emphasis  on  local 
coverage  ranging  from  peewees  to  the 
New  Orleans  Saints.  Photography  skills 
a  must,  editing,  layout  and  headline 
skills  also  essential.  Experience 
preferred.  Ability  and  willingness  to 
learn  are  essential.  Write  Managing 
Editor,  Daily  Star,  PO  Box  1149, 
Hammond,  LA  70404. 


SPORTS  COLUMNIST  for  Honolulu 
Advertiser.  9  5 , 000 /da  i  ly , 
200.000 -(-/Sunday.  Resume,  clips  to 
Gerry  Keir,  Managing  Editor,  PO  Box 
3110,  Honolulu,  HI  96802. 


SPORTS  WRITER 

Small  Zone  7  daily  accepting  applicants 
for  sports  writer/^itor  position.  Layout 
and  headline  writing  skills  required. 
Cover  prep,  and  outdoor  sports,  edit 
wire.  Box  2828,  Editor  &  Publisher. 


THE  LUFKIN  DAILY  NEWS  is  seeking 
an  imaginative  layout  and  design  person 
for  our  copy  desk.  Solid  copy  editing 
skills  also  required.  Macintosh  experi¬ 
ence  helpful  but  not  necessary.  Energy 
and  imagination  more  important  than 
experience.  Send  resume  and  examples 
of  work  to:  Phil  Latham,  Managing 
Editor,  Lufkin  Daily  News,  PO  Box 
1089,  Lufkin,  TX  75901. 


THE  PROVIDENCE  JOURNAL- 
BULLETIN  is  interested  in  receiving 
resumes  and  work  samples  from  top 
editors  at  small  and  medium-sized  dail¬ 
ies.  We  expect  to  hire  for  the  copy  desk 
in  1988,  and  we  are  interested  in  talk¬ 
ing  with  ambitious  wordsmiths  who  also 
show  career  potential  and  a  talent  for 
editing  people.  We  are  looking  for 
expertise  in  headline  and  caption  writ¬ 
ing,  design,  sports  and  national-foreign 
and  local  news. 

We  offer  an  outstanding  salary  and 
benefit  package  that  includes  dental 
insurance,  pension  and  401(k)  plans 
and  tuition  reimbursement. 

Send  your  samples  and  resume  and  a 
brief  letter  outlining  your  qualifications 
to: 

Donald  W.  Zimmerman 
The  Providence  Journal-Bulletin 
75  Fountain  Street 
Providence,  Rl  02902 
An  Equal  Opportunity  Employer 


HELP  WANTED 


EDITORIAL 


TOP  WRITERS/STRINGERS  wanted  for 
new  national  financial  weekly.  Must  be 
astute  in  analysis  of  assignments  and 
generate  lively  copy.  Send  resume, 
clips,  and  specialty  in  financial  writing 
to  East  River  Assoc.,  650  First  Ave., 
New  York,  NY  10016. 


Trans  Atlantic  Agency  requires  state¬ 
side  partner  with  print  news  experience 
and  sales  contracts,  to  start  up  and 
develop  news  service  to  US  and  UK 
media.  Box  2817.  Editor  &  Publisher. 


VENEZUELA’S  ENGLISH  NEWSPAPER 
is  looking  for  two  editors  for  immediate 
hiring,  skilled  in  copy  editing  and  layout 
as  part  of  the  newsroom  expansion  in 
Caracas,  The  City  of  Eternal  Spring,  and 
prepare  for  the  national  election  late 
this  year.  Air  ticket  annual  free  airfare 
to  the  US,  good  local  salary  and  other 
benefits  await  the  two  right  persons. 
Send  resume  to  Tony  Bianchi,  Editor, 
The  Daily  Journal,  c/o  Jet  Cargo  Inter¬ 
national,  PO  Box  020010,  Miami,  FL 
33102.  Or  call  directly  to  Caracas  at 
phone  no.  5621122. 


Buy 

the  E&P 
Market  Guide 
for  latest 
marketing 
facts. 


WASHINGTON  REPORTER 
Reporter  to  cover  medical,  legal,  and 
military  personnel  policy  issues  for  the 
Air  Force  Times,  a  Washington  based 
independent  newspaper  read  by  military 
personnel  and  policy  makers  world 
wide.  At  least  three  years  daily  news¬ 
paper  experience  or  equivalent  and 
familiarity  with  military  desireable. 
Ideal  candidiates  would  excel  in  both 
reporting  and  writing.  Outstanding 
opportunity  to  work  on  a  newspaper 
where  the  reader  comes  first.  Some 
travel.  Send  resume,  three  references 
and  five  clips  to  The  Times  Journal 
Company,  Human  Resources  Depart¬ 
ment,  Attn:  Air  Force  Times  Reporter, 
6883  Commerical  Dr.,  Springfield,  VA 
22159.  EOE 


EXECUTIVE  EDITOR 


Sun  Newspapers  is  the  nation’s  largest  group  of  paid  weeklies, 
publishing  18  papers  in  the  suburbs  of  Greater  Cleveland.  The 
present  Executive  Editor,  with  editorial  responsibility  for  the  18 
papers,  will  be  retiring  this  year. 

For  a  truly  outstanding  individual  this  job  offers  challenge  and 
excitement.  The  editorial  budget  is  substantial.  We  are  committed 
to  improving  already  good  papers.  We  are  proven  acquirers  of 
additional  properties  and  intend  to  create  new  products. 

Sun  Newspapers  has  an  editorial  staff  of  seventy,  and  excellent 
facilities  with  a  one-man  plant  and  six  satellite  offices.  Each  satellite 
office  has  an  individual  editor  responsible  for  1-5  individual  publica¬ 
tions.  These  offices  have  a  full  photographer  and  copy  editor,  along 
with  the  general  assignment  reporters.  Sun  Newspapers'  technol¬ 
ogy  is  on  the  cutting  edge  and  four-color  graphics  are  now  in  place. 

Candidates  should  have  succesful  print  media  experience  at  the 
editor  level,  and  be  results-driven  in  the  creation  and  editorial 
management  of  quality  products. 

The  salary  range  is  open  and  commensurate  with  the  top  skill  level 
we  expect  to  hire. 

Send  resume  to;  President,  c/o  Executive  Editor  Project,  Sun 
Newspapers,  5510  Cloverleaf  Parkway,  Cleveland,  Ohio  44125. 

26,  1988 


HELP  WANTED 


EDITORIAL 


WE’RE  A  MID-SIZED  DAILY  the  under¬ 
dog  in  a  competitive  market  minutes 
from  Manhattan.  We’re  rebuilding  our 
way  to  the  top  and  need  a  city  editor  to 
direct  an  a^ressive  young  reporting 
staff.  Must  be  great  with  people  and 
creative  with  ideas  and  not  intimidated 
by  long  hours  and  hands-on  editing. 
Reply  to  Box  2834,  Editor  and 
Publisher. 


WE’RE  LOOKING  for  a  talented  person 
to  join  our  copy  desk.  We  want  someone 
with  proven  skills  in  editing,  layout  and 
headline  writing,  a  person  who’s  not 
afraid  of  challenges.  We  prefer  a  person 
with  at  least  three  years  of  experience, 
although  ability  is  more  important.  We 
want  this  person  to  have  Macintosh 
skills  and  experience  so  we  can 
continue  our  emphasis  on  high-quality, 
locally  produced  news  graphics.  We 
offer  comj^titive  salaries  and  benefits. 
Zone  3.  Please  send  resume,  clips  of 
graphics  and  page  designs  to  Box 
2841,  Editor  &  Publisher, 


WIRE  SERVICE 

General  desk  editor  wanted  for  City 
News  Service,  local  wire  service  cover¬ 
ing  Los  Angeles  and  Orange  Counties. 
CNS’  approximately  130  major  clients 
include  largest  media  in  nation.  Previ¬ 
ous  wire  service  experience  helpful  but 
must  have  solid  professional  journalism 
experience  in  news  reporting/editing. 
Also  have  openings  for  other  reporting/ 
editing  positions.  Send  resume  and 
clips  to  Luz  Rodriguez,  CNS,  6255 
Sunset  Blvd.,  Suite  1905,  Los  Angeles, 
CA  90028. 


WRITER/ANALYST 

Premiere  service  monitoring  overseas 
terrorism  and  political-stability  risk  for 
US  companies  seeks  journalist  with 
excellent  writing  and  analytical  skills. 
Wire  sen/ice  and/or  foreign  experience 
preferred.  Miami  location.  Excellent 
salary/benefits.  Send  resume,  and  two 
writing  samples  tO:  PO  Box  41-4177, 
Miami  Beach,  FL  33141. 


_ MAILROOM _ 

MAILROOM  FIELD  SERVICE  -  GMA  has 
an  immediate  opening  for  a  qualified 
field  service  representative  responsible 
for  training  of  personnel  on  mailroom 
inserting  equipment.  Individual  must 
have  experience  in  operating  high  speed 
inserting  equipment.  Growth  opportuni¬ 
ties  and  excellent  benefits.  Send 
resume  to  Graphic  Management  Associ¬ 
ates,  Inc.,  934  Marcon  Blvd,,  Allen¬ 
town,  PA  18103.  Atten:  Human 
Resources. 


PHOTOGRAPHY 

THE  GLENWOOD  POST  has  an  opening 
fora  photojournalist.  Newspaper  photo¬ 
graphy  reporting  and  darkroom  experi¬ 
ence  required.  The  Glenwood  Post  was 
named  sweepstakes  winner  for  general 
excellence  among  all  Colorado  news¬ 
papers  this  year.  Send  resume  and  clips 
to  Box  550,  Glenwood  Springs,  CO 

81602. _ 

PHOTOGRAPHER 

Creative  photographer  with  knack  for 
capturing  action  sought  by  small  daily 
in  Northwest  NJ.  Experience  in  color 
required.  Send  B&W  and  color  samples 
tO:  Randy  Bergmann,  New  Jersey 
Herald,  PO  Box  10,  Newton,  NJ 
07860. _ 

Send  E&P  BOX  REPLIES 
to: 

Editor  <&  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 
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HELP  WANTED 
PRODUCTION 


HELP  WANTED 
PRODUCTION 


HELP  WANTED 


COMPOSING  ROOM  MANAGER  with  3 
to  5  years  experience  in  management  is 
needed  for  growing  Florida  daily. 
Successful  candidate  will  be  expected 
to  manage  a  staff  of  15,  handle  all 
supervisory  clerical  duties  and  insure 
that  deadlines  are  met.  Good  pay  and 
excellent  company  benefits  in  a  growing 
commercial  and  residential  area.  Non- 
smoker.  Submit  resume  along  with 
salary  requirements  to  Vero  Beach  Press 
Journal,  PO  Box  1268.  Vero  Beach,  FL 
32961.  EOE. 


COMPOSING  ROOM  MANAGER  for  a 
large  weekly  tabloid  with  circulation  of 
100,000  must  have  excellent  people 
skills  to  manage  10  to  15  people.  Must 
be  highly  organized.  Must  desire  to 
produce  a  top  quality  product.  Non 
smoker.  Zone  9.  Send  resume  to  Box 
2821,  Editor  &  Publisher. 


100,000 -r  MORNING  DAILY  seeks  a 
candidate  with  strong  leadership  skills. 
Minimum  5-years  management  experi¬ 
ence,  knowledge  of  Goss  Urbanite  a 
plus,  mechanical  abilities,  quality  color 
reproduction  and  productivity  oriented. 
Must  be  able  to  train,  motivate  and  have 
good  organizational  skills.  Send  resume 
and  salary  requirments  to  William  Lang- 
man  ,  The  Washington  Times,  3600 
New  York  Ave.  NE,  Washington,  DC 
20002. 


IMMEDIATE  OPENING:  Pjessroom 
Supervisor.  Goss  community  presses. 
Weekly  300,000  circulation  plus 
commercial.  Human  relations  skills  a 
must.  Bilingual  skills  favorable.  Send 
resume  to:  Dennis  Ray,  14814  Shot- 
tery,  Houston,  TX  77015.  Salary 
commensurate  with  experience. 


PRESSROOM  FOREMAN  to  take 
charge  of  our  pressroom.  Must  know 
Goss  Mark  II  Headliner.  Good  benefits 
and  salary.  Located  in  Southern  Califor¬ 
nia.  Send  name  and  telephone  number 
to  Box  2812,  Editor  &  Publisher. 


PRESSROOM  SUPERVISOR 
The  Houston  Post,  a  large  morning 
newspaper,  needs  a  press  supervisor  for 
a  100%  Goss  Metro  offset  operation. 
Supervisory  experience  preferred  but 
not  necessary.  Good  wages  and  bene¬ 
fits.  Contact  Larry  Scrase,  Pressroom 
Foreman,  (713)  940-8240  or  send 
resume  to  Employee  Relations,  The 
Houston  Post,  PO  Box  4747,  Houston 
TX  77210-4747. 


CM/Zone  2 

To  $30K 

Single  Copy/Zone  2 

To  $25K 

CM/Zone  4 

To  $23  K 

Maiirm/Zone  2 

To  $20K 

Single  Copy/Zone  4 

To  $20K 

Camera/Zone  3 

To  $18K 

Press/Zone  3 

To  $17K 

Prs  Mgt/Zone  5 

To  $35K 

Prs  Mgt/Zone  6 

To  $24K 

Press/Zone  1 

To  $17K 

Prs  Mgt/Zone  2 

To  $35K 

AppI  Support/Zone  2 

To$35K4 

AppI  Support/Zone  4 

To$25K4 

PRODUCTION  DIRECTOR 
10,000  daily  newspaper  and  commer¬ 
cial  printing  operation  seeks  candidate 
to  manage  pre-press,  press,  mailroom, 
building,  commercial  operation  and 
physical  plant.  Heavy  emphasis  on 
commercial  account  development, 
scheduling,  costing  and  quality  control. 
7-unit  SSC  with  UOP,  on-line  glue 
system  and  three  (3)  knife  trimmer. 
Responsible  for  budgeting  and  expense 
control.  Excellent  salary,  benefits  and 
bonus  package.  Located  50  miles  west 
of  New  York  City.  Send  resume  snd 
salary  history  to  James  A.  Wells, 
Publisher,  North  Jersey  Advance,  PO 
Box  800,  Flanders,  NJ  (J7836.  Affiliate 
of  Media  News  Group. 


PRODUCTION  MANAGER  for  small 
Zone  5  daily  newspaper  with  substantial 
commercial  web  operation  needed 
immediately.  Knowledge  of  Goss 
Community  and  prepress  operations 
essential.  Experience  with  commercial 
printing  preferred.  Benefits,  salary  of 
$25,000 or  more  to  right  person, 
plus  excellent  advancement  opportuni¬ 
ties  with  North  America's  fastest  grow¬ 
ing  newspaper  chain.  Send  resume  and 
salary  requirements  to  Box  2843, 
Editor  &  Publisher. 


SYSTEMS  OPERATIONS  MANAGER  tor 
24  terminal  Atex  5000:  accounting, 
classifieds,  editorial,  display  ads 
system  for  15  weekly  community  news¬ 
papers.  Over  300,000  circulation. 
Excellent  company  benefits.  Send 
resume  tO:  Dennis  Ray,  PO  Box  280, 
Channelview,  TX  77530. 


TYPESETTER 

Experienced,  dependable,  with  Compu- 
graphic  Integrator  Power  Page  and  CPL 
training.  Full-time  night  shift  Monday 
through  Thursday  and  daytime  Satur¬ 
days.  Beverly  Hills.  Call  Rick  Woods  or 
Dean  Brierly  (213)  858-7100. 


WE  ARE  looking  for  a  Composing  Room 
Foreman  with  a  minimum  of  10  years 
management  experience  to  oversee  the 
composing  room  operation  of  a  growing 
newspaper  in  the  state  of  Hawaii.  The 
successful  candidate  will  have  good 
communications,  technical  and  people 
skills  to  meet  deadlines,  ensure  quality 
and  control  the  budget.  Experience  in 
administrating  union  contracts  a 
necessity. 

Good  pay  and  excellent  company  bene¬ 
fits  are  yours  if  you  qualify  for  this  posi¬ 
tion  in  a  very  liveable  state.  Send 
resume  including  salary  requirements 
to:  Box  2850,  Editor  &  Publisher. 


Where  there  is  hatred, 
in  judgment,  judgment 
is  blind. 

Erasmus 


SALES 


SALES 

LEADERS 


•  Do  you  have  the  course  and 

ability  to  close  the  big  sales? 

•  Are  you  the  kind  of  salesperson 
who  puts  the  customer's 
interest  first? 

•  Do  you  want  to  operate  In  an 

environment  where  you  have  the 
freedom  to  work  and  grow 
professionally? 

•  Do  you  want  the  opportunity  to 
earn  as  much  as  your  hard  work 
and  ability  allow  with  no 
restrictions? 

•  Would  you  be  satisfied  joining  a 

growing  media  company  vmo 
knows  the  key  to  expansion  is 
it's  investment  in  people? 

We  are  looking  for  the  kind  of  intel¬ 
ligent,  motivated  salespeople  who  are 
interested  in  working  and  growing  in 
the  environment  of  a  prcraressive, 
people  oriented  company  where  your 
skills  are  highlighted.  You  become 
your  best  through  the  latest  tech¬ 
niques,  while  having  an  unlimited 
earning  potential.  If  these  are  the 
qualities  you  are  looking  for  and  have 
not  been  able  to  find  and  are  willing  to 
make  a  career  commitment,  we  want 
to  hear  from  you. 

WE  OFFER: 

•  Unlimited  income  potential. 

•  Great  living  in  a  family 

community  adjacent  to  a 
1,000,000  +  metro  area. 

•  Personal  growth  in  a  totally 

professional  environment. 

•  A  chance  to  join  a  company  with 

absolute  integrity  that  values 
h's  people  as  the  key  to 
expansion. 

CALL:  Frank  Montesano, 

Vice  President 

Scantland  Communications 

Corporation 

P.O.  Box  10,000, 

Marion,  Ohio  4^2  E.O.E. 
Weekdays;  9  a.m.-5  p.m., 
(614)387-9343 


SALES  REPRESENTATIVE 
Newspaper  distribution  equipment 
manufacturer  offers  an  excellent  oppor¬ 
tunity  for  an  aggressive  sales  represen¬ 
tative.  We  are  seeking  an  individual 
preferably  with  sales  experience  to 
service  our  East  Coast  market.  Reloca¬ 
tion  not  necessary.  Excellent  salary, 
commissions  and  growth  potential. 
Send  resume  to  Box  2811,  Editor  & 
Publisher. 


Regional  Sales  Managers 
GMA  -  The  Inserter  Company 

GMA,  the  leading  supplier  of  inserting  systems  to  the  news¬ 
paper  industry,  has  immediate  openings  for  Regional  Sales 
Managers.  Due  to  the  tremendous  demand  for  GMA’s 
product  line,  including  the  SLS-1000  High  Speed  Inserter 
and  NEWS-GRIP  Single  Gripper  Conveyor,  outstanding 
opportunities  exist  for  individuals  with  newspaper  industry 
experience  and  sales  background.  Excellent  salary, 
commission  plan  and  benefits.  For  further  information 
please  fon/vard  your  resume  to  GMA,  Inc.,  11  Main  Street, 
PO  Box  55,  Southboro,  MA  01772,  Attn:  Human  Resources 
Manager,  or  contact  Charles  Spierto  at  (617)  481-8562. 


POSITIONS 

WANTED 


ACADEMIC 


"LET'S  DO  IT"  TYPE  TEACHER/ 
ADMINISTRATOR  with  strong  profes¬ 
sional  and  academic  credentials  and 
extensive  contacts  after  35  years  in 
journalism  seeks  news  challenge  in 
field-oriented  programs  in  reporting, 
editing  and  management  with  an  eye 
toward  the  merging  of  the  mass  media 
as  we  move  into  the  21st  century.  Solid 
committment  to  the  development  of 
minority  journalists;  field  work  accom¬ 
plishment  evidenced  by  co-directorship 
of  National  Conventions  Project,  which 
since  1976  has  organized  the  involve¬ 
ment  of  students  in  media  work  at  the 
Democratic  and  GOP  national  nominat¬ 
ing  conventions,  the  inaugurations  and 
the  1984  Summer  Olympics.  Basically 
a  print  person  but  horrified  by  those 
who  speak  of  "broadcast”  and  "journal¬ 
ism"  as  though  they  are  mutually  exclu¬ 
sive.  Not  an  ivory-tower  type,  as 
evidenced  by  still  working  weekends  for 
major  daily  after  10  years  while  still 
teaching.  Obligated  to  1988  political 
conventions  but  available  after  June 
30.  Dr.  Emil  Dansker,  779  Doral  Dr., 
Xenia,  OH  45385.  1-(513)  372-3536. 


ADMINISTRATIVE 


EXPERIENCED  PUBLISHER/GM 
Successful  former  owner/publisher  will 
make  your  chain  or  independent  daily 
profitable.  Directed  advertising,  circu- 
altion,  editorial,  production,  marketing 
of  own  operation  for  15  years.  TMC 
expertise.  Bottom-line  oriented.  Strong 
motivator.  Master’s  degree.  48.  (602) 
375-8373. 


GENERAL  MANAGER/ADVERTISING 
Creative  self-starter.  Communicates 
well  with  all  departments.  Works  closely 
with  civic  groups  in  managing  complex 
projects.  Seeks  position  in  Zone  8  or  9. 
Available  now.  Box  2842,  Editor  & 
Publisher. 


PUBLISHER 

Small-  to  medium-sized  daily.  If  you 
want  editorial  excellence  and  a  healthy 
bottom  line,  we  need  to  talk.  Over  the 
past  24  years.  I’ve  learned  from  some  of 
the  best  in  the  business,  and  I  can  put 
that  knowledge  to  work  for  you.  Please 
note:  I’m  a  “newspaperman,”  not  a 
"newspaper  executive.”  Ink  flows 
through  my  veins,  and  I  find  our  busi¬ 
ness  exciting.  Interested?  Write  Box 
2844,  Editor  &  Publisher.  Please 
enclose  a  copy  of  your  newspaper.  All 
inquiries  answered. 


CIRCULATION 


CIRCULATION  MANAGER  seeks  work. 
Experience,  4,000  daily,  8,000  North 
Dakota  daily,  12,000  Oklahoma  daily. 
Gene  Springer  (701)  572-3119. 


Read 

E&P 

weekly, 

for 

latest 

newspaper 

news. 
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EDITOR  &  PUBLISHER  for  March  26,  1988 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature- 
Copy — 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue 

3  weeks  —  $4.30  per  line,  per  issue 

4  weeks  —  $3.40  per  line,  per  issue 


Effective  January  1,  1988 

POSITIONS  WANTED 
1  week  —  $3.70  per  line 

ler  issue.  2  weeks  —  $3.05  per  line,  per  issue, 

jer  issue.  3  weeks  —  $2.60  per  line,  per  issue, 

ler  issue.  4  weeks  —  $2.40  per  iine,  per  issue. 


Add  $6.00  per  insertion  for  tx>x  service.  Add  $4.00  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publishor 

11  West  19lh  Street.  NY.  NY  10011.  (212)  675-4380. 


POSITIONS  WANTED 


BOOKS  EXCITE  when  reviews  spur 
controversy.  Let  me  enliven  your  b<x)k 
section  or  start  one  from  scratch.  BSJ, 
MA  Lit,  14  years  reviewer,  editor,  repor¬ 
ter.  Conservative  viewpoint.  Resume, 
clips:  Box  212,  Hopewell,  NJ  08525. 


BUSINESS  EDITOR.  Former  owner/ 
publisher  of  major  business  newspaper; 
5  years  experience  as  business  editor; 
earned  doctorate;  desires  to  serve  as 
Business  Editor  of  a  major  daily.  Box 
2831,  Editor  &  Publisher. 


COPY  EDITOR  strong  on  layout  and 
headlines  seeks  job  in  Zone  8  or  9.  3 
years  experience  in  news,  features, 
sports  on  daily  and  weeklies.  Award¬ 
winning  writer  as  well.  Wouldn’t  mind 
PM  shift.  Call  Joel  (213)  305-8895. 


DYNAMIC.  AWARD-WINNING  reporter 
with  2  years  experience  and  Columbia 
University  MSJ  seeks  general  asign- 
ment  position  on  daily.  Zone  4,  6,  8  or 
9.  Spanish  fluency.  Call  Dorsey  (617) 
627-4311  days,  627-9234  evenings. 


EDITOR-REPORTER  -  Seeks  reporting 
job  on  daily  or  suburban  weekly.  6  years 
daily,  1-1/2  years  suburban  weekly. 
Had  long  time  care  of  mother,  now 
deceased. 

Ready  and  eager  to  get  back  to  news¬ 
paper  business.  J-school  grad. 
1986-87  courses,  reporting,  editing 
modern  newspaper:  All  American 
college  paper.  Monthly  newspaper  job, 
January  1988,  company-wide  budget 
cuts.  Cheryl  A.  Spencer,  718  N.  32nd 
Ave.,  Hollywood.  FL  33021. 


Classified  Advertising: 
(212)  675-4380 


JUNE  1988  Syracuse  Grad  seeks  entry- 
level  position  or  internship.  I’m 
completing  Syracuse  and  am  now 
employed  by  a  Syracuse  daily  writing 
articles  for  their  business  news  section. 
Also  have  varied  writing  experience. 
Can  type  and  word  process.  Can  relo¬ 
cate.  Call  any  time  for  Linda  Everett, 
(617)  322-4423  and  leave  a  message 
on  my  recorder. 


RELIGION  EDITOR/WRITER  for  large 
daily  or  chain.  Former  owner/editor/ 
columnist  with  1988  master’s  degree 
wants  to  build  your  religion  readership. 
Mature,  conscientious,  hard-working. 
(602)  375-8373. _ 

REPORTER/EDITOR  with  14  years  of 
big  city  and  suburban  newspaper  and 
wire  service  experience  seeks  manage¬ 
ment  position  with  newspaper  in  North¬ 
east.  Excellent  news  judgement.  Strong 
editing  skills.  Will  also  consider  good 
reporting  or  copy  desk  position.  Box 
2788,  Editor  4  Publisher. 


POSITIONS  WANTED 


SPORTS  DESK  man  with  sharp  graphic 
skills  wants  to  move  on  to  belter  things. 
Seeks  role  in  decision-making  and 
reshaping  look  of  sports  pages.  Piquant 
writer  can  distinguish  between  propen¬ 
sity  and  propinquity  and  between  Grba 
and  Gubicza.  Clips  and  resume 
supplied  with  alacrity  upon  request. 
Zones  1  and  2.  Box  2836,  Editor  & 
Publisher. 


SPORTS  WRITER  at  15,000  Indiana 
daily  ready  for  next  step  up  career 
ladder.  If  you’re  looking  for  someone  to 
help  improve  your  sports  section,  look 
no  further.  Any  zone.  Call  Russ 
Lemmon  at  (812)  882-5462  after¬ 
noons  or  evenings. 


TOUGH,  HUNGRY  reporter  on  small 
city  daily  seeks  switch  to  metropolitan 
newspaper.  City  hall,  courthouse, 
education,  financial,  sports  and 
features  experience  since  1983,  will 
relocate.  Write  to  Box  2851,  Editor  & 
Publisher. 


WRITE  THIS  WAY  to  a  full-time  feature 
writer  with  wit  and  grit.  3  years  daily 
experience.  Zone  2  preferred.  Write  to 
Box  2846,  Editor  &  Publisher. 


Next  to  knowing  when 
to  seize  an  opportunity, 
the  most  important  thing 
in  life  is  to  know  when 
to  forgo  an  advantage. 
Benjamin  Disraeli 


PRODUCTION 


PRE-PRESS  ELECTRONIC  TECH. 
Proficient  on  medium/large  daily 
computer  equipment.  Will  relocate. 
Write  Tech,  1138  Hayes,  Charleston,  IL 
61920. 


PUBUC  RELATIONS 


PRESSROOM  FOREMAN  newspaper 
and  commercial.  25  years  experience  of 
which  15  years  is  supervisory.  Seeking 
to  relocate  to  Zone  4.  Complete  resume 
with  references  upon  request.  Box 
2845,  Editor  &  Publisher. 


Circulate  Your  Jobs, 
Services,  Talents 
to  the  Largest 
Newspaper  Audience 
in  the  World 
with  E&P  Classifieds 


\ 

E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
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SHOP  TALK  AT  THIRTY 

Reaching  ‘marginal’  and  ‘potential’  readers 


By  M.L.  Stein 

Newspapers  concerned  about 
declining  penetration  and  readership 
had  best  take  a  hard  look  at  two  types 
of  readers  who  may  be  won  or  lost, 
depending  on  how  they  are  wooed. 

Their  profiles  were  recently  pre¬ 
sented  to  the  California  Newspaper 
Publishers  Association  by  Dr.  Kristin 
McGrath,  president  of  MORI 
Research  in  Minneapolis,  based  on 
the  firm’s  study. 

She  termed  the  first  group  “mar¬ 
ginal”  readers  —  current  readers 
who  are  most  likely  to  drop  out. 

The  other  group,  she  claimed,  are 
“potential”  readers,  who  are  the 
most  appropriate  target  for  a  reader- 
ship  expansion  strategy  because  they 
are  non-readers  who  are  most  likely 
to  become  readers. 

In  every  market  MORI  examined, 
McGrath  explained,  the  two  groups 
do  not  aggregate,  yet  they  form  the 
basis  for  an  effective  aggregation 
effort. 

According  to  the  speaker,  even 
though  the  two  types  do  not  mesh, 
they  form  the  “polar  extremes  of  the 
wide  variety  of  audience  segments 
that  newspapers  need  to 
attract  ...  to  maintain  their  position 
as  a  general-audience  medium.” 

The  research  expert  said  of  the 
marginal  reader:  “The  person  looks 
like  a  non-reader,  acts  like  a  non¬ 
reader,  but  for  some  reason  is  a 


reader.  Since  these  people  share  so 
many  characteristics  with  non-read¬ 
ers,  they  logically  are  the  readers  who 
are  the  most  likey  to  drop  out  — 
hence  the  need  for  retention  strate¬ 
gies  for  this  group.” 

McGrath  also  pinpointed  these 
characteristics  of  the  two  groups: 

•  Potential  readers  are  upscale 
socioeconomically;  marginal  readers 
are  fairly  downscale. 

•  The  potentials  tend  to  be  oriented 
toward  print  media,  although  not 
newspapers. 

•  The  marginals  lean  toward  broad¬ 
cast  media. 

•  Potential  readers  feel  more  in 
control  of  their  lives  than  marginal 
readers. 

•  Marginal  readers  often  —  but  not 
always  —  tend  to  think  of  themselves 
as  “big-city  people,”  while  the  poten¬ 
tials  shun  the  pace  and  mood  of  major 
cities. 

•  Marginal  readers  are  more  likely 
to  read  the  newspaper  as  an  enjoy¬ 
able,  leisure-time  activity.  In  con¬ 
trast,  potentials  seek  an  efficient  way 
to  accumulate  information  they  deem 
useful.  Often,  newspapers  are  not 
considered  their  most  efficient  and 
useful  information  source. 

Other  findings  from  the  MORI 
research  showed  that  potential  read¬ 
ers  are  younger,  much  more  pressed 
for  time  and  are  more  likely  to  live  in 
the  suburbs  rather  than  cities,  where 
most  of  the  marginals  reside. 


McGrath  reported. 

Both  groups  place  high  value  on  the 
utility  aspect  of  the  newspaper  but 
look  for  different  things,  she  con¬ 
tinued.  Marginals  want  content  that  is 
useful  in  managing  their  everyday 
lives  such  as  coupons,  entertainment, 
and  charts  showing  “where  the  fish 
are  biting.” 

Potentials  look  for  items  that  are 
useful  in  making  their  time  more  effi¬ 
cient  and  helping  them  get  ahead  in 
their  careers. 

“The  picture  that  develops,” 
McGrath  observed,  “is  that  marginal 
readers  tend  to  be  the  kind  of  people 
editors  often  ignore.  They  are  differ¬ 
ent  socioeconomically  from  most  of 
the  current  generation  of  reporters 
and  editors  .  .  .  they  often  like  soap 
opera  comics,  “chicken-dinner” 
local  news.  Dear  Abby,  the  horo¬ 
scope,  lots  of  sports  color  and  opin¬ 
ion,  lots  of  letters  to  the  editor,  gossip 
columns  ...  all  the  things  that  jour¬ 
nalists  generally  don’t  like  to  devote 
space  to.” 

Potential  readers  give  editors  a  dif¬ 
ferent  kind  of  headache  since  they  are 
the  type  reporters  and  editors  respect 
and  admire,  McGrath  said. 

“It  is  incredibly  frustrating  to  jour¬ 
nalists  that  these  people  don’t  find 
newspapers  relevant.” 

She  said  one  editor  told  her  he 
spent  an  entire  California-to-New 
York  plane  trip  vainly  trying  to  per¬ 
suade  his  seatmate,  the  founder  of  a 
big  electronics  company,  to  read  a 
newspaper. 

The  businessman,  the  editor 
learned,  worked  a  16-hour  day,  read 
“an  incredible  array  of  professional 
publications,  built  musical  instru¬ 
ments  of  rare  wood  in  his  spare  time, 
but  saw  no  need  for  the  generalized 
information  found  in  a  newspaper.” 

McGrath  said  the  possibility  of 
newspapers  garnering  both  marginal 
and  potential  readers  is  contained  in 
the  following  recommendations  she 
made  to  the  New  York  Times 
Regional  Newspaper  Group  after  a 
study: 

(1.)  Provide  utility  since  what  is 
considered  useful  information  varies 
among  the  two  groups. 

(2.)  Offer  a  frame  of  reference. 
Remember  that  neither  group  places  a 
high  value  on  keeping  up  with  the 
news  and  must  be  given  more  than 
normal  content. 

(3.)  Help  strengthen  people’s  local 
(Continued  on  page  37) 
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THEAIMXArE 


Copy  editors  have  one  mission:  to  make 
sense  out  of  the  news  for  readers.  A  journalist 
like  Jesse  Bunn  helps  make  the  news  more  in¬ 
teresting,  more  intelligible  and  more  complete. 

As  wire  editor  of  The  Commercial  Ap¬ 
peal  in  Memphis,  Bunn  sorts  through  an  array 
of  national  and  international  stories  each  night. 
His  goal  is  to  pick  out  the  freshest  and  most 
significant  developments,  and  present  them  in 
a  way  readers  can  understand. 

Bunn  may  start  with  as  many  as  five  or 
six  versions  of  a  major  story.  He  carefully 


combines  the  best  of  each  into  a  comprehens¬ 
ible  whole,  making  sure  the  final  story  flows 
gracefully.  He  crafts  a  headline  that  conveys 
the  story  accurately  and  with  snap.  He  and 
his  colleagues  repeat  this  process  for  three 
editions  a  night.  Bunn  keeps  a  fresh  eye  for 
new  developments  and  angles.  And  he  doesn’t 
ignore  the  offbeat  story  that  amuses  and  at¬ 
tracts  readers  as  well. 

Jesse  Bunn.  Dedicated.  Unsung  hero. 
Reader  advocate.  One  of  the  more  than  8,000 
people  at  Scripps  Howard  Newspapers. 
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